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Section A: General  

Bureau of Indian Standards (BIS), the National Standards Body of India desires to engage a credible 
professional market research agency to study/survey Brand Positioning and Develop a 
Communication Strategy. In this context, online bids are invited from credible professional market 
research agencies. Scope of work to be taken care by the agency has been broadly spelt out in 
Section C ( Scope of Work /Deliverables) 
 

The agency shall have facilities and other infrastructure such as manpower, tools, creative content 

etc., to deliver the scope of the contract. Agency must have expertise in these works. The entire data 

will also be stored / archived and the firm has the responsibility to provide it to BIS and maintain the 

backup, storage and recovery mechanism. All the real and virtual creations will be right of BIS and 

IPR will vest with BIS. 

 

Tender documents can be downloaded from BIS web site http://bis.gov.in (for 
reference only) and Central Public Procurement Portal (CPPP) site as per the schedule 
as given in CRITICAL DATE SHEET as under.  

 
                                                        CRITICAL DATE SHEET  

 

 
S.No 

 
Event 

 
Date 

1 Date of uploading Tender on Central Public 

Procurement Portal 

 
18/04/2018 

2 Pre Bid Meeting 25/04/2018   (11:00Hrs) 
3   Last date of submission of bids 14/05/2018   (17:00Hrs) 
4 Opening of Technical Bids   15/05/2018   (15:00Hrs) 
5 Presentation by the agencies 23/05/2018   (11:00Hrs) 
6 Opening of Financial Bids 28/05/2018   (11:00Hrs) 

 

 

 
All bids shall remain valid for 180 days from the last date of submission of bids. BIS reserves the 
right to amend the document, tentative schedule and critical dates. It is the sole responsibility of 
prospective bidders to go through Central Public Procurement Portal / BIS Website from time to 
time for any updated information. 
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Section B: General  

1  PROCEDURE, TERMS AND CONDITIONS 

1.1 Tender Document and Critical date 
 
1.1.1 The Tender document will be available during the period indicated in the Critical Date   

sheet. 
 
a) Tender documents can be downloaded from the BIS web site http://bis.gov.in 

(for reference only) and the CPPP website https://eprocure.gov.in/eprocure/app 
as per the schedule given in the CRITICAL DATE SHEET. 
 

b) Intending tenderers/bidders are advised to visit the BIS website and the CPPP 
website from time to time till the last date of submission of tender for any 
corrigendum / addendum/ amendment. 
 

c) The Bidder shall bear all costs associated with the preparation and submission of 
their Bid. The Bureau shall, in no case, be responsible or liable for these costs, 
regardless of the conduct or the outcome of the Bidding process. 

 
d)      The language of the Bid shall be in English/Hindi and all correspondence, etc. shall be 

in English language. In case of any dispute, English version will prevail over Hindi 
version. 

             
e) All pages shall be signed and sequentially numbered before uploading. 

 
1.1.2     Clarification on Tender Document 
 
a) The firm interested for participation in tender may visit BIS office between 9.00 AM to 

5.00 PM on any working day except Saturdays, Sundays and holidays to have any 

clarification on matters and quantum of work. The firm may also send queries 

through email to PR Department at pr@bis.gov.in on or before 24th April 2018. 

NO QUERY / SUGGESTIONS SHALL BE ENTERTAINED AFTER PRE BID 

MEETING.  

 
1.1.3   Validity of Bids:  

 
 All bids shall remain valid for 180 days from the last date of submission of bids. 

 

1.1.4     Earnest Money/ Bid Security:  
 

https://eprocure.gov.in/eprocure/app
mailto:pr@bis.gov.in
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a) Each bidder is required to submit Rs 50,000/- (Rupees Fifty Thousand only) as 
Earnest Money Deposit (EMD) in the form of Pay order / Demand Draft issued by 
scheduled bank/commercial bank  in favour of Bureau of Indian Standards, New 
Delhi, payable at Delhi. 

b) Micro and Small Enterprises (MSEs) as defined in MSE Procurement Policy 
issued by Department of Micro, Small and Medium Enterprises (MSME)  or one 
registered with the central purchase organization or the concerned Ministry or 
Department or Startup as registered by Department of Industrial Policy and 
Promotion (DIPP) are exempted from EMD.  A valid certificate for the same is 
required to be uploaded. 

MSME units are exempted to pay the Earnest Money/ Bid Security. They shall 
enclose the valid MSME Certificate. 

c) Scanned copy of EMD to be uploaded online at the time of online submission of 
tender documents and original EMD is to be submitted to the Director, Public 
Relations, 9, Bahadur Shah Zafar Marg, New Delhi-110002, latest by the last 
date of bid submission as mentioned in Critical Date sheet. 

d) The EMD of the unsuccessful bidders would be returned after award of the 
contract. (EMD of the successful bidder shall be returned only after receiving the 
prescribed Performance Security Deposit) 

e)  No interest shall be payable for the sum deposited as Earnest Money Deposit 
and Performance Security Deposit. 

1.1.5 BIS reserves the right to accept the whole, or part of or reject any or all bids 
without assigning any reasons and to select the Bidder(s) who, in the sole 
opinion, best meet the interest of the BIS. 

1.1.6 BIS also reserves the right to negotiate with the bidders placed as H1 bidder in 
the interest of the Bureau. 

1.1.7 BIS reserves the right not to accept bid(s) from agencies resorting to unethical 
practices or on whom investigation/enquiry proceedings have been initiated by 
Government investigating Agencies/Vigilance Cell. 

 
1.1.8 All information contained in this tender/bid, or provided in subsequent 

discussions or disclosures, is proprietary and confidential. No information shall 
be shared by the bidder with any other organizations/agencies. 

1.1.9 The Agency selected shall not use any information derived out of this survey for 
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any other purpose. 

1.1.10 The report of market survey and communication strategy shall be submitted in a 
period of 90 days. Bidder may be asked to provide interim 
information/update/report. 

1.1.11 Manner of Submission of Bid  

 
a) BIDS SHALL BE ONLY SUBMITTED ONLINE THROUGH CPPP WEBSITE.  BIDS SHALL 

CONSIST OF TECHNICAL BID AND FINANCIAL BID. 
 
b) Bidders are advised to follow the instructions provided in the ‘Instructions to the 

Contractors/Bidder for the e-submission of the bids online through the Central Public 
Procurement Portal for e-procurement. A set of instructions for online bid submission 
is given in Annexure 5 for reference. 

 
c) Bid documents may be scanned with minimum 100 dpi with black and white option 

which helps in reducing size of the scanned document. 
 
d) Bidder who has downloaded the tender from the BIS website and the Central Public 

Procurement Portal (CPPP) website shall not tamper/modify the tender form 
including downloaded price bid template in any manner. In case if the same is found 
to be tempered/modified in any manner, bid will be completely rejected and EMD 
would be forfeited and Bidder may be banned from doing business with BIS. 

 
1.1.13 Last Date for Submission  

 
Bids shall be received as per the time and date specified in the Critical Date Sheet. 
System will not allow the bidders to submit the bid after the specified date and 
time. 
 
 

1.1.14 Modification and Withdrawal of Offer  
 
Bidder can modify the bid online before bid submission date and time. Once bid is 

withdrawn by the bidder then he will not be able to submit the bid again. 

 
1.1.15  Opening of Bid  

  
Bids will be opened as per date/time as mentioned in the Critical Date Sheet. 

Bidders can participate in the bid opening process online at the scheduled time by 
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logging in to the CPPP portal. After online opening of Technical-Bid, the results of 

qualification in technical bids will be intimated. 

 
1.2  ELIGIBILITY CONDITIONS 

(A) The Bidders shall fulfill the following eligibility conditions for participating in the 

Tender. The Bidders shall upload documentary evidence for all eligibility conditions 

mentioned in the Tender.  

(B) Specific Requirement  

S.No. Specific Requirement Documentary Proof 

 

1. Bidder shall be registered in India Documentary Proof 

 

2. Shall have a local office in NCR 

region & field network at other 

locations 

 

-do- 

3. Agency shall be accredited to 

Market Research Society of 

India/International Regulatory 

Body/DAVP Empaneled 

 

-do- 

4 Shall not have been found guilty of 

any criminal offence by any Court of 

law 

Undertaking on letter head 

 

5. Bidder shall not have a conflict of 

interest in the assignment as 

specified in the bidding document 

-do- 
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6. Compliance with the Code of 

Integrity (Clause No. 1.20) 

 

-do- 

7. The cumulative turnover of the 

bidder in the area of market 

research shall be over 30 lakhs each 

year in the last 3 financial year 

(ending in March 2017)   

Income Tax 

Returns/Audited Statements 

of Accounts for last three 

years. (In case the 

organisation undertakes 

other activities too, the 

Agency may clearly indicate 

revenue pertaining to 

market research activities 

certified by CA) 

 

8. Customized studies conducted for 

all segments during last three 

financial years (ending  March 2018) 

(Criteria - minimum one study) 

 

Total Number of work order 

/completion certificate 

9. The agency must have completed or 

handled at least one project worth 

Rs. 10 lakhs for government 

organizations/PSU in the last three 

years 

 

Completion certificate to be 

provided/proof of final 

payment 

 

10 Total No. of employees on Roll of 

the Agency (to be submitted for 

information only) 

Undertaking on Letter Head 

 

11 Goods and Service Tax Registration Attested copy 
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(GST)  

12 PAN No. Registration Attested copy 

13 Agencies supporting/promoting any 

of the following content either in 

digital/physical format will be treated 

negative for business 

a) Anti National Content 
b) Pornographic & Trafficking 

Content 
c) Political Association 
d) Malicious Content 
e) Content Hurting Religious 

Sentiments 
f) Promoting Piracy in any form 

 

Undertaking on Letter Head 

 

14 The bidder must not be blacklisted 

by any of the Government Clients 

Undertaking on Letter Head 

 

15 Rewards and recognition, if any (by 

Market Research Society of India or 

any other National/International 

Regulatory Body of repute related to 

the field of Market Research) during 

last 3 years (to be submitted for 

information only) 

Details to be enclosed 

16 Signed and Scanned copy of Tender 

Acceptance Letter 

Annexure 4 

 

 

 

 
 
(C)  Agencies shall clearly indicate with pagination of the annexures to Specific   
              Requirements at 1.2 (B) 
 
(D)  Bidders in joint venture and consortium are not eligible to apply. 
 
(E)  The bidder shall qualify in all of the above parameters to be eligible for the technical   
             evaluation  which would consist of a Proposal for the Survey and presentation on   
             market research and communication strategy. Dates of Presentation as per the Critical   
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             Date Sheet. 

1.3 COMMERCIAL CONDITIONS 
Apart from the above, each bidder is required to fulfill the following terms and    
conditions:-  

(A) EARNEST MONEY DEPOSIT (REGISTERED MSMEs EXEMPTED) 

(i) Each bidder is required to submit Rs 50,000/- (Rupees Fifty Thousand only) as Earnest 

Money Deposit (EMD) in the form of Banker’s Cheque/Demand Draft in favour of 

Bureau of Indian Standards, New Delhi, payable at Delhi. A scanned copy of EMD also 

needs to be uploaded along with the bid at the Central Public Procurement Portal. 

(ii) EMD shall reach BIS (Director, PR) before the last date of the bid submission. 

(iii) Technical Bid not accompanied with EMD shall summarily be rejected. 

(iv) No interest shall be payable for the sum deposited as Earnest Money Deposit 

 

(B) PERFORMANCE SECURITY 

(i) Selected bidder will have to submit a Performance Security equivalent to 10% of the 

total contract value of job in the form of the bank draft/demand draft or bank guarantee 

from a scheduled nationalized bank in favour of BIS, New Delhi, within 10 days of issue 

of letter for performance security. Performance Security will remain valid up to 60 days 

beyond the satisfactory completion of job. 

(ii) Performance Guarantee would be returned only after successful completion of job 

assigned to them after adjusting/recovering any dues recoverable/payable from/by the 

Agency on any account under the contract. 

(C) PERIOD OF CONTRACT 

 The Agency shall complete the Market Research Study./Survey and Develop a 
Communication Strategy in 90 days from the date of signing the contract.  

(D) PRICE 

i.    The agency shall quote a consolidated amount  in INR which would include all charges 

Taxes as applicable shall be payable by BIS 

ii. The agency has to ensure that the above bid amount quoted is inclusive of all 

manpower support required for the project execution and continuous support during the 

entire contract period. 
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iii. No increase in the prices would be allowed. 

(E)  AMENDMENT OF TENDER DOCUMENT 
 

(i) At any time before the submission of bids, the BIS may amend the tender document by 

issuing an addendum/corrigendum in writing or by announcing it through its website. The 

addendum/corrigendum shall be binding on all the agencies. To give the Agencies 

reasonable time in which to take an amendment into account in their bids, the BIS may, if 

the amendment is substantial, extend the deadline for the submission of bid. 

(F)  CONFLICT OF INTEREST 

(i)  The Agency is required to provide professional, objective and impartial advice and at all times    
hold the BIS's interests paramount, strictly avoid conflicts with other assignment/jobs or their  

            own corporate interest and act without any consideration for future work. 
 

(ii) Without limitation on the generality of the foregoing, agencies, and any of their affiliates, 

shall be considered to have a conflict of interest and shall not be appointed, under any of the 

circumstances set forth below: 

(a) Conflicting Activities: An Agency or any of its affiliates, selected to provide consulting 

assignment/job for this project shall be disqualified from subsequent downstream supply 

of goods or works or services resulting from or directly related to this project. 

(b) Conflicting Assignment/job: An Agency (including its affiliates) shall not be hired for 

any assignment/job that, by nature, may be in conflict with another assignment/job of the 

agency to be executed for the same or for another Employer. 

(c) Conflicting Relationships: An Agency that has a business or family relationship with a 

member of the BIS staff who is directly or indirectly involved in any part of the project 

shall not be awarded the Contract, unless the conflict stemming from this relationship 

has been resolved in a manner acceptable to the BIS throughout the selection process 

and the execution of the Contract. 

(d) Agencies have an obligation to disclose any situation of actual or potential conflict that 

impacts their capacity to serve the best interest of BIS, or that may reasonably be 

perceived as having this effect. Any such disclosure shall be made as per the forms of 

technical proposal provided herewith. If the Agency fails to disclose said situations and if 

the BIS comes to know about any such situation at any time, it may lead to the 

disqualification of the Agency during bidding process or the termination of its contract 

during execution of the assignment. 

(G) PAYMENT 

(i) Payments, if any, shall be made subject to deductions of TDS and such other 
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taxes as may be applicable from time to time. 
 

BIS shall make full payment only after satisfactory completion of study along with 

submission of all reports. BIS may however, at its sole discretion consider paying 

an advance - of up to maximum of 30% of the value of the contract, to the 

Agency on request basis after 45 days of signing the contract. 
 

The Agency shall be fully responsible for all claims made by any third party and 

shall also be responsible for all expenses incurred by BIS in any litigation 

initiated by any third party. 
 

No other incentive/charges/expenses other than cost of study/ survey quoted by 

the Agency shall be payable for the survey/study proposed in this Tender. 
 

The time schedule will have to be strictly adhered to for commencement 
and completion of the survey and submission of the findings/ report as 
stipulated in the order. Any delay will not be accepted and penalties will be 
levied at the rate specified in the contract. 

 
 

The Agency agrees that they shall not be entitled to assign any or all of its rights 

and or obligations under this Tender and subsequent Agreement to any entity 

including Agency’s affiliate without the prior written consent of the BIS 

 

 
1.4 PENALTY CLAUSE 

a) The Agreement will be signed with successful bidder. Any breach in contract will 
lead to penalty/ termination of the contract at the sole discretion of BIS. All the 
documents/ data / reports etc. prepared and developed by the bidder will be the 
property of BIS. All designs, reports, other documents and software submitted by 
the bidder pursuant to this work order shall become and remain the property of 
BIS.  
 

b) If at any given point of time it is found that the bidder has made a statement which 
is factually incorrect or if the bidder doesn't fulfill any of the contractual obligation, 
BIS may take a decision to cancel the contract with immediate effect. Further, 
performance security of the agency shall also be forfeited if the performance of 
the agency is not satisfactory. 

c) In case of late services / no services on a specific activity, in which the Agency 
fails to deliver the services within the period fixed for such delivery or at any time 
repudiates the contract, the Agency shall be liable to pay Liquidity Damages which 
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will be imposed @ 1% per week of the cost of contract value up to maximum of 
10% of the contract i.e. equal to Performance Security. 

d) The BIS will have the right to cancel the contract at any time without assigning 
any reason or compensation thereof. 

1.5 CONTENTS OF BID DOCUMENT  
 

The tender shall be submitted online in two parts, viz., technical bid and 
financial bid. A checklist of Technical Bid Criteria at Annexure – 6 shall be 
separately filled by the bidder. All the pages of bid being submitted must be 
sequentially numbered by the bidder irrespective of nature of content of the 
documents before uploading. The offers submitted by Post/ Fax/Email shall not be 
considered. No correspondence will be entertained in this matter. 

 
1.5 (A)  TECHNICAL COVER - The Technical Bid prepared by the Agency shall comprise 

the following components:- 
 

S.No. Specific Requirement Documentary Proof 

 

1. Bidder shall be registered in 

India 

Documentary Proof 

 

2. Shall have a local office in NCR 

region & field network at other 

locations 

 

-do- 

3. Agency shall be accredited to 

Market Research Society of 

India/International Regulatory 

Body/DAVP Empaneled 

 

-do- 

4 Shall not have been found guilty 

of any criminal offence by any 

Court of law 

Undertaking on letter head 
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5. Bidder shall not have a conflict 

of interest in the assignment as 

specified in the bidding 

document 

 

-do- 

6. Compliance with the Code of 

Integrity (Clause No. 1.20) 

 

-do- 

7. The cumulative turnover of the 

bidder in the area of market 

research shall be over 30 lakhs 

each year in the last 3 financial 

year (ending in March 2017) 

Income Tax Returns/Audited 

Statements of Accounts for last 

three years 

 

8. Customized studies conducted 

for all segments during last 

three financial years (ending  

March 2018) (Criteria - minimum 

one study) 

 

Total Number of work order 

/completion certificate 

9. The agency must have 

completed or handled at least 

one project worth Rs. 10 lakhs 

for government 

organizations/PSU in the last 

three years 

 

Completion certificate to be 

provided/proof of final payment 

 

10 Total No. of employees on Roll 

of the Agency (to be submitted 

for information only) 

Undertaking on Letter Head 

 

11 Goods and Service Tax Attested copy 
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Registration (GST)  

12 PAN No. Registration Attested copy 

 

13 Agencies supporting/promoting 

any of the following content 

either in digital/physical format 

will be treated negative for 

business 

a) Anti National Content 
b) Pornographic & 

Trafficking Content 
c) Political Association 
d) Malicious Content 
e) Content Hurting 

Religious Sentiments 
f) Promoting Piracy in any 

form 
 

Undertaking on Letter Head 

 

14 The bidder must not be 

blacklisted by any of the 

Government Clients 

Undertaking on Letter Head 

 

15 Rewards and recognition, if any 

(by Market Research Society of 

India or any other 

National/International 

Regulatory Body of repute 

related to the field of Market 

Research) during last 3 years 

(to be submitted for information 

only) 

 

Details to be enclosed 

16 Signed and Scanned copy of Annexure 4 
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Tender Acceptance Letter  

  
       
1.5 (B) FINANCIAL COVER: 

    a) The following are to be furnished by the Contractor as the Financial Bid as per the 
tender document: 
 

(i)  Price Bid in form of BOQ.xls. (Annexure –I) 
 

1.6 EVALUATION OF BIDS 

a) From the time the bids are opened to the time the contract is awarded, the 
agencies shall not contact the BIS on any matter related to its Technical and/ or 
Financial bid. 

b) Any effort by the agencies to influence the BIS in the examination, evaluation, 
ranking of bids and recommendation for award of contract may result in the 
rejection of the agency's bid. 

c) A duly constituted Evaluation Committee will scrutinize and evaluate the bids for 
selection of an agency. 

 

1.7 CRITERIA FOR EVALUATION OF TECHNICAL BID: 

a) The Evaluation Committee shall evaluate the Technical bids on the basis of their 
response and evidence provided with respect to the qualification criteria. The 
qualification of the agency and the evaluation criteria for the technical bid shall be as 
defined below. 

b) The criteria defined in 1.5 (A) would be followed for evaluation of technical bids. 

c) All Agencies qualifying in Technical Evaluation would be declared technically 
qualified. Every qualified technical bidder shall be requested to make a presentation 
and on the basis of presentation, the bidder will be allotted a technical score (T) out 
of 100. Please refer to Annexure 2 

1.8 CRITERIA FOR EVALUATION OF FINANCIAL BID: The Financial Bids of the 
technically qualified bidders will be evaluated as per the evaluation criteria explained 
below. 

a) The lowest evaluated Financial bid (Fm) will be given the maximum financial score of 
100 points. The financial scores(F) of the other Financial bids will be computed as 
per the formula for determining the financial scores given below: 
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F = 100 x (Fm / Fb) 
Where, 
Fb =Evaluated amount of financial quote by the particular bidder. 
Fm = Lowest evaluated amount of financial quote by the bidder. 

b) Financial bids of only those Agencies which are declared technically qualified shall be 
opened on the specified date and time, in the presence of representatives of bidders 
who choose to attend. The name of the Agencies, their technical score (if required), 
and their Financial bid shall be read aloud. 

1.9 METHOD OF SELECTION: 

a) In deciding the final selection of the Agency, the technically qualified bid will be given 
a weightage of 70% on the basis of criteria for evaluation. The price bids of only 
those Agencies who qualify technically will be opened. The bid with the lowest cost 
will be given a financial score of 100 and the other bid given financial scores that are 
inversely proportional to their prices. The financial bid shall be allocated a weightage 
of 30%. For working out the combined score, BIS will use the following formula: 

b) Total points: (0.7 x T(s)) + (0.3 x100 x Fm/Fb) 

i) The bids will be ranked in terms of total points scored. The bid with the highest total 
points (H-1) will be considered for award of contract. 

ii) Example: If in response to this tender, three bids, A, B & C were received and the 
Evaluation Committee awarded them 75, 80 and 90 marks on technical bid 
respectively, all the three bids would be technically suitable. Further, if the quoted 
price of bids A, B & C were Rs. 120, 100 & 110 respectively, then the following points 
for financial bids may be given: 

A: 100/120 x 100= 83 points 
 
B: 100/100 x 100= 100 points C: 100/110 x 100 = 91 points 

For combined evaluated points, the process would be as follows: 

Bid A: 75 x 0.7+ 83 x 0.3 = 
77.4 Bid B: 80 x 0.7 + 100 x 
0.3 = 86 Bid C: 90 x 0.7+ 
91 x 0.3 = 90.3 

Bid C, in this case would be considered as H1 (Highest total points). 

      iii) The Evaluation Committee will correct any computation errors, in case of 
discrepancy. 
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The selected agency will sign a service legal document with BIS. Please refer Annexure 3. 

1.10 NEGOTIATIONS: 

Normally there shall be no post tender negotiations, it would be only on exceptional 
circumstances, if considered necessary, shall be held only with the Agency who shall be 
placed as H-1 bidder after combined evaluation of the Technical and Financial bids, as 
indicated above. Under no circumstance, the financial negotiation shall result into an 
increase in the price originally quoted by the Agency.  

1.11 GENERAL: 

a) Bids once submitted cannot be amended. 
b) Any Bid which does not quote for all items will be determined to be non-

responsive and may be rejected. 
c) The Agency shall not assign or sublet the contract or any substantial part thereof. 
d) Technical bids and financial bids will be opened, in the presence of Bidders' 

representatives (One for each bidder), who wish to be present. 

1.12 COMPETENT AUTHORITY'S RIGHT TO VARY ITEMS/ACTIVITIES AT THE TIME 
OF AWARD 

Director General, BIS shall have the right to make any alterations, omissions, additions or 
subtractions in items/services at the time of award of contract. The Competent Authority will 
give such intimation to the successful Bidder, and additional cost/deduction in the Bid prices, 
based on the price schedule submitted by him, will be worked out with the Bidder. In case, 
the Bidder does not agree for such alterations, the Competent Authority will be free to award 
the contract to the next eligible Bidder. 

1.13 ARBITRATION 

a)  If any dispute, difference, question or disagreement shall at any time, hereafter arise, 
between the parties hereto or the respective representatives or assignees in 
connection with or arising out of the contract the Director General, BIS would appoint 
a sole arbitrator, who shall be accepted by the Agency. The decision of the arbitrator 
shall be final and binding on both the parties. 

b)  It is also term of the contract that contractor shall not stop the work under this 
contract and work shall continue as expected to continue whether the arbitration 
proceedings have commenced or not 

c)  The Venue of the arbitration shall be at New Delhi. Subject to as aforesaid, the 
provision of the Indian Arbitration Act, 2015 and any statutory modifications or re- 
enactments thereof and rules made there under and for the time being in force shall 
apply to the arbitration proceedings under this clause. 
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1.14 LABOUR LAWS AND SAFETY MEASURES 

a) Agencies shall comply with all the provisions of labour law related legislation acts as 
enacted by Government from time to time and in case of any prosecution / penalty, 
the agency shall be liable for the same. 

b) Agencies shall be liable for payments of duties viz. P.F etc. including any 
compensation payable under Workmen Compensation Act. BIS shall have no 
responsibility or financial or other liabilities towards professional employed by 
agencies. 

c) Agencies will take all safety measures / precautions during the work. Any accident 
due to negligence / any other reason will be to agency account. 

1.15 APPLICABLE LAW AND JURISDICTION 

This contract, including all matters connected with this contract, shall be governed by 
the India laws, both substantive and procedural, for the time being in force and shall 
be subject to the exclusive jurisdiction of Delhi Court, if required. 

1.16 INSURANCE AND MEDICAL 

a) It is the responsibility of the agency to insure their staff and equipment against any 
exigency that may occur at site. Agency will also take insurance cover for third party 
liability, which might occur due to damages caused to their manpower, equipment 
etc. BIS shall not be responsible for any such damages. 

b) Medical facilities (as per law) for professional including insurance of the professional 
on site will be provided by the agency. 

1.17 INDEMNIFICATION 

a) The agency appointed shall at all times indemnify and keep indemnified BIS against 
all claims/ damages etc. for any infringement of any Intellectual Property Rights 
(IPR) while providing its services under this work order. 

b) The agency shall at all times indemnify and keep indemnified BIS against any claims 
in respect of any damages or compensation payable in consequences of any 
accident or injury sustained or suffered by its (Agencies) employees or caused by 
any action, omission or operation conducted by or on behalf of Agencies. 

c) The Agency shall at all times indemnify and keep indemnified BIS against any and all 
claims by employees, workman, suppliers, agent(s) employed engaged or otherwise 
working for Agencies, in respect of their wages, salaries, remuneration, 
compensation or the hike. 

d) All claims regarding indemnity shall survive even after the termination or expiry of the 
work order. 
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1.18 FORCE MAJEURE 

a) For the Purpose of this contract, "Force Majeure" means an event which is beyond 
the reasonable control of parties. 

b) The terms "Force Majeure" as implied here in shall mean acts of God, War, Civil 
riots, fire directly affecting the performance of the contract, floods and Acts and 
Regulations of respective Government of the two parties, namely the Organisation 
and the contractor. Both upon the occurrence of such cause and upon its 
termination, the party alleging that it has been rendered unable as aforesaid, shall 
within seventy two hours of the alleged beginning and ending thereof giving full 
particulars and satisfactory evidence in support of its claim. If deliveries are 
suspended by force majeure conditions lasting for more than 1 (one) month, the 
Organisation shall have the option of cancelling this contract in whole or part at its 
discretion without any liability on its part. Force Majeure shall not include 
insufficiency of funds or inability to make any payment required hereunder. 

1.19 FAILURE & TERMINATION CLAUSE 

1.19.1 Time and date of delivery and period of execution shall be essence of the contract. If 
the Agency fails to deliver the services thereof within the period fixed for such 
delivery in the schedule or at any time repudiates the contract before the expiry of 
such periods, the BIS may without prejudice to any other right or remedy available to 
him to recover damages for breach of the contract: - 

a) Recover from the Agency as the liquidated damages which will be charged by way of 
penalty, as specified in the Penalty Clause.  

b) Cancel the contract or a portion thereof by serving prior notice to the Agency. 

c) BIS may take a decision to cancel the contract with immediate effect and / or debar / 
blacklist the bidder from bidding prospectively for a period of 3 years or as decided 
by the BIS or take any other action as deemed necessary. 

1.20 AGENCY CODE OF CONDUCT AND BUSINESS ETHICS 

The BIS is committed to its 'values & beliefs' and business practices to ensure that 
Agency, who provides services, will also comply with these principles. 

a) Bribery and corruption 

Agencies are strictly prohibited from directly or indirectly (through intermediates or 
subcontractors) offering any bribe or undue gratification in any form to any person or 
entity and / or indulging in any corrupt practice in order to obtain or retain a business or 
contract.   
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b)  Integrity, indemnity & limitation  
 
Agencies shall maintain high degree of integrity during the course of its dealing with 
business/contractual relationship with BIS. If it is discovered at any stage that any 
business/contract was secured by playing fraud or misrepresentation or suppression of 
materials facts, such contract shall be voidable at sole option of the Competent Authority 
of BIS. For avoidance of doubts, no right shall accrue to the Agency in relation to such 
business/contract and BIS or any entity thereof shall have or incur any obligation in 
respect thereof. The Agency shall indemnify in respect of any loss or damage suffered 
by BIS on account of such fraud, misrepresentation or suspension of material facts. The 
agency will be solely responsible for the omission and commission of employees 
deployed by them.  

 

 
Section C : SCOPE OF WORK / DELIVERABLES 

 
2.1 Title:   

(1) Brand Image Survey  
(2) Develop a Communication Strategy 

 

2.2 Timeline: Maximum 3 months from date of acceptance of work-order. 
 

2.3. Brand Image Survey/Study:  
 

2.3.1 Objectives: 
 

i. To determine current brand positioning of BIS in the context of the following :- 
(a)  Standards and Standardization 

(b)  Standard Marks   
ii. Stakeholders perception of BIS 
iii. Development of a strategy to enhance BIS image based on the above.  
iv. Understanding areas of strengths that can be leveraged upon and also 

areas of improvement. 

 
2.3.2 Geographic Coverage: 

 

- The survey shall be spread over BIS Headquarters, New Delhi and Central 

Region also located at New Delhi and 4 Regional Offices viz; Western Regional 

office at Mumbai, Eastern Regional Office at Kolkata, Northern Regional Office at 

Chandigarh and Southern Regional Office at Chennai (total 5 locations). 

 

2.3.3 Deliverable (Reports and Analysis)  

-  A consolidated report along with Region-wise   
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   Findings / trends for objectives given at 2.3.1  

-      Development of a Communication Strategy to enhance BIS image 
 

2.3.4 Methodology 
 

 Data collection from various stakeholders through Interviews/Digital  to be conceived 
by the agency and approved by BIS. media/Focus Group Discussions etc. 

 
2.3.5 Survey Design 

 
The survey design of the service shall be conceived by the Agency  

 
2.3.6 Sample Size 
  Samples may be drawn from the following population  

Samples may be drawn from the following population :- 

Details of Data Collection for Survey  

Sl No Stakeholders Sample Size per Location/per 

Scheme 

1 Manufacturers & BIS Licensees Sample Size to be drawn for each 

Scheme from all Locations 

indicated in Tender (Clause -  4.1) 

Details of Sample to be drawn 

indicated below at Table 1.1  

 

 

Table 1.1 - Sample Size for Manufacturers /BIS Licensees (– Sl No 1) 

Sl.N
o. 

Region
al 
Offices 

Total No. of 
Licensees for 
product 
Certification 
(Mandatory & 
Voluntary) 

Total No. of 
Licensees 
for Hallmark 
Scheme 
(Gold & 
Silver) 

Total No. of 
Licensees for 
Management 
Systems 
Certification 
Scheme 

Total No. of 
Licensees for 
Registration 
Scheme 
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1 NRO Mandatory- 299 

Voluntary- 356 

325 140 NA 

2 ERO Mandatory- 326 

Voluntary- 320 

360 152 NA 

3 SRO Mandatory- 350 

Voluntary- 341 

362 188 NA 

4 WRO Mandatory- 338 

Voluntary- 357 

363 145 NA 

5 CRO Mandatory- 337 

Voluntary- 361 

335 142 NA 

6 BIS HQ - - -  

369 

 

Details Data Collection for Survey – Sl No 2 to 8 

Sl No Stakeholders Sample Size per 

Location/per Scheme 

2 Service Providers/Suppliers  at each 

location  

2 per Location                               

(no repetition) 

 

3 Technical Experts 25 Experts 

4 Consumers 500 per Location 
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                 *(Data collection to be undertaken for all Stakeholder indicated at Sl No 1 to 9) 

  * Sample size may be calculated based on 95% Confidence Level and 5% Confidence   
    interval. 

                      
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

5 Consumer Organizations 2 per Location 

6 Industry Associations 3 per Location 

7 Government Departments/Regulators 3 Departments/ Agencies 

per Location (indicative list 

to be provided by BIS) 

8 Educational/Research institutes 4 per Location 

9 Employees of BIS 10 % percent of employees 

of HQ & 20%  of each 

Regional (Pay-roll of BIS) 

Total Number of BIS employees : 

1455 (as on date)    
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ANNEXURE-1 

 
FINANCIAL BID DOCUMENT 

        (To be submitted as BOQ) 

 

The following are to be furnished by the bidder as the Financial Bid as per the tender document: 

 

Schedule of price bid in the form of BOQ.xls 

Price bid in the form of BOQ template BOQ.xls available along with this tender document on CPPP 

website. Bidders are advised to download this BOQ.xls as it is and quote their offer/rates in the 

relevant column and upload the same in the commercial bid. The format of BOQ template is given 

below for reference only. 

 

Sl. 
No. 

Item 
Descript

ion 

Amount In 
Figures To be 
entered by the 

Bidder  in 
Rs.       

  

GST 
Amo
unt 
in  
  

Rs.      

Any 
Other 
Taxes 

 in 
Rs.       

Total 
Amount  

excluding 
taxes 

 in 
Rs.       

TOTA
L 
AMOU
NT In 
Words 

1 2 3 4 5 6 7 

1.01 

Consolid
ated 
amount 
for 
Scope of 
work/ 
Delivera
ble as 
detailed 
at 
Section  
C 
 

      0.00 

INR 
Zero 
Only 
 

Total in 
Figures 

      0.00 INR 
Zero 
Only 

 

1. The rates shall be quoted in Indian Rupee only. 
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ANNEXURE-2 

EVALUATION CRITERIA (TECHNICAL) 

      
  
The point system for evaluation of Technical Bid will be as follows:  
 
Based on the details submitted by the market research agency in the technical proposal and 
technical presentation made by them before the selection committee of BIS, the technical 
evaluation of the eligible agency will be carried out as detailed below 
 
 
 
 

 

S.No. Criteria Weightage 

1.  

Survey Approach Methodology, 
Framework and Research Design for 
the proposed study/survey 
 

30% 

2.  
Proposed deliverables reports, trends 

 

 
25 % 

 
 
 

3.  

Execution Capabilities (details of past 
studies undertaken case studies,  
delivery period, value addition                  
if any etc) 

25 % 

4.  

Infrastructure  & Personnel                     
(at 5 Locations) 
 

- Each location 4 % 
 

20% 
 

      Total 100 % 
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ANNEXURE-3 

 

STAMP PAPER OF RS. 100/- 

SERVICE LEGAL AGREEMENT- DRAFT 

SERVICE LEGAL AGREEMENT dated  ...............................................  between Bureau of 

Indian Standards, Manak Bhavan, 9 Bahadur Shah Zafar Marg, New Delhi - 110 0002 hereinafter 

referred to as "BIS" 

and  

           hereonafter referred to as the Agency 

• BIS is the National Standards Body of India and is engaged in harmonious development of 

the activities of standardization, marking and quality certification of goods and wishes to 

engage a Market Research Agency to Study/Survey BIS Brand Inage and Develop 

Communication Strategy 

• M/s ........................................................................................ is engaged in the business of 

 ...........................................................................................................................and desires to 

provide its services to BIS. 

 

       Whereas inpersuance of tender notice No ............  Dated ..........  for Engagement of Market 

Research Agency for Undertaking Study/Survey of Brand Positioning of BIS and Develop a 

Communication Strategy, M/s  ............................... submitted their Bid. After due process of 

consideration and selection, BIS hereby appoints M/s ................ for carrying out the above 

activity and in order to meet the overall objective of the project, both parties are entering in to 

an Agreement which is as below 

 

 
OPERATIVE PROVISIONS 

1. INTERPRETATION 

1.1 In this agreement, unless the context otherwise requires: 

"FORCE MAJEURE" means, in relation to either party, any circumstances beyond the 
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reasonable control of that party (including without limitation, any strike, lock-out or other form 

of industrial action) or if either party shall be prevented or substantially hindered in performing 

its obligations hereunder by any regulations, law, decree, act of state or any other action of 

Government. 

"INTELLECTUAL PROPERTY" means any patent, copyright, registered design, 

content, service mark or other industrial or intellectual property rights subsisting in India in 

respect of the foregoing. 
'MONTH' means a period of each English calendar month ending on the last day 

'ELECTRONIC FORM' Information recorded in a manner that requires a computer or 

other electronic device to display, interpret, and process it. This includes documents (whether 

text, image, graphics, spreadsheet etc.) generated by a software as well as electronic mail. 

1.2      Any reference to this agreement to 'writing' or cognate expressions includes a reference to 

telex, cable, facsimile transmission, Registered post or comparable means of 

communications. 

2. APPOINTMENT OF AGENCY 

 

2.1 The Agency undertakes to protect the copyright of the contents provided by the BIS. 

2.2  The work allotted through this Agreement shall be personal to the Agency. They shall not be 

entitled to authorize any other person to exercise the same. 

3 RIGHTS AND DUTIES OF AGENCY 

3.1 Subject as provided in this Agreement, the Agency shall be entitled to perform the duties 

hereunder in such manner as the Agency may think fit in the best interest of BIS.  

3.3        The Agency shall comply with all applicable laws, rules and regulations,conditions from time 
to time  in force which in any way relate to the work agreed through this Agreement.  

 
 

4. SCOPE OF WORK  

i. To determine current brand positioning of BIS in the context of the following :- 
(c)  Standardisation 

(d)  Standard Marks   
ii. Stakeholders perception of BIS 
iii. Develop a Communication Strategy (based on the above) 
iv. Understanding areas of strengths that can be leveraged upon and also 

areas of improvement. 

 

4.1 Geographic Coverage: 
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- The survey shall be spread over BIS Headquarters at New Delhi and Central 

Region also located at New Delhi and 4 Regional Offices viz; Western Regional 

office at Mumbai, Eastern Regional Office at Kolkatta, Northern Regional Office at 

Chandigarh and Southern Regional Office at Chennai (total 5 locations) 

 

5. Deliverable (Reports and Analysis)  

 

(a)   A consolidated Pan India report along with Region-wise   

        Findings / trends for objectives given at 2.3.1  

(b)     Development of a Communication Strategy 
 
 

6. Methodology 
 

 Data collection from various stakeholders through Interviews/Digital   
 media/Focus Group Discussions etc., 

 
7. Survey Design 

 
The survey design of the service shall be conceived by the Agency  

 
8. Sample Size 

 
  Samples may be drawn from the following population :- 

Details of Data Collection for Survey – Sl No 1 

Sl No Stakeholders Sample Size per Location/per 

Scheme 

1 Manufacturers & BIS Licensees Sample Size to be drawn for each 

Scheme from all Locations 

indicated in Tender (Clause -  4.1) 

Details of Sample to be drawn 

indicated below at Table 1.1  

 

 

Table 1.1 - Sample Size for Manufacturers /BIS Licensees 

Sl.N
o. 

Region
al 

Total No. of 
Licensees for 
product Certification 

Total No. of 
Licensees 
for Hallmark 

Total No. of 
Licensees for 
Management 

Total No. of 
Licensees for 
Registration 
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Offices (Mandatory & 
Voluntary) 

Scheme 
(Gold & 
Silver) 

Systems 
Certification 
Scheme 

Scheme 

1 NRO Mandatory- 299 

Voluntary- 356 

325 140 NA 

2 ERO Mandatory- 326 

Voluntary- 320 

360 152 NA 

3 SRO Mandatory- 350 

Voluntary- 341 

362 188 NA 

4 WRO Mandatory- 338 

Voluntary- 357 

363 145 NA 

5 CRO Mandatory- 337 

Voluntary- 361 

335 142 NA 

6 BIS HQ - - -  

369 

 

Details Data Collection for Survey – Sl No 2 to 8 

Sl No Stakeholders Sample Size per 

Location/per Scheme 

2 Service Providers/Suppliers  at each 

location  

2 per Location                               

(no repetition) 

 

3 Technical Experts 25 Experts 

4 Consumers 500 per Location 

5 Consumer Organizations 2 per Location 
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                  *(Data collection to be undertaken for all Stakeholder indicated at Sl No 1 to 9) 

 

9. INTELLECTUAL PROPERTY 
 
9.1 The Agency shall promptly and fully notify BIS of any actual or threatened or suspected 

infringement of any Intellectual Property of BIS which comes to the Agencys' notice. 

9.2 Nothing in this Agreement shall give the Agency any rights in respect of any trademarks or 

service marks used by BIS in relation to the work entailed in this Agreement. 

9.3 The Agency shall not without the prior written consent of BIS use or permit to be used by any 

person under its control any Intellectual Property of BIS or any Intellectual Property so 

resembling the Intellectual Property of BIS. 

9.4 The Agency shall take all such steps as BIS may reasonably require to assist BIS in 

maintaining the validity and enforceability of the Intellectual Property of BIS during the 

continuance of this Agreement. 

10.       QUALITY REQUIREMENTS 

 

10.1      The Agency agrees to get all the content approved, in writing before launching. BIS agrees to 

give its approval or non-approval before the next working day. 

11.  FORCE MAJEURE 

11.1 If either party is affected by force majeure it shall forthwith notify the other party of the nature 

and extent thereof. 

11.2 Neither party shall be deemed to be breach of this Agreement, or otherwise be liable to the 

other, by reason by any delay in performance, or non-performance, or any of its obligations 

hereunder to the extent that such delay or non-performance is due to any Force Majeure of 

which it has notified the other party; and the time for performance of obligations shall be 

extended accordingly. 

11.3 If the Force Majeure prevails for a continuous period in excess of twelve months, the party 

shall enter in to a bona fide discussions with a view to alleviating its effects or to agreeing 

upon such alternative arrangements as may be fair and reasonable. 

6 Industry Associations 3 per Location 

7 Government Departments/Regulators 3 Departments/ Agencies 

per Location (indicative list 

to be provided by BIS) 

8 Educational/Research institutes 4 per Location 

9 Employees of BIS 10 % percent of employees 

of HQ & 20%  of each 

Regional (Pay-roll of BIS) 
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12. COMMENCEMENT OF THE AGREEMENT, EXTENSION, PENALTY AND 
TERMINATION 

12.1     The Agreement shall commence from the date it is made and shall continue for a period of 90 

days. The contract shall be valid for a period of 90 days i.e. 3 months. 

12.2 Termination of Contract by the Bureau 

It shall also be lawful for the Bureau to terminate the Agreement at any time without assigning 

any reason and without being liable for loss or damage which the Agency may suffer by 

reason of such termination, by giving the Agency thirty [30] days' notice in writing by the 

Bureau for such termination. Any such termination shall be without prejudice to any other 

right of the Bureau under the Contract. 

 

12.2.1   Penalty as applicable shall be levied in accordance with clause 1.4 of the tender document. 

 

12.3  Termination of Contract by Agency 

 

If the Agency decides to terminate the Contract before the end of contract period, the 

Agency shall give an advance intimation of at least 30 days. 

If the Agency terminates the contract/Agreement without prior notice of thirty days, then 

the entire amount of Performance Security or Performance Bank Guarantee shall be 

forfeited to Bureau. 

12.4      This Agreement may also be terminated by BIS forthwith if at any time: 

12.4.1 Shall any part of the Agreement be illegal or unenforceable the remaining provisions shall so 

far as they are capable of being performed and observed, shall continue in full force and 

effect. 

12.4.2 In case of any matter relating to terms and conditions not specified in this Agreement, the 

same shall be decided by mutual agreement of the "BIS" and the "Agency". 

12.5      Indemnity 

12.5.1      The Agency shall be responsible for any injury to the workmen and to persons or things 

and for all damages to the structural and/or decorative part of property which may arise 

from the operations or neglect of himself or any of his employees whether such injury or 

damage arise from carelessness, accident or any other causes whatsoever in any way 

connected with carrying out of this contract. 

12.5.2 The Agency shall indemnify and keep indemnified the Bureau against all losses and claims 

for injuries or damage to any person or any property whatsoever which may arise out of or 

in consequence of the Contract and against all claims, demands, proceedings, damages, 

costs, charges and expenses whatsoever in respect of or in relation thereto under the 

provisions of various labour laws as amended from time to time. 

12.5.3 The Agency shall indemnify, protect and save the Bureau against all claims, losses, costs 
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damages, expenses, action suits and other proceeding, resulting from infringement of any 

patent, trademarks, copyrights etc. or such other statutory infringements. 

12.5.4     The BIS shall be at liberty and is hereby empowered to deduct the amount of any damages, 

compensations, costs, charges, and expenses arising or accruing from or in respect of any 

such claim or damages from any sums due or to become due to the Agency/Agencies. 

 

12.6 Confidentiality 

The Agency shall not divulge or disclose proprietary knowledge obtained while delivering 

Goods and services under this Contract to any person, without the prior written consent of 

the Bureau.  

 

12.7 Publicity 

Any publicity by the Agency in which the name of the Bureau is to be used, shall be done 

only with the explicit written permission from the Bureau. 

12.8 Disputes & Arbitration 

12.8.1 The Bureau and the Agency shall make every effort to resolve amicably by direct informal 

negotiation, any disagreement or dispute arising between them under or in connection with 

the contract. 

12.8.2 If a dispute(s) of any kind whatsoever that cannot be resolved, the same shall be 

referred to the sole Arbitrator, appointed by Director General, BIS. The provisions of the 

Indian Arbitration and Conciliation Act, 1996 shall apply. 

12.9 Mode of Serving Notice 

12.9.1 Communications between Parties which are referred to in the Contract are effective only 

when in writing. A notice shall be effective only when it is delivered (in terms of Indian 

Contract Act). 

12.9.2 All notices shall be issued by the authorized officer of the Bureau, unless otherwise 

provided in the Contract. In case, the notice is sent by registered post to the last known 

place or abode or business of the Contractor, it shall be deemed to have been served on 

the date when in the ordinary course of post these would have been served on or delivered 

to it. 

12.10 Governing Language 

Governing language for the entire contract and communication thereof shall be English only. 

12.11 Law 

The contract shall be governed and interpreted under Indian Laws. 

12.12 Legal Jurisdiction 
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No suit or other proceedings relating to performance or breach of Contract shall be filed or 

taken by the Agency in any Court of law except the competent Courts having jurisdiction 

within the local limits of New Delhi only. 

13. AGREEMENT AND WARRANTY 

 

13.1 Nothing in this Agreement shall create, or be deemed to create, a partnership or the 

relationship of employer and employee between the parties. 

13.2 Each party acknowledges that, in entering into this Agreement, it does not do so on the basis 

of, and does not rely on, any representations, warranty or other provisions except as expressly 

provided herein, and all conditions, warranties or other terms implied by statute or common 

law are hereby excluded to the fullest extent permitted by law. 

13.3 All the documents like tender notice, tender document, scope of work, eligibility criteria, other    

terms & conditions mentioned in the tender forms part of this contract agreement  

BOTH THE PARTIES HERETO agree to abide the terms and conditions as mentioned in       

tender document.  

Signature of Authorised Representative of the 

Agency 
Signature of Authorised Officer of the Bureau 

Name : 

Name : 
Designation: 

Designation: 
Address:  

Seal of the firm/Company 
Address: 

Seal of the Bureau 

Witness: Witness: 

Signature: Signature: 

Name of witness: Name of witness: 
Address: Address: 
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Witness: Witness: 

Signature: Signature: 

Name of witness: Name of witness: 
Address: Address: 
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Annexure-4 

 
 

TENDER ACCEPTANCE LETTER 
(To be given on Company Letter Head) 

 
                                                                                                                                Date: 
 
To, 
 
The Director, PR 
Bureau of Indian Standards 
New Delhi 
110002 

 

Sub: Acceptance of Terms & Conditions of Tender. 
 
 

Tender Reference No: ________________________ 
 
 
Name of Tender / Work: - 
__________________________________________________________________________________
__________________________________________________________________________________
____ 
__________________________________________________________________________________
__ 
__________________________________________________________________________________
__ 
__________________________________________________________________________________
__ 

 
 
Dear Sir, 
 

1.  I/ We have downloaded / obtained the tender document(s) for the above mentioned 

‘Tender/Work’  from the web site(s) namely: 

__________________________________________________________________________________

__ 

__________________________________________________________________________________

__ 

 

as per your advertisement, given in the above mentioned website(s).   

 

2. I / We hereby certify that I / we have read the entire terms and conditions of the tender 

documents from Page No. _______ to ______ (including all documents like annexure(s), 

schedule(s), etc .,), which form part of the contract agreement and I / we shall abide hereby by 

the terms / conditions / clauses contained therein. 

 
3. The corrigendum(s) issued from time to time by your department/ organisation too have also 

been taken into consideration, while submitting this acceptance letter.   
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4. I/We hereby undertake that our Agency does not support/promote any of the following 

content either in digital/physical format :- 

a) Anti-National Content 
b) Pornographic & Trafficking Content 
c) Political Association 
d) Malicious Content 
e) Content Hurting Religious Sentiments 
f) Promoting Piracy in any form 

 

We agree that any contradiction in this regard would be treated as negative for business and 

this could lead to cancellation of the Bid. 

 
4. I / We hereby unconditionally accept the tender conditions of above mentioned tender 

document(s) / corrigendum(s) in its totality / entirety.  

 

5. I / We do hereby declare that our Firm has not been blacklisted/ debarred by any Govt. 
Department/Public sector undertaking. 
 
6. I  / We certify that all information furnished by the our Firm is true & correct and in the event 

that the information is found to be incorrect/untrue or found violated, then your department/ 

organisation shall without giving any notice or reason therefore or summarily reject the bid or 

terminate the contract , without prejudice to any other rights or remedy including the forfeiture 

of the full said earnest money deposit absolutely.  

 
 

 
Yours Faithfully, 

 
 

(Signature of the Bidder, with Official Seal) 
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Annexure-5 

Instructions for Online Bid Submission 

 

The bidders are required to submit soft copies of their bids electronically on the CPP Portal, using 

valid Digital Signature Certificates. The instructions given below are meant to assist the bidders in 

registering on the CPP Portal, prepare their bids in accordance with the requirements and submitting 

their bids online on the CPP Portal.  

More information useful for submitting online bids on the CPP Portal may be obtained at: 

https://eprocure.gov.in/eprocure/app. 

 

REGISTRATION 

1) Bidders are required to enroll on the e-Procurement module of the Central Public 

Procurement Portal (URL: https://eprocure.gov.in/eprocure/app) by clicking on the link 

Online bidder Enrollment  on the CPP Portal which is free of charge. 

2) As part of the enrolment process, the bidders will be required to choose a unique username 

and assign a password for their accounts.  

3) Bidders are advised to register their valid email address and mobile numbers as part of the 

registration process. These would be used for any communication from the CPP Portal.  

4) Upon enrolment, the bidders will be required to register their valid Digital Signature 

Certificate  (Class II or Class III Certificates with signing key usage) issued by any Certifying 

Authority recognized by CCA India (e.g. Sify /  nCode / eMudhra etc.), with their profile. 

5) Only one valid DSC shall be registered by a bidder. Please note that the bidders are 

responsible to ensure that they do not lend their DSC s to others which may lead to misuse. 

6) Bidder then logs in to the site through the secured log-in by entering their user ID / 

password and the password of the DSC / e-Token. 

 

SEARCHING FOR TENDER DOCUMENTS  

1) There are various search options built in the CPP Portal, to facilitate bidders to search active 

tenders by several parameters. These parameters could include Tender ID, Organization 

Name, Location, Date, Value, etc. There is also an option of advanced search for tenders, 

wherein the bidders may combine a number of search parameters such as Organization 

Name, Form of Contract, Location, Date, Other keywords etc. to search for a tender 

published on the CPP Portal.  

2) Once the bidders have selected the tenders they are interested in, they may download the 

required documents / tender schedules. These tenders can be moved to the respective My 

https://eprocure.gov.in/eprocure/app
https://eprocure.gov.in/eprocure/app
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Tenders  folder. This would enable the CPP Portal to intimate the bidders through SMS / e-

mail in case there is any corrigendum issued to the tender document.  

3) The bidder shall make a note of the unique Tender ID assigned to each tender, in case they 

want to obtain any clarification / help from the Helpdesk.  

 

PREPARATION OF BIDS 

1) Bidder shall take into account any corrigendum published on the tender document before 

submitting their bids.  

2) Please go through the tender advertisement and the tender document carefully to 

understand the documents required to be submitted as part of the bid. Please note the 

number of covers in which the bid documents have to be submitted, the number of 

documents - including the names and content of each of the document that need to be 

submitted. Any deviations from these may lead to rejection of the bid.  

3) Bidder, in advance, shall get ready the bid documents to be submitted as indicated in the 

tender document / schedule and generally, they can be in PDF / XLS / RAR / DWF/JPG 

formats. Bid documents may be scanned with 100 dpi with black and white option which 

helps in reducing size of the scanned document.    

4) To avoid the time and effort required in uploading the same set of standard documents 

which are required to be submitted as a part of every bid, a provision of uploading such  

5) Standard documents (e.g. PAN card copy, annual reports, auditor certificates etc.) has been 

provided to the bidders. Bidders can use My Space   or Other Important Documents  area 

available to them to upload such documents. These documents may be directly submitted 

from the My Space  area while submitting a bid, and need not be uploaded again and 

again. This will lead to a reduction in the time required for bid submission process. 

 

SUBMISSION OF BIDS 

1) Bidder shall log into the site well in advance for bid submission so that they can upload the 

bid in time i.e. on or before the bid submission time. Bidder will be responsible for any delay 

due to other issues. 

2) The bidder has to digitally sign and upload the required bid documents one by one as 

indicated in the tender document. 

3) Bidder has to select the payment option as offline  to pay the tender fee / EMD as 

applicable and enter details of the instrument.  

4) Bidder shall prepare the EMD as per the instructions specified in the tender document. The 

original shall be posted/couriered/given in person to the concerned official, latest by the last 

date of bid submission or as specified in the tender documents. The details of the DD/any 

other accepted instrument, physically sent, shall tally with the details available in the 

scanned copy and the data entered during bid submission time. Otherwise the uploaded bid 

will be rejected. 
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5) Bidders are requested to note that they shall necessarily submit their financial bids in the 

format provided and no other format is acceptable. If the price bid has been given as a 

standard BoQ format with the tender document, then the same is to be downloaded and to 

be filled by all the bidders. Bidders are required to download the BoQ file, open it and 

complete the white coloured (unprotected) cells with their respective financial quotes and 

other details (such as name of the bidder). No other cells shall be changed. Once the details 

have been completed, the bidder shall save it and submit it online, without changing the 

filename. If the BoQ file is found to be modified by the bidder, the bid will be rejected.  

6) The server time (which is displayed on the bidders  dashboard) will be considered as the 

standard time for referencing the deadlines for submission of the bids by the bidders, 

opening of bids etc. The bidders shall follow this time during bid submission. 

7) All the documents being submitted by the bidders would be encrypted using PKI encryption 

techniques to ensure the secrecy of the data. The data entered cannot be viewed by 

unauthorized persons until the time of bid opening. The confidentiality of the bids is 

maintained using the secured Socket Layer 128 bit encryption technology. Data storage 

encryption of sensitive fields is done. Any bid document that is uploaded to the server 

is subjected to symmetric encryption using a system generated symmetric key. 

Further this key is subjected to asymmetric encryption using buyers/bid openers 

public keys. Overall, the uploaded tender documents become readable only after 

the tender opening by the authorized bid openers. 

 

7) The uploaded tender documents become readable only after the tender opening by the 

authorized bid openers. 

8) Upon the successful and timely submission of bids (ie after Clicking “Freeze Bid 

Submission” in the portal), the portal will give a successful bid submission message & a 

bid summary will be displayed with the bid no. and the date & time of submission of the bid 

with all other relevant details.  

9) The bid summary has to be printed and kept as an acknowledgement of the submission of 

the bid. This acknowledgement may be used as an entry pass for any bid opening meetings. 

ASSISTANCE TO BIDDERS  

1) Any queries relating to the tender document and the terms and conditions contained 

therein shall be addressed to the Tender Inviting Authority for a tender or the relevant 

contact person indicated in the tender.  

2) Any queries relating to the process of online bid submission or queries relating to CPP Portal 

in general may be directed to the 24x7 CPP Portal Helpdesk.  
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Annexure-6 

CHECKLIST FOR SUBMISSION OF BID DOCUMENTS 

 

S.No. Specific Requirement If fulfilling criteria 

(Mention -

YES/NO) 

1. Bidder shall be registered in India  

2. Shall have a local office in NCR 

region & field network at other 

locations 

 

 

3. Agency shall be accredited to Market 

Research Society of 

India/International Regulatory 

Body/DAVP Empaneled 

 

 

4 Shall not have been found guilty of 

any criminal offence by any Court of 

law 

 

5. Bidder shall not have a conflict of 

interest in the assignment as 

specified in the bidding document 

 

 

6. Compliance with the Code of Integrity 

(Clause No. 1.20) 

 

 

7. The cumulative turnover of the bidder 

in the area of market research shall 

be over 30 lakhs each year in the last 

3 financial year (ending in March 

2017) 
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8. Customized studies conducted for all 

segments during last three financial 

year (ending in March 2018) 

 

 

9. The agency must have completed or 

handled at least one project worth           

Rs. 10 lakhs for government 

organizations/PSU in the last three 

years 

 

 

10 Total No. of employees on Roll of the 

Agency 

 

11 Goods and Service Tax Registration 

(GST) 

 

12 PAN No. Registration  

13 Agencies supporting/promoting any of 

the following content either in 

digital/physical format will be treated 

negative for business 

a) Anti National Content 
b) Pornographic & Trafficking 

Content 
c) Political Association 
d) Malicious Content 
e) Content Hurting Religious 

Sentiments 
f) Promoting Piracy in any form 

 

 

14 The bidder must not be blacklisted by 

any of the Government Clients 

 

15 Rewards and recognition, if any (by 

Market Research Society of India or 

any other National/International 

Regulatory Body of repute related to 

the field of Market Research) during 

last 3 years 
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16 Signed and Scanned copy of Tender 

Acceptance Letter 

 

 

 

 

 

 



 

भामाब्‍यूरो/पीआरडरो//री17  - 8ीब्ाां/‍आाजिशन ांग‍ररो/सर्च 

 

 भारो/तरय‍मा क‍ब्‍यूरो/प‍ब्ाां/‍ेम ि‍का‍्‍‍यय ीस्वेक्षण ‍करो/ा  ‍व्ां‍्रचर्ारो/‍यपि ा‍न ा  ‍क ‍
लिव‍मार्कच ट‍् ुसांधा ‍विेंसर‍की‍न युजतत‍क ‍लिव‍ऑ -िाे ‍नपलिय ां‍डमांत्रित‍करो/ता‍है‍:‍ 

 

 

 

 

 

 

 

 

द््ारो/ा‍िारो/ी 

‍ि सांआकच ‍व्भाग 
भारो/तरय‍मा क‍ब्‍यूरो/प 

9‍नहादरुो/शाहिफरो/‍मागच 
 ई‍ददल्‍िी–‍  7771 

फप ‍–9 +  -13134748 
ईम ि‍:‍pr@bis.org.in 

 

 

mailto:pr@bis.org.in


खडं क : सामान् य 
भारो/तरय‍मा क‍ब्‍यरूो/प‍ीनरडईवस ,‍रो/ाष्‍ट‍रीय‍मा क‍न काय‍ब्ाां/‍आाजिशन ांग‍का‍्‍‍यय ीस व्ेक्षण ‍‍
करो/ा  ‍व्ां‍्रचर्ारो/‍यपि ा‍न ा  ‍क ‍ लिव‍ व्श्‍्स रय‍आ श ् रो/‍मार्कच ट‍् ुसांधा ‍विेंसर‍ न युत‍त‍
करो/  ‍ का‍ ेच्‍छुक‍ है।‍ ेस‍ सांदभच‍ में,‍ व्श्‍्स रय‍ आ श ् रो/‍ मार्कच ट‍ ् ुसांधा ‍ विेंलसय ‍ स ‍ ऑ -
िाे ‍नपलिय ां‍डमांत्रित‍की‍िातर‍हैं।‍विेंसर‍द््ारो/ा‍‍‍या ‍ददव‍िा  ‍्ाि ‍कायच्षण ि‍खां/‍ग‍में‍
व्‍याआक‍प आ‍स ‍दशाचया‍गया‍है‍ीकायच्षण िीआररो/द य । 
सांव्दा‍क ‍कायच्षण ि‍सांनांधर‍िैस ‍मै आा्रो/,‍औिारो/,‍सिृ ात्‍मक‍साम्र‍ेत्‍यादद‍सुव्धा ां‍व्ां‍्‍‍य‍
ाेंफ्रास्‍ट‍रत‍र्रो/‍विेंसर‍क ‍आास‍हप  ‍र्ादहव।‍विेंसर‍क ‍आास‍े ‍काययों ‍में‍व्श षज्ञता‍हप।‍सांआू च‍ब्‍यौरो/ ‍

भां/ाररो/तीडर्र्च् ‍र्कव‍िायेंग ‍औरो/‍फमच‍का‍दानयत्‍्‍है‍र्क‍्ह‍नरडईवस‍कप‍यह‍पआिब्‍ध‍करो/ावगा‍
औरो/‍ नैक्ॅआ,‍ भां/ारो/ ‍ व्ां‍ ररो/क्रो/ी‍ तांि‍ न ाय ‍ रो/ख गा।‍ सभर‍ ्ास्‍ट‍तव्क‍ व्ां‍ कजल्आत‍ सिृ ‍
नरडईवस‍क ‍्र्धकारो/‍में‍रो/हेंग ‍तथा‍डईआरडरो/नरडईवस‍क ‍्र्धकारो/‍में‍रो/ह गा।‍‍ 
 

निविदा प्रलȯखों कȪ बीआईएस िȯबसाइट http://bis.org.in(कȯ िल संदर्भ हȯतु) और कȯ न् रीय लȪक 
प्राप्तत पȪटभल (सीपीपीपी) सȯ नियमािुसार क्ांनतक नतथि क्म में अिुसूची अिुसार डाउिलȪड ककया 
जा सकता हȰ ।  

क्ांनतक नतथि शीट 
क्र.सां. कायचक्रम नतर्थ 

 . क ‍‍रीय‍िपक‍्रचाजपोत‍आपटचि‍आरो/‍्आिप / ांग‍की‍नतर्थ  8.74.17 8‍ 

1. ्रचर‍नपिी‍नैठक 15.74.17 8‍ी  .77‍नि   

3. नपिी‍िमा‍करो/  ‍की‍्ांनतम‍नतर्थ 14/05/2018   (17:00नि  

4. तक रकी‍नपिी‍खपि ा 15/05/2018   (15:00नि  

5. विेंलसय ‍द््ारो/ा‍्रचनत् द  23/05/2018   (11:00नि  

6. व्त्‍तरय‍नपलिय ‍कप‍खपि ा 28/05/2018   (11:00नि ) 

 

http://bis.org.in/


नपलिय ां िमा‍करो/  ‍की‍्ांनतम‍नतर्थ‍स ‍ 87‍दद  ‍क ‍लिव‍सभर‍नपलिय ां‍्ैध‍रो/हेंगर।‍नरडईवस 

्रचि ख‍ सांशपध , ् ुमान त‍ ् ुसूर्र‍ व्ां‍ क्राांनतक‍ नतर्थय ‍ कप‍ सांशपर्धत‍ करो/  ‍ का‍ ्र्धकारो/‍
सुरो/क्ष्षणत‍रो/खता‍ है।‍समय-समय‍आरो/‍ र्कसर‍्रचकारो/‍की‍भर‍्द्यत ‍सूर् ा क ‍‍रीय‍िपक‍्रचाजपोत‍
आपटचिीनरडईवस‍् नसाेट‍स ‍ि   ‍क ‍लिव‍भा्र‍नपिीदाता आू चत:‍पत्तरो/दायर‍हैं।‍ 
 

खडं ख : सामान् य 

1. प्रकक्या, शतें एिं निबंधि   
1.1 निविदा दस् तािȯज एिं क्ांनतक नतथि 

 . .  क्राांनतक‍नतर्थ‍शरट‍में‍साांक नतक‍््र्ध‍क ‍दौरो/ा ‍न व्दा‍दस्‍ट‍ता् ि‍पआिब्‍ध‍रो/ह गा। 
क  क्ांनतक नतथि शीट में ददए गए कायभक्म कȯ  अिुसार बीआईएस िȯबसाइट 
http://bis.org.in (कȯ िल संदर्भ हȯतु) और सीपीपीपी िȯबसाइट 
http://eprocure.gov.in/eprocure/appसȯ निविदा दस् तािȯज डाउिलȪड ककया जा सकता हȰ ।‍ 
ख  ककसी र्ी प्रकार कȯ  शुविपत्र /पररशुिता/संशȪधि कȯ  ललए निविदा जमा करिȯ की अनंतम 
नतथि समय-समय पर बीआईएस िȯबसाइट एिं सीपीपीपी िȯबसाइट पर इच् छुक निविदा कर्त ताभओं/ 
बȪलीदाताओं कȪ सलाह दी जाती हȰ। 
ग  नपिीदाता‍्आ र‍नपिी‍की‍्रचस्‍ट‍तुनत‍व्ां‍तैयारो/ी‍स ‍िुड ‍सभर‍खर्वेक‍स्‍ट‍्यां‍्ह ‍करो/ेंग ।‍ब्‍यूरो/प‍
र्कसर‍भर‍मामि ‍में‍नपिी‍्रचर्क्रया‍क ‍सांर्ाि ‍व्ां‍आररो/ ाम‍आरो/‍‍‍या ‍ददव‍त्रन ा‍ेसकी‍िागत‍
क ‍लिव‍जिम्‍म दारो/‍रो/ह गा। 
घ ‍ नपिी‍की‍भाषा‍्ा्ं  िरीदहांदी‍हपगर‍औरो/‍सभर‍्रचकारो/‍का‍आिार्ारो/‍ेत्‍यादद‍्ा्ं  िर‍भाषा‍में‍
हपगा। 
ड ‍ सभर‍आषृ्‍ट‍ठ‍हस्‍ट‍ता्षणररो/त‍र्कव‍िायेंग ‍औरो/‍्आिप / ांग‍स ‍आू्च‍प की‍ ांनररो/ग‍की‍िावगर‍। 
 

1.1.2 निविदा प्रलȯख संबंधी स् पष् टीकरण 

क  न व्दा‍ में‍ सहभार्गता‍ क ‍ लिव‍ ेच्‍छुक‍ फमच‍ न व्दा‍ सांनांधर‍ मामि ‍ व्ां‍ काययों ‍ सांनांधर‍
स्‍ट‍आष्‍ट‍टीकरो/ ‍ि   ‍क ‍लिव‍शन ्ारो/,‍रो/व््ारो/‍व्ां‍छुट्टर‍कप‍छपडकरो/‍र्कसर‍भर‍कायच‍दद्स‍कप‍्रचात:‍
9‍नि ‍स ‍शाम‍5‍नि ‍तक‍नरडईवस‍कायाचिय‍में‍ड‍सकत ‍हैं।‍बȪलीदाता 24 अप्रȰल 2018 
तक या पूिभ में यदद कȪई पूछताछ हȪ तȪ कȯ िल ईमȯल pr@bis.org.in पर र्ȯजें। बȪली पूिभ बȰठक 
कȯ  बाद ककसी प्रकार की पूछताछ/सुझाि कȯ  ललए विचार िहीं ककया जायȯगा।  

http://bis.org.in/
http://eprocure.gov.in/eprocure/app
mailto:pr@bis.org.in


 

 . .3 बȪललयों की िȰधता 
 सभर‍नपलिय ‍की‍्रचस्‍ट‍तुनत‍की‍्ांनतम‍नतर्थ‍स ‍ 87‍दद  ‍क ‍लिव‍्ैध‍रो/ह गर‍। 
 . .4 धरो/पहरो/‍रो/ालशीनपिी‍्रचनतभूनत 
क  ्रचत्‍य क‍नपिीदाता‍क ‍लिव‍भारो/तरय‍मा क‍ब्‍यूरो/प‍क ‍आ्षण‍में‍ ई‍ददल्‍िी‍में‍द य‍्र्धसूर्र्त‍
नैंकीकमलशचयि‍नैंक‍द््ारो/ा‍िारो/ी‍आ -ड/चरो/ी /माां/‍ड्राफ्ट‍क ‍प आ‍में‍धरो/पहरो/‍रो/ालश‍िमा‍ीईवम/र ‍क ‍
प आ‍में‍प ‍57,777ी-‍्रचस्‍ट‍तुत‍करो/  ‍्आ क्ष्षणत‍हैं।‍ 
ख  वमवसवमई‍यून ट्स‍धरो/पहरो/‍रो/ालशीनपिी‍्रचनतभूनत‍का‍भुगता ‍करो/  ‍स ‍छूट‍्रचापो‍त‍है।‍प‍‍हें‍
्ैध‍वमवसवमई‍्रचमा ‍आि‍सांिग्‍ ‍करो/ ा‍है। 
ग  न व्दा‍्रचि ख ‍कप‍ऑ -िाे ‍्रचस्‍ट‍तुत‍करो/त ‍समय‍ऑ -िाे ‍्आिप / ांग‍र्कव‍िा  ‍्ाि ‍
ईवम/र‍की‍स्‍ट‍कैण्‍/‍्रचनत‍व्ां‍मूि‍ईवम/र‍कप‍न द शक‍ीि सांआकच  ,‍9‍नहादरुो/शाह‍िफरो/‍मागच,‍ ई‍
ददल्‍िी-  7771‍क ‍आास‍क्राांनतक‍नतर्थ‍शरट‍में‍दशाचय ‍् ुसारो/‍नपिी‍्रचस्‍ट‍तुनत‍की‍्ांनतम‍नतर्थ‍
तक‍््श्‍य‍आहु र्ाई‍िाव‍।‍ 
घ ‍ ‍ ्सफि‍ नपिीदाताओां‍ की‍ ईवम/र‍ सांव्दा‍ ्रचदा ‍ करो/  ‍ क ‍ नाद‍ िौटाई‍ िावगर‍ ीसफितम‍
नपिीदाता‍की‍ईवम/र‍तथा‍कायचन ष्‍ट‍आाद ‍्रचनतभूनत‍िमा‍की‍्रचाजपोत‍क ‍नाद‍ही‍्ावआस‍हपगर ‍। 
ड  धरो/पहरो/‍रो/ालश‍िमा‍व्ां‍कायचन ष्‍ट‍आाद ‍्रचनतभूनत‍िमा‍क ‍प आ‍में‍िमा‍रो/ालश‍आरो/‍कपई‍ब्‍याि‍
द य‍ हीां‍हपगा‍। 
 

 . .5‍नरडईवस‍त्रन ा‍कपई‍कारो/ ‍नताव‍आू चत:,‍ेसक ‍र्कसर‍भाग‍या‍र्कसर‍न रो/स्‍ट‍त‍या‍सभर‍
नपलिय ‍ कप‍ स्‍ट‍् रकारो/‍ करो/  ‍ व्ां‍ नपिीदाताीदाताओां‍ का‍ र्य ‍ करो/  ,‍ िप‍ नरडईवस‍ क ‍ दहत‍ का‍
स्ोत्‍तम‍प आ‍स ‍आूरो/ा‍करो/  ‍की‍रो/ाय‍रो/खत ‍ह ,‍तप‍्ह‍्र्धकारो/‍सुरो/क्ष्षणत‍रो/खता‍है‍।‍ 
 . .6 नरडईवस‍ब्‍यूरो/प‍क ‍दहत‍में‍नपिीदाता‍वर्1 क ‍प आ‍में‍रो/ख ‍नपिीदाताओां‍क ‍साथ‍र्र्ाच‍का‍
्र्धकारो/‍भर‍सुरो/क्ष्षणत‍रो/खता‍है‍।‍ 
 . .  नरडईवस‍ ऐसर‍ विेंलसय ‍ की‍ नपिी,‍ िप‍ सरो/कारो/ी‍ ि ांर्‍ विेंलसय ीसतकच ता‍ क्षण ‍ द््ारो/ा‍
ि ांर्ीआूछताछ‍्रचनतर्क्रयाओां‍क ‍तहत‍आाई‍गई‍हप‍या‍् ैनतक‍रो/ीनतय ‍में‍ लिपो‍त‍हप,‍तप‍प की‍
नपिी‍स्‍ट‍् रकारो/‍ ‍करो/  ‍का‍्र्धकारो/‍सुरो/क्ष्षणत‍रो/खता‍है‍।‍ 



 . .8 ेस‍ न व्दाीनपिी‍ में‍ दी‍ गई‍ सारो/ी‍ िा कारो/ी‍ या‍ नाद‍ की‍ र्र्ाच‍ में‍ या‍ ्रचकटीकरो/ ‍
मालिका ा‍ व्ां‍ गपआ रय‍ है।‍ नपिीदाता‍ र्कसर‍ ्‍‍य‍ सांगठ ीविेंसर‍ क ‍ साथ‍ कपई‍ सूर् ा‍  हीां‍
न ांट गा।‍ 
 . .9 र्यन त‍विेंसर‍र्कसर‍्‍‍य‍्रचयपि ाथच‍ेस‍स व्ेक्षण ‍स ‍पत्‍आ‍‍ ‍कपई‍भर‍िा कारो/ी‍्रचयुत‍त‍
 हीां‍करो/ गा।‍ 
 . . 7‍मार्कच ट‍स्वेक्षण ‍व्ां‍सां्रच ष रय‍यपि ा‍की‍ ररो/आपटच‍97‍ दद  ‍की‍््र्ध‍में‍्रचयुत‍त‍की‍
िावगर।‍नपिीदाता‍कप‍्ांतररो/म‍सूर् ाी्द्यत ीररो/आपटच‍पआिब्‍ध‍करो/ा  ‍क ‍लिव‍कहा‍िा‍सकता‍है। 
1.1.11 बȪली प्रस् तुनत का तरीका  
क ‍ नपलिय ां‍ सरआरआरआर‍ ् नसाेट‍ क ‍ माध  ‍‍यम‍ स ‍ ऑ िाे ‍ ्रचस्‍ट‍तुत‍ की‍ िावगर।‍ नपलिय ‍ में‍
तक रकी‍व्ां‍व्त्‍तरय‍नपिी‍सजम्मलित‍हपगर। 
ख ‍ ई‍्रचाजपोत‍ह तु‍क ‍‍रीय‍िपक‍्रचाजपोत‍आपटचि‍क ‍मा‍‍यम‍स ‍ऑ -िाे ‍नपलिय ‍की‍्रचस्‍ट‍तुनत‍
क ‍लिव‍सांव्दाकारो/ीनपिीदाता‍ह तु‍न दवेकश’‍में‍पआिब्‍ध‍न दवेकश ‍की‍आाि ा‍करो/  ‍की‍नपिीदाता‍कप‍
सिाह‍दी‍िातर‍है।‍ऑ -िाे ‍नपिी‍्रचस्‍ट‍तुनत‍ह त‍ुन दवेकश ‍का‍स ट‍सांदभच‍ह तु‍अिुबंध-5‍में‍ददया‍
गया‍है।‍ 
ग  नपिी‍्रचि ख‍श्‍याम‍व्ां‍श्‍्  त‍ व्कल्‍आ‍क ‍साथ‍‍‍यू तम‍ 77‍/रआरडई क ‍साथ‍स्‍ट‍कै‍‍/‍
र्कव‍िा‍सकत ‍हैं‍जिसस ‍स्‍ट‍कै‍‍/‍दस्‍ट‍ता् ि‍क ‍डकारो/‍कप‍कम‍करो/  ‍में‍मदद‍लमि गर। 
घ  नपिीदाता‍िप‍नरडईवस‍् नसाेट‍व्ां‍क ‍‍रीय‍िपक‍्रचाजपोत‍आपटचि‍ीसरआरआरआर ‍् नसाेट‍स ‍
न व्दा‍कप‍/ाप िप/‍करो/ता‍है,‍तप‍र्कसर‍भर‍तरो/ीक ‍स ‍/ाप ‍िप //‍मूल्‍य‍नपिी‍ट म्‍पो‍ि ट‍सदहत‍
न व्दा‍फामच‍कप‍आररो/्नतचतीसांशपर्धत‍ हीां‍करो/ गा।‍यदद‍ र्कसर‍भर‍प आ‍में‍ऐसा‍नदिा्ीसांशपध ‍
आाया‍ गया‍ तप‍ नपिीआू चत:‍ रो/Ƨ‍ करो/‍ दी‍ िावगर‍ औरो/‍ ईवम/रस ‍ ्ांर्र्त‍ करो/‍ ददव‍ िायेंग ‍ तथा‍
नपिीदाता‍कप‍नरडईवस‍क ‍साथ‍व्‍य्साय‍करो/  ‍स ‍नै ‍र्कया‍िा‍सकता‍है‍। 
 

 

 

1.1.13 प्रस् त ुनतकरण की अनंतम नतथि  
नपलिय ां‍क्राांनतक‍नतर्थ‍शरट‍में‍न ददचष्‍ट‍ट‍नतर्थ‍व्ां‍समय‍क ‍् ुसारो/‍्रचापो‍त‍की‍िावगर।‍लसस्‍ट‍टम‍
न धाचररो/त‍नतर्थ‍औरो/‍समय‍क ‍नाद‍नपिी‍्रचस्‍ट‍तुत‍करो/  ‍क ‍लिव‍नपिीदाताओां‍कप‍् ुमनत‍ हीां‍दी‍
िावगर।‍ 



1.1.14 प्रस् ताि संशȪधि एिं िापसी 
नपिीदाता‍नपिी‍्रचस्‍ट‍तनुत‍नतर्थ‍व्ां‍समय‍स ‍आू्च‍नपिी‍कप‍ऑ -िाे ‍सांशपर्धत‍करो/‍सकता‍है।‍
नपिीदाता‍द््ारो/ा‍वक‍नारो/‍नपिी‍्ावआस‍लिव‍िा  ‍क ‍नाद‍पस ‍र्फरो/‍स ‍नपिी‍्रचस्‍ट‍तुत‍करो/  ‍ हीां‍
दी‍िावगर।‍ 
1.1.15 बȪली खȪलिा  
नपलिय ां‍क्राांनतक‍नतर्थ‍शरट‍में‍दशाचय ‍् ुसारो/‍नतर्थीसमय‍क ‍् ुसारो/‍खपिी‍िायेंगर।‍नपिीदाता‍
सरआरआरआर‍आपटचि‍कप‍ि ग-े ‍करो/क ‍तय‍समय‍आरो/‍नपिी‍खपि‍्रचर्क्रया‍में‍ऑ -िाे ‍भाग‍ि ‍
सकता‍ है।‍ तक रकी‍ नपिी‍ क ‍ ऑ -िाे ‍ खिु  ‍ क ‍ नाद‍ तक रकी‍ नपलिय ‍ में‍ त‍् ािीफाई‍ क ‍
आररो/ ाम‍की‍सूर् ा‍दी‍िावगर‍।‍ 
1.2 यȪग् यता शतें 
क  बȪलीदाता निविदा में र्ाग लȯिȯ कȯ  ललए निम् िललिखत यȪग् यता शततों  कȪ पूरा करȯगा।‍
नपिीदाता‍न व्दा‍में‍दशाचई‍गई‍सभर‍यपग्‍यता‍शतयों ‍क ‍्रचि खर‍्रचमा ‍्आिप/‍करो/ गा।‍ 
ख) विलशष् ट अपȯ्ां ं
क्.सं. विलशष् ट अपȯ्ां ं प्रमाण 

 . नपिीदाता‍भारो/त‍में‍आांिरकृत‍हप‍ीवमवसवमई‍क ‍्रचमा ‍
आि‍की‍्रचनत‍्आिप/‍करो/ें  

्रचि खर‍्ूरचफ 

1. व सरडरो/्षण ि‍में‍स्‍ट‍था रय‍कायाचिय‍हप यथपत‍त 

3. विेंसर‍ भारो/तरयी्ांतरो/ाचष्‍ट‍रीयव्न यामक‍ न कायी/रव्रआर‍
आै िाकृत‍मार्कच ट‍ररो/सर्च‍सपसायटी‍स ‍्रचत्‍यानयत‍हप‍ 

यथपत‍त 

4. र्कसर‍भर‍‍‍यायािय‍द््ारो/ा‍र्कसर‍्रचकारो/‍क ‍डआरो/ार्धक‍
मामि ‍में‍दपषर‍ ‍आाई‍गई‍हप‍ 

आि‍शरषच‍आरो/‍्र् ‍आि 

5. नपिी‍ दस्‍ट‍ता् ि‍ में‍ यथान ददचष्‍ट‍ट‍ कायच‍ क ‍ दहत‍ में‍
नपिीदाता‍का‍व्रो/पध‍ ‍हप 

आिशरषच‍आरो/‍्र् ‍आि 

6. न ष्‍ट‍ठा‍सांदहता‍का‍आाि ‍ीखां/‍सां.‍ .17  आिशरषच‍आरो/‍्र् ‍आि 



 . वआछि ‍3‍्षयों ‍ीमार्च‍17 8‍की‍समाजपोत‍कप ‍में‍्रचत्‍य क‍
्षच‍ मार्कच ट‍ ररो/सर्च‍ क ‍ ्षण ि‍ में‍ नपिीदाता‍ का‍ संचयी‍
ट चओ्रो/‍37‍िाख‍स ‍्र्धक‍हप। 

वआछि ‍ 3‍ ्षयों ‍ का‍
डयकरो/‍ ररो/टच ी‍ ड /दट/‍
ि खा‍ व््रो/ ‍ ीयदद‍
सांगठ ‍ ्‍य‍
गनतव्र्धया ‍ भर‍ र्िाता‍
हप‍ तप‍ विेंसर‍ कप‍ सरव‍
द््ारो/ा‍ ्रचमाण त‍ माकवेक ट‍
ररो/सर्च‍ गनतव्र्धय ‍ स ‍
सांनांर्धत‍ रो/ािस्‍ट्‍ कप‍
स्‍टआष्‍टट‍ प आ‍ स ‍ दशाच ा‍
हपगा । 

8. वआछि ‍ तर ‍ ्षयों ‍ ीमार्च‍ 17 8‍ की‍ समाजपोत‍ कप ‍ क ‍
दौरो/ा ‍ डयपजित‍ सभर‍ ्षण ि ‍ क ‍ लिव‍ व्लशष्‍टट‍ प आ‍ स ‍
न लमचत‍्‍यय ‍ीमा दां/‍–‍‍यू तम‍वक‍्‍यय  ‍ 

कायच‍ डद श‍ की‍ कुि‍
सांख्या‍ ी‍ सांतुजष्‍टटआरो/क‍
ररो/आपटच 

9. विेंसर‍  ‍वआछि ‍3‍्षयों ‍में‍सरो/कारो/ी‍सांगठ /आरवसयू‍क ‍
लिव‍ 7‍िाख‍रुआय ‍की‍कम‍स ‍कम‍वक‍आररो/यपि ा‍
आूरो/ी‍््श्य‍की‍हप‍‍‍ 

कायच‍ समाआ ‍ ्रचमा आि‍
पआिब्ध‍ करो/ाया‍ िावां/‍
्ांनतम‍भुगता ‍का‍सनूत 

 7. विेंसर‍क ‍रो/पि‍आरो/‍कुि‍कमचर्ाररो/य ‍की‍सांख्या‍ीक ्ि‍
िा कारो/ी‍ह तु‍्रचस्‍टतुत‍र्कया‍िावां  

आिशरषच‍आरो/‍्र् ‍आि 

  . ्स्‍टतु‍व्ां‍स ्ाकरो/‍आांिरकरो/ ‍सांख्या‍ीिरवटी ‍ सत्‍यावआत‍्रचनत 

 1. आरवव ‍सां.‍आांिरकरो/ ‍ सत्‍यावआत‍्रचनत 

 3.  /िरटिीर्फजिकि‍ फामवेकट‍ में‍ न म्‍ लिणखत‍ र्कसर‍ भर‍
घटक ‍ में‍ स ‍ विेंसर‍ सहायकीनढा्ा‍ व्‍य्साय‍ ह त‍ु
सकारो/ात्‍मक‍मा ा‍िावगा 

आिशरषच‍आरो/‍्र् ‍आि 



क) रो/ाष्‍ट‍ररपही‍घटक 

ख) ्श्‍िीि‍व्ां‍तस्‍ट‍करो/ी 
ग) रो/ाि ैनतक‍िुडा् 
घ) व्द्् षआू च‍घटक 

ङ) धालमचक‍भा् ाओां‍कप‍्षणनत‍आहु र्ा  ‍्ाि ‍घटक 

र्) र्कसर‍भर‍्रचकारो/‍की‍आायरैो/सर‍कप‍नढा्ा 
 4. सरो/कारो/ी‍आ्षण‍द््ारो/ा‍नपिीदाता‍कप‍कािीसूर्र‍में‍ ‍/ािा‍

गया‍हप‍ 
आिशरषच‍आरो/‍्र् ‍आि 

 5. वआछि ‍3‍्षयों ‍में,‍आुरो/स्‍ट‍कारो/‍व्ां‍मा  ‍‍यता,‍यदद‍कपई‍हप, 

ीमार्कच ट‍ररो/सर्च‍क ‍्षण ि‍में‍भारो/त‍या‍्‍‍य‍र्कसर‍रो/ाष्‍ट‍री 

्ांतरो/ाचष्‍ट‍रीय‍ व्न यामक‍ न /र‍ की‍ मार्कच ट‍ ररो/सर्च‍
सपसायटी‍ द््ारो/ा ‍ ीक ्ि‍ िा कारो/ी‍ ह त‍ु ्रचस्‍टतुत‍ र्कया‍
िावां  

व््रो/ ‍सांिग् ‍क ‍िावां 

 6. न व्दा‍स्‍ट‍् रकायचता‍आि‍की‍हस्‍ट‍ता्षणररो/त‍व्ां‍स्‍ट‍कैण्‍/‍्रचनत ् ुनांध-4 

 

ग) एजेंलसय  ंविशȯष अपȯ्ाओं 1.2 (ख) अिुलग् िकों कȪ पषष् ठांकि सदहत स् पष् टत: दशाभं ं। 
घ  नपिीदाता‍सांयुत‍त‍प आ‍स ‍या‍सांघरय‍प आ‍स ‍ड् द ‍ह तु‍यपग्‍य‍ हीां‍हैं‍।‍ 
ड ‍ बȪलीदाता तकिीकी मूल यांकि हȯत ु यȪग् य हȪिȯ कȯ  ललए उ्‍ त पȰरामीटरों में सȯ सर्ी में 
्‍ िालीईाई होंगȯ, प्जसमें माककभ ट ररसचभ एिं प्रसार यȪजिा संबंधी सिे्ण एिं प्रनतिȯदि हȯतु एक 
प्रस् ताि शालमल हȪगा। क्ांनतक नतथि शीट कȯ  अिुसार प्रनतिȯदि की नतथिय ।ं 
1.3 िािणप्ययक शतें  
पत‍त‍क ‍्नतररो/त‍त,‍्रचत्‍य क‍नपिीदाता‍क ‍ लिव‍ न म्‍ लिणखत‍शततें ‍व्ां‍ न नांध  ‍कप‍ आूरो/ा‍करो/ ा‍
्आ क्ष्षणत‍है। 

(क) धरȪहर रालश जमा (पंजीकष त एमएसएमईएस छूट प्रात त हȰ) 



i) ्रचत्‍य क‍नपिीदाता‍क ‍लिव‍भारो/तरय‍मा क‍ब्‍यूरो/प,‍ ई‍ददल्‍िी‍क ‍आ्षण‍में‍ददल्‍िी‍में‍द य‍
नैंक‍ ड्राफ्ट‍  /माां/‍ ड्राफ्ट‍ क ‍ प आ‍ में‍ धरो/पहरो/‍ रो/ालश‍ िमा‍ ीईवम/र ‍ क ‍ प आ‍ में‍ प ‍
57,777ी-‍ीक ्ि‍आर्ास‍हिारो/‍प आय  ‍िमा‍करो/ ा‍्आ क्ष्षणत‍है। 

ii) ‍ईवम/र‍नपिी‍्रचस्‍ट‍तुनत‍की‍‍्ांनतम‍नतर्थ‍स ‍आू्च‍नरडईवस‍ीन द शक,‍ि सांआकच  ‍कप‍
आहु र्ा ां‍। 

iii) ‍ईवम/र‍क ‍साथ‍तक रकी‍नपिी‍ ‍हप,‍तप‍रो/Ƨ‍करो/‍दी‍िावगर‍। 
iv) ‍धरो/पहरो/‍रो/ालश‍िमा‍क ‍प आ‍में‍िमा‍रो/ालश‍आरो/‍कपई‍ब्‍याि‍द य‍ हीां‍हपगा‍। 

 

ख)  कायभनिष् पादि प्रनतरू्नत 
i) र्यन त‍नपिीदाता‍कायचन ष्‍ट‍आाद ‍्रचनतभूनत क ‍लिव‍आि‍कप‍िारो/ी‍करो/  ‍क ‍ 7‍दद  ‍क ‍

भरतरो/‍भारो/तरय‍मा क‍ब्‍यूरो/प,‍ ई‍ ददल्‍िी‍क ‍आ्षण‍में‍्र्धसूर्र्त‍रो/ाष्‍ट‍रीय‍नैंक‍स ‍नैंक‍
ड्राफ्टी /माां/‍ड्राफ्ट‍या‍नैंक‍गारो/ांटी‍क ‍प आ‍में‍वक‍्षच‍क ‍ लिव‍ि न‍का‍कुि‍सांव्दा‍
मूल्‍य‍ का‍  7‍ ्रचनतशत‍ समक्षण‍ कायचन ष्‍ट‍आाद ‍ ्रचनतभूनत‍ ्रचस्‍ट‍तुत‍ करो/ ा‍ हपगा।‍
कायचन ष्‍ट‍आाद ‍्रचनतभूनत‍ि न‍की‍सांतुजष्‍टटआरो/क‍सांआू चता‍क ‍नाद‍67‍दद  ‍क ‍ लिव‍्ैध‍
रो/ह गर।‍‍ 

 

ीii  विेंसर‍ कप‍ कायचकाररो/ता‍ ्रचनतभूनत‍ सौंआ ‍ गव‍ कायच‍ क ‍ सफि‍ समाआ ‍ क ‍ नाद‍ औरो/‍ ठ क ‍ क ‍
्ांतगचत‍ र्कसर‍कारो/ ‍स ‍्सूि ‍िा  ‍यपग्‍यीद य‍यपग्‍य‍द य‍ रो/ालश‍क ‍समायपि ी्सूि ‍िा  ‍ आरो/‍
िौटाई‍िावगर।‍ 

(ग) संविदा की अिथध 

विेंसर‍कप‍सांव्दा‍आरो/‍हस्‍ट‍ता्षणरो/‍र्कव‍िा  ‍क ‍97‍दद  ‍क ‍भरतरो/‍नााारो/‍् ुसांधा ीस्वेक्षण ‍आूरो/ा‍
करो/ ा‍हपगा‍तथा‍सां्रच ष ‍ रनत‍व्कलसत‍हपगर‍करो/ र‍हपगर। 

ीघ ‍मूल य 

i. विेंसर‍कप‍भारो/तरय‍मुरा‍में‍सम र्कत‍रो/ालश‍पƨररो/त‍करो/ र‍हपगर‍जिसमें‍सभर‍शुल्‍क‍औरो/‍समय-
समय‍आरो/‍िागू‍नरडईवस‍द््ारो/ा‍द य‍करो/‍शालमि‍ह । 



ii‍विेंसर‍कप‍यह‍सुन जश्र्त‍करो/ ा‍हपगा‍र्क‍पआरो/पत‍त‍पƨररो/त‍नपिी‍रो/ालश‍में‍ठ क ‍की‍आूरो/ी‍््र्ध‍
क ‍ दौरो/ा ‍ आररो/यपि ा‍ ह तु‍ न ष्‍ट‍आाद ‍ औरो/‍ न रो/ांतरो/‍ सहायता‍ क ‍ लिव‍ सभर‍ ्रचकारो/‍ की‍ ड्श्‍यक‍
श्रमशजतत‍शालमि‍हप।‍ 
iii‍दरो/ ‍में‍र्कसर‍्रचकारो/‍की‍्वृƨ‍की‍् ुमनत‍ हीां‍हपगर। 
 

/ ‍निविदा दस् तािȯज में पररितभि 
i)  नपलिय ‍िमा‍करो/  ‍स ‍आू्च‍र्कसर‍भर‍समय‍नरडईवस‍लिणखत‍में‍शुवƨआिी् ुश ष‍िारो/ी‍करो/क ‍
्थ्ा‍ ्आ र‍ ् नसाेट‍ आरो/‍ घपष ा‍ करो/क ‍ न व्दा‍ दस्‍ट‍ता् ि‍ में‍ आररो/्तच ‍ करो/‍ सकता‍ है।‍
् ुश षीशुवƨआि‍सभर‍विेंलसय ‍क ‍ लिव‍ना‍‍यकारो/ी‍ हपगा।‍आररो/्तच ‍नडा‍हप  ‍ आरो/‍विेंलसय ‍कप‍
्आ र‍नपलिय ‍में‍आररो/्तच ‍करो/  ‍क ‍ लिव‍पआयुत‍त‍समय‍द   ‍क ‍्रचयपि ‍स ‍नरडईवस‍नपिी‍
िमा‍करो/  ‍की‍नतर्थ‍कप‍नढा‍सकता‍है।‍ 
 

र् ‍परस् पर विरȪधी दहत 
(i) विेंसर‍कप‍सदै्‍व्‍या्सानयक,‍पदद यआू च‍औरो/‍न ष्‍ट‍आ्षण‍आरो/ामशच‍द  ा‍हपगा‍औरो/‍नरडईवस‍क ‍
दहत‍स्ोआररो/‍रो/ख ा‍हपगा‍तथा‍्‍‍य‍आरो/स्‍ट‍तआरो/‍व्रो/पधर‍वसाे म ‍‍टीकायो‍्थ्ा‍्आ  ‍क रो/आपरो/ ट‍
दहत ‍स ‍आू च‍प आ‍स ‍नर् ा‍हपगा‍तथा‍भव्ष्‍ट‍य‍क ‍कायच‍क ‍ लिव‍त्रन ा‍र्कसर‍व्् र् ‍क ‍कायच‍
करो/ ा‍हपगा।‍ 

(ii) सामा‍‍य‍ नात‍ आरो/‍ त्रन ा‍ र्कसर‍ आू्ाच्ह‍ क ‍ विेंसर‍ ्थ्ा‍ पसक ‍ र्कसर‍ सांनƨ‍ कप‍ आरो/स्‍ट‍आरो/‍
व्रो/पधर‍दहत‍क ‍यपग्‍य‍मा ा‍िावगा‍ रर् ‍दी‍गई‍र्कसर‍आररो/जस्‍टथनत‍क ‍्ांतगचत‍न युत‍त‍ हीां‍र्कया‍
िावगा‍: 

क) परस् पर विरȪधी गनतविथधयां :‍ेस‍आररो/यपि ा‍क ‍लिव‍र् ुर‍गई‍विेंसर‍्थ्ा‍पसक ‍र्कसर‍
सांनƨ‍द््ारो/ा‍ेस‍आररो/यपि ा‍क ‍लिव‍्रचत्‍य्षण‍या‍््रचत्‍य्षण‍प आ‍स ‍नाद‍में‍/ाप स्‍ट‍रीम‍माि‍
की‍डआूनत च‍्थ्ा‍कायच‍्थ्ा‍स ्ा‍द   ‍आरो/।‍ 

ख) परस् पर विरȪधी एसाइिमȯन् ट/कायभ :‍ विेंसर‍ ीपसक ‍ सांनƨ ‍ सदहत ‍ कप‍ ऐस ‍ र्कसर‍
्साे म ‍‍टीकायच‍ क ‍ लिव‍ हायरो/‍  हीां‍ र्कया‍ िावगा‍ जिसकी‍ ्रचकृनत‍ समा ‍ ्थ्ा‍ र्कसर‍
्‍‍य‍न यपत‍ता‍क ‍लिव‍विेंसर‍द््ारो/ा‍र्कव‍िा  ‍्ाि ‍्साे म ‍‍टीकायच‍क ‍समा ‍हप।‍ 

(ग) परस्पर विरȪधी संबंध‍ :‍ ऐसर‍ विेंसर‍ कप‍ ठ का‍  हीां‍ ददया‍ िावगा‍ जिसका‍ आररो/यपि ा‍ में‍
्थ्ा‍ पसक ‍ र्कसर‍ दहस्‍ट‍स ‍ स ‍ ्रचत्‍य्षण‍ ्थ्ा‍ ््रचत्‍य्षण‍ प आ‍ स ‍ सांनांर्धत‍ नरडईवस‍ स्‍ट‍टाफ‍ क ‍



सदस्‍ट‍य‍क ‍साथ‍व्‍याआारो/‍हप‍्थ्ा‍आाररो/‍् ाररो/क‍सांनांध‍ह ,‍िन‍तक‍र्क‍पस‍सांनƨ‍स ‍आैदा‍हप  ‍
्ािा‍आरो/स्‍ट‍आरो/‍व्रो/पध‍नरडईवस‍कप‍स्‍ट‍् रकायच‍तरो/ीक ‍स ‍र्य ‍्रचर्क्रया‍औरो/‍ठ क ‍सुिझा‍ ‍लिया‍
िाव 

ीघ ‍विेंसर‍की‍यह‍जिम्‍म दारो/ी‍हपगर‍र्क‍्ह‍ऐसर‍र्कसर‍्ास्‍ट‍तव्क‍या‍सांभाव्त‍्रचनतकूिता‍क ‍
नारो/ ‍में‍नतावां‍जिसका‍्रचभा्‍नरडईवस‍कप‍स्ोत्‍तम‍स ्ावां‍द   ‍में‍पसकी‍्षणमता‍आरो/‍आडता‍हप‍
्थ्ा‍आड  ‍की‍सांभा् ा‍हप‍।‍ऐसर‍र्कसर‍भर‍नात कप‍ेसक ‍साथ‍ददव‍गव‍तक रकी‍्रचस्‍ट‍ता्‍क ‍
्रचाप आ‍क ‍् ुसारो/‍साम  ‍िाया‍िाव।‍यदद‍विेंसर‍पत‍त‍ जस्‍टथनत‍कप‍्रचकट‍ हीां‍करो/तर‍ है‍औरो/‍
नरडईवस‍कप‍ऐसर‍ र्कसर‍भर‍ जस्‍टथनत‍क ‍नारो/ ‍में‍ र्कसर‍भर‍समय‍आता‍र्िता‍ है‍तप‍नपिी‍की‍
्रचर्क्रया‍क ‍दौरो/ा ‍विेंसर‍कप‍्यपग्‍य‍ठहरो/ाया‍िा‍सकता‍है‍्थ्ा‍न यत‍कायच‍क ‍न ष्‍ट‍आाद ‍क ‍
दौरो/ा ‍सांव्दा‍कप‍समापो‍त‍र्कया‍िा‍सकता‍है।‍ 

(छ) रु्गताि  
i)  र्ुगताि, यदद कȪई हȪ, टीडीएस और समय-समय पर लागू ऐसȯ करों कȪ काट कर ककया 
जाएगा। 
 

बीआईएस सर्ी ररपȪटतों  कȪ जमा करिȯ सदहत स् टडी कȯ  संतȪषजिक समापि कȯ  बाद पूणभ र्ुगताि 
करȯगा। तिावप, बीआईएस संविदा कȯ  हस् ता्र हȪिȯ कȯ  45 ददिों कȯ  बाद एजेंसी कȯ  आरह ह पर 
अपिȯ वििȯकाथधकार सȯ संविदा कȯ  अथधकतम 30% मूल य तक अथरह म में रु्गताि करिȯ पर 
विचार कर सकता हȰ। 
 

ककसी तषतीय प् द्िारा ककए गए सर्ी दािों की प्जम् मूदारी पूरी तरह एजेंसी की हȪगी और िह 
तषतीय प् द्िारा ककए गए ककसी िाद पर बीआईएस द्िारा िहि ककए गए खचभ कȯ  ललए र्ी 
उर्त तरदायी हȪगी। 
 

एजेंसी द्िारा निविदा प्रस् ताि में उिररत स् टडी/सिे्ण की लागत कȪ छȪ़  कर कȪई अन् य 
प्रȪर्त साहि/प्रर्ार/शुल क का रु्गताि िहीं करȯगी। 
 

आदȯश में सिे्ण कȪ आरंर् ि समाप    त करिȯ तिा पररणामों/ररपȪटभ कȪ जमा करिȯ कȯ  यिा 
निधाभररत समय का एजेंसी कȪ सख् ती सȯ अिुपालि करिा हȪगा। ककसी र्ी प्रकार का विलंब 
स् िीकार िहीं ककया जाएगा और संविदा में निददभष् ट दर पर जुमाभिा लगाया जाएगा। 



 

विेंसर‍ेस‍नात‍आरो/‍सहमत‍है‍ र्क‍्ह‍नरडईवस‍की‍ आू्च‍् ुमनत‍क ‍ त्रन ा‍ेस‍न व्दा‍औरो/‍
नाद‍क ‍करो/ारो/‍क ‍्ांतगचत‍्आ ा‍कपई‍्थ्ा‍सभर‍्र्धकारो/‍्थ्ा‍दानयत्‍्‍ र्कसर‍सांस्‍ट‍था‍औरो/‍
पसकी‍सांनƨ‍सांस्‍ट‍था‍कप‍ हीां‍सौंआ गर। 
 

1.4 जुमाभिȯ की शतें 

क ‍ सफि‍ नपिीदाता‍ क ‍ सा‍थ‍ करो/ारो/‍ आरो/‍ हस्‍ट‍ता्षणरो/‍ र्कया‍ िावगा।‍ करो/ारो/‍ क ‍ र्कसर‍ ्रचकारो/‍ क ‍
पल्‍िांघ ‍आरो/‍िुमाच ा‍द  ा‍हपगा‍औरो/‍नाद‍में‍ठ का‍समापो‍त‍करो/‍ददया‍िावगा।‍नपिीदाता‍द््ारो/ा‍
न ाव‍औरो/‍तैयारो/‍र्कव‍गव‍सभर‍दस्‍ट‍ता् िीडांक/ रीररो/आपटच‍ेत्‍यादद‍नरडईव‍की‍सांआजत्त‍ह ग ।‍ेस‍
कायच‍डद श‍स ‍सांनांर्धत‍िमा‍र्कव‍गव‍सभर‍ /िाे ,‍ररो/आपटतें ,‍्‍‍य‍दस्‍ट‍ता् ा‍तथा‍स फ्ट् यरो/‍
नरडईवस‍की‍सांआजत्त‍हप‍िावांग ‍ह ग ‍औरो/‍नरडईवस‍क ‍आास‍रो/हेंग । 

‍ख ‍ यदद‍ र्कसर‍ भर‍ समय‍ यह‍ आाया‍ िाता‍ है‍ र्क‍ नपिीदाता‍   ‍ ऐसा‍ व््रो/ ‍ ददया‍ है‍ िप‍
तथ्‍यात्‍मक‍प आ‍स ‍सही‍ हीां‍है ‍्थ्ा‍नपिीदाता‍सांव्दागत‍दानयत्‍्  ‍कप‍आूरो/ा‍ हीां‍करो/ता‍है‍तप‍
नरडईवस‍ तत्‍काि‍ ्रचभा्‍ स ‍ सांव्दा‍ समापो‍त‍ करो/  ‍ का‍ न  चय‍ ि ‍ सकता‍ है।‍ विेंसर‍ का‍ कायच‍
सांतपषि क‍ ‍आाव‍िा  ‍आरो/‍विेंसर‍की‍कायचकाररो/ता‍्रचनतभूनत‍भर‍िब्‍त‍की‍िा‍सकतर‍है। 

ग ‍न ‍ददचष्‍ट‍ट‍कायच‍की‍व्िांत्रनत‍स ्ावांीस ्ा‍ ‍ददव‍िा  ‍आरो/‍जिसमें‍विेंसर‍ऐसर‍ /िी्रो/ी‍क ‍लिव‍
तय‍््र्ध‍क ‍भरतरो/‍स ्ावां‍द   ‍में‍्सफि‍रो/हतर‍है‍्थ्ा‍र्कसर‍समय‍सांव्दा‍कप‍छपड‍द ता‍है‍
तप‍विेंसर‍कप‍ कदी‍क ‍ ुकसा ‍का‍भुगता ‍करो/ ा‍हपगा‍िप‍र्क‍ठ क ‍क ‍मूल्‍य‍क ‍ % की‍दरो/‍
स ‍्रचनत‍सपो‍ताह‍औरो/‍ठ क ‍क ‍ मूल्‍य‍का‍्र्धकतम‍5%‍तक‍हपगा।‍दी‍िा  ‍्ािी‍स ्ाओां‍की‍
समयसरमाीशै/यूि‍िन‍औरो/‍िैस ‍ड्श्‍यकताीकायचीगनतव्र्ध‍की‍ड्श्‍यकता‍हप  ‍आरो/‍न धाचररो/त‍
र्कया‍िावगा।‍ 

घ ‍नरडईवस‍कप‍त्रन ा‍कपई‍कारो/ ‍नताव‍र्कसर‍भर‍समय‍ठ क ‍कप‍समापो‍त‍करो/  ‍का‍्र्धकारो/‍
हपगा। 

 .5‍बȪली दस् तािȯ क की विषयिस् तु 
नपलियाां‍द्व्नपिी‍्रच ािी‍तकिीकी बȪली एिं विर्त तीय बȪली में आमंरत्रत‍की‍िातर‍हैं।‍र्कसर‍भर‍
्रचकारो/‍ की‍ व्षय-्स्‍ट‍तु‍ क ‍ नपिी‍ दस्‍ट‍ता् ि‍ ्आिप/‍ र्कव‍ िा  ‍ स ‍ आू्च‍ नपिी‍ क ‍ सभर‍ आषृ्‍ट‍ठ‍‍



नपिीदाता‍द््ारो/ा‍क्रम्ारो/‍सांख्‍यार्कत‍र्कव‍गव‍ह ।‍/ाकीफैत‍सीईम ि‍द््ारो/ा‍ददव‍गव‍्रचस्‍ट‍ता् ‍आरो/‍
व्र्ारो/‍ हीां‍र्कया‍िावगा‍औरो/‍ेसस ‍सांनांर्धत‍र्कसर‍आिार्ारो/‍आरो/‍व्र्ारो/‍ हीां‍र्कया‍िावगा।‍ 
 .5‍ ीक ‍ तक रकी‍ क्रो/‍ -‍ ‍ ललईाईा सं. 1 (तकिीकी बȪली) :‍ विेंसर‍ द््ारो/ा‍ तैयारो/‍ की‍ गई‍
तक रकी‍नपिी‍में‍न म् लिणखत‍ह ‍:-‍ 
 

क्.सं. विलशष् ट अपȯ्ां ं प्रमाण 

 . नपिीदाता‍भारो/त‍में‍आांिरकृत‍हप‍ीवमवसवमई‍क ‍्रचमा ‍
आि‍की‍्रचनत‍्आिप/‍करो/ें  

्रचि खर‍्ूरचफ 

1. व सरडरो/्षण ि‍में‍स्‍ट‍था रय‍कायाचिय‍हप यथपत‍त 

3. विेंसर‍ भारो/तरयी्ांतरो/ाचष्‍ट‍रीयव्न यामक‍ न कायी/रव्रआर‍
आै िाकृत‍मार्कच ट‍ररो/सर्च‍सपसायटी‍स ‍्रचत्‍यानयत‍हप‍ 

यथपत‍त 

4. र्कसर‍भर‍‍‍यायािय‍द््ारो/ा‍र्कसर‍्रचकारो/‍क ‍डआरो/ार्धक‍
मामि ‍में‍दपषर‍ ‍आाई‍गई‍हप‍ 

आि‍शरषच‍आरो/‍्र् ‍आि 

5. नपिी‍ दस्‍ट‍ता् ि‍ में‍ यथान ददचष्‍ट‍ट‍ कायच‍ क ‍ दहत‍ में‍
नपिीदाता‍का‍व्रो/पध‍ ‍हप 

आिशरषच‍आरो/‍्र् ‍आि 

6. न ष्‍ट‍ठा‍सांदहता‍का‍आाि ‍ीखां/‍सां.‍ .17  आिशरषच‍आरो/‍्र् ‍आि 

 . वआछि ‍3‍्षयों ‍ीमार्च‍17 8‍की‍समाजपोत‍कप ‍में‍्रचत्‍य क‍
्षच‍ मार्कच ट‍ ररो/सर्च‍ क ‍ ्षण ि‍ में‍ नपिीदाता‍ का‍ संचयी‍
ट चओ्रो/‍37‍िाख‍स ‍्र्धक‍हप। 

वआछि ‍ 3‍ ्षयों ‍ का‍
डयकरो/‍ ररो/टच ी‍ ड /दट/‍
ि खा‍ व््रो/ ‍ ीयदद‍
सांगठ ‍ ्‍य‍
गनतव्र्धया ‍ भर‍ र्िाता‍
हप‍ तप‍ विेंसर‍ कप‍ सरव‍
द््ारो/ा‍ ्रचमाण त‍ माकवेक ट‍
ररो/सर्च‍ गनतव्र्धय ‍ स ‍
सांनांर्धत‍ रो/ािस्‍ट्‍ कप‍



स्‍टआष्‍टट‍ प आ‍ स ‍ दशाच ा‍
हपगा । 

8. वआछि ‍ तर ‍ ्षयों ‍ ीमार्च‍ 17 8‍ की‍ समाजपोत‍ कप ‍ क ‍
दौरो/ा ‍ डयपजित‍ सभर‍ ्षण ि ‍ क ‍ लिव‍ व्लशष्‍टट‍ प आ‍ स ‍
न लमचत‍्‍यय ‍ीमा दां/‍–‍‍यू तम‍वक‍्‍यय  ‍ 

कायच‍ डद श‍ की‍ कुि‍
सांख्या‍ ी‍ सांतुजष्‍टटआरो/क‍
ररो/आपटच 

9. विेंसर‍  ‍वआछि ‍3‍्षयों ‍में‍सरो/कारो/ी‍सांगठ /आरवसयू‍क ‍
लिव‍ 7‍िाख‍रुआय ‍की‍कम‍स ‍कम‍वक‍आररो/यपि ा‍
आूरो/ी‍््श्य‍की‍हप‍‍‍ 

कायच‍ समाआ ‍ ्रचमा आि‍
पआिब्ध‍ करो/ाया‍ िावां/‍
्ांनतम‍भुगता ‍का‍सनूत 

 7. विेंसर‍क ‍रो/पि‍आरो/‍कुि‍कमचर्ाररो/य ‍की‍सांख्या‍ीक ्ि‍
िा कारो/ी‍ह तु‍्रचस्‍टतुत‍र्कया‍िावां  

आिशरषच‍आरो/‍्र् ‍आि 

  . ्स्‍टतु‍व्ां‍स ्ाकरो/‍आांिरकरो/ ‍सांख्या‍ीिरवटी ‍ सत्‍यावआत‍्रचनत 

 1. आरवव ‍सां.‍आांिरकरो/ ‍ सत्‍यावआत‍्रचनत 

 3.  /िरटिीर्फजिकि‍ फामवेकट‍ में‍ न म्‍ लिणखत‍ र्कसर‍ भर‍
घटक ‍ में‍ स ‍ विेंसर‍ सहायकीनढा्ा‍ व्‍य्साय‍ ह त‍ु
सकारो/ात्‍मक‍मा ा‍िावगा 

क) रो/ाष्‍ट‍ररपही‍घटक 

ख) ्श्‍िीि‍व्ां‍तस्‍ट‍करो/ी 
ग) रो/ाि ैनतक‍िुडा् 
घ) व्द्् षआू च‍घटक 

ङ) धालमचक‍भा् ाओां‍कप‍्षणनत‍आहु र्ा  ‍्ाि ‍घटक 

र्) र्कसर‍भर‍्रचकारो/‍की‍आायरैो/सर‍कप‍नढा्ा 

आिशरषच‍आरो/‍्र् ‍आि 

 4. सरो/कारो/ी‍आ्षण‍द््ारो/ा‍नपिीदाता‍कप‍कािीसूर्र‍में‍ ‍/ािा‍
गया‍हप‍ 

आिशरषच‍आरो/‍्र् ‍आि 

 5. वआछि ‍3‍्षयों ‍में,‍आुरो/स्‍ट‍कारो/‍व्ां‍मा‍‍यता,‍यदद‍कपई‍हप, व््रो/ ‍सांिग् ‍क ‍िावां 



ीमार्कच ट‍ररो/सर्च‍क ‍्षण ि‍में‍भारो/त‍या‍्‍‍य‍र्कसर‍रो/ाष्‍ट‍री 

्ांतरो/ाचष्‍ट‍रीय‍ व्न यामक‍ न /र‍ की‍ मार्कच ट‍ ररो/सर्च‍
सपसायटी‍ द््ारो/ा ‍ ीक ्ि‍ िा कारो/ी‍ ह त‍ु ्रचस्‍टतुत‍ र्कया‍
िावां  

 6. न व्दा‍स्‍ट‍् रकायचता‍आि‍की‍हस्‍ट‍ता्षणररो/त‍व्ां‍स्‍ट‍कैण्‍/‍्रचनत ् ुनांध-4 

 

1.5 (ख) विर्त तीय किर 
क ‍न व्दा‍दस्‍ट‍ता् ा‍क ‍् ुसारो/‍ठ क दारो/‍कप‍व्त्‍तरय‍नपिी‍क ‍प आ‍में‍न म्‍ लिणखत‍द   ‍ह ग ‍: 
i)‍नरओत‍य.ूxls. ीसांिग्‍ क-  ‍क ‍प आ‍में‍मूल्‍य‍नपिी 
 

1.6 बȪललयों का मूल यांकि 
क ‍ नपलियाां‍ खपि ‍ िा  ‍ क ‍ समय‍ स ‍ ठ का‍ ददव‍ िा  ‍ क ‍ समय‍ तक‍ विेंसर‍ ्आ र‍ तक रकी‍
औरो/ी्थ्ा‍व्त्‍तरय‍नपिी‍स ‍सांनांर्धत‍र्कसर‍मामि ‍क ‍लिव‍नरडईवस‍स ‍सांआकच ‍ ‍करो/ें।‍ 
 

ख  ‍‍)‍नपलिय ‍की‍िाांर्,‍मूल्‍याांक ,‍रैो/र्कां ग‍में‍नरडईवस‍कप‍्रचभाव्त‍करो/  ‍औरो/‍ठ का‍ददव‍िा  ‍की‍
लसफाररो/श‍का‍कपई‍भर‍्रचयास‍र्कव‍िा  ‍आरो/‍विेंसर‍की‍नपिी‍रो/दद्‍की‍िा‍सकतर‍है।‍ 
 

ग) विेंसर‍का‍र्य ‍करो/  ‍क ‍ लिव‍व्र्ध्त‍प आ‍स ‍गदठत‍मूल्‍याांक ‍सलमनत‍नपलिय ‍की‍िाांर्‍
व्ां‍समर्षणा‍करो/ गर। 

 

1.7 तकिीकी बȪली कȯ  मूल यांकि का मािदंड : 
क ‍ मूल्‍याांक ‍ सलमनत‍ नपिीदाताओां‍ क ‍ यपग्‍यता‍ मा दां/ ‍ की‍ ्रचनतर्कयात्‍कमकता‍ क ‍ डधारो/‍ आरो/‍
तक रकी‍ नपलिय ‍ की‍ समर्षणा‍ करो/ गर।‍ तक रकी‍ नपिी‍ ह तु‍ विेंसर‍ की‍ यपग्‍यता‍ तथा‍ मूल्‍याांक ‍
मा दां/‍ रर् ‍ददया‍गया‍है‍: 
 

ख ‍तक रकी‍नपलिय ‍क ‍मूल्‍याांक ‍क ‍ लिव‍ .5‍ीक ‍में‍आररो/भावषत‍मा दां/‍का‍् ुसरो/ ‍र्कया‍
िावगा।‍ 



ग ‍तक रकी‍मूल्‍याांक ‍में‍यपग्‍य‍आाई‍गई‍विेंसर‍कप‍तक रकी‍प आ‍स ‍यपग्‍य‍मा ा‍िावगा।‍्रचत्‍य ‍
यपग्‍यता‍्रचापो‍त‍तक रकी‍नपिीदाता‍कप‍्रचि ‍‍ट श ‍द   ‍का‍ड्ह‍र्कया‍िावगा‍औरो/‍्रचि ‍‍ट श ‍क ‍
डधारो/‍आरो/‍नपिीता‍‍कप‍ 77‍में‍स ‍तक रकी‍्ांक‍ीT ‍ददव‍िावांग ।‍ 
 

 .8‍ व्त्‍तरय‍ नपिी‍ क ‍ मूल्‍याांक ‍ की‍ आƨनत‍ :‍ तक रकी‍ प आ‍ स ‍ यपग्‍यता‍ ्रचापो‍त‍ नपिीदाताओां‍ की‍
व्त्‍तरय‍नपिी‍का‍ रर् ‍ददव‍गव‍मूल्‍याांक ‍मा दां/‍क ‍् ुसारो/‍मूल्‍याांक ‍र्कया‍िावगा। 
 

क) ‍‍यू तम‍ मूल्‍याांर्कत‍ नपिी‍ ीFm ‍ कप‍ ्र्धकतम‍  77‍ पो‍् ााें ट‍ का‍ ्र्धकतम‍ व्त्‍तरय‍ स्‍ट‍कपरो/‍
लमि गा।‍्‍‍य‍व्त्‍तरय‍नपलिय ‍क ‍ व्त्‍तरय‍स्‍ट‍कपरो/ (F)‍कप‍व्त्‍तरय‍स्‍ट‍कपरो/‍न धाचररो/त‍करो/  ‍क ‍
लिव‍ रर् ‍ददव‍गव‍सूि‍क ‍् ुसारो/‍ग  ा‍की‍िावगर‍ 

F = 100× (Fm/Fb) 

िहाां 
Fb = नपिीदाता‍द््ारो/ा‍व्त्‍तरय‍कपट‍की‍मूल्‍याांर्कत‍रो/ालश 

Fm =‍नपिीदाता‍द््ारो/ा‍व्त्‍तरय‍कपट‍की‍‍‍यू तम‍मूल्‍याांर्कत‍रो/ालश‍हपगर। 
‍‍‍‍‍‍‍ 
ख) तक रकी‍प आ‍स ‍यपग्‍य‍घपवषत‍की‍गई‍वि लसेंय ‍की‍ही‍व्त्‍तरय‍नपिी‍न ददचष्‍ट‍ट‍नतर्थ‍्‍समय‍

आरो/‍पवआस्‍टथत‍रो/ह  ‍क ‍ेच्छुक‍नपिीदाताओां‍की‍पआजस्‍टथनत‍में‍खपिी‍िावांगर।‍वि लसय ‍क ‍ ाम,‍
प का‍ तक रकी‍ स्‍ट‍कपरो/‍ ीयदद‍ ड्श्‍यक‍ हप ‍ औरो/‍ प की‍ व्त्‍तरय‍ नपिी‍ चां र्र‍ ड्ाा‍ में‍ आढी‍
िावगर। 

 

1.9 चयि की पिनत‍: 
क ‍विेंसर‍क ‍्ांनतम‍र्य ‍में‍मूल्‍याांक ‍मा दां/‍क ‍डधारो/‍आरो/‍ 7% ् ट ि‍तक रकी‍यपग्‍यता‍कप‍
दी‍िावगर।‍क ्ि‍प‍‍हीां‍विेंलसय ‍की‍मूल्‍य‍नपिी‍खपिी‍िावगर‍िप‍तक रकी‍नपिी‍क ‍यपग्‍य‍ह गर। ‍
‍‍यू तम‍नपिी‍कप‍ 77‍व्त्‍तरय‍्ांक‍ददव‍िावांग ‍औरो/‍्‍‍य‍नपलिय ‍कप‍व्त्‍तरय‍्ांक‍प क ‍मूल्‍य‍
क ‍्रचतरआा ुआात‍ीinversely proportional ‍में‍ ददव‍िावांग । व्त्‍तरय‍नपिी‍कप‍37% ् ट ि‍ददया‍
िावगा।‍सांयुत‍त‍स्‍ट‍कपरो/‍न काि  ‍क ‍लिव‍नरडईवस‍न म्‍ लिणखत‍सूि‍का‍्रचयपग‍करो/ गा‍:‍ 
 

ख)   कुि‍पो‍् ााें ट‍:‍(0.7× T (s) + (0.3×100×Fm/Fb) ‍ 
 

i) नपलिय ‍कप‍कुि‍्रचापो‍त  ‍‍‍्ांकप‍क ‍डधारो/‍आरो/‍रो/ैंक‍र्कया‍िावगा।‍कुि‍्र्धकतम‍पो‍् ाांेट‍ (H-1) 

आा  ‍्ािी‍नपिी‍कप‍ठ का‍द   ‍क ‍यपग्‍य‍मा ा‍िावगा।‍ 
 



ii) पदाहरो/ ‍ क ‍ लिव‍ :‍ ेस‍ न व्दा‍ क ‍ लिव‍ तर ‍ नपलियाां‍ क,‍ ख‍ औरो/‍ ग‍ ्रचापो‍त‍ हपतर‍ हैं‍ औरो/‍
मूल्‍याांक ‍सलमनत‍तक रकी‍प ‍नपलिय ‍कप‍क्रमश:‍ 5,87‍औरो/‍97‍्ांक‍द तर‍ है‍तप‍सभर‍तर ‍
नपलिय ‍कप‍तक रकी‍प आ‍स ‍पआयुत‍त‍ह गर।‍ेसक ‍्नतररो/त‍त‍नपिी‍क,‍ख‍्‍ग‍में‍क्रमश: 17,‍
 77‍व्ां‍  7‍का‍मूल्‍य‍पƨररो/त‍र्कया‍गया‍हप‍तप‍व्त्‍तरय‍नपिी‍ह तु‍न म्‍ लिणखत‍पो‍् ा ाेंट‍ददव‍
िा‍सकत ‍हैं‍: 
‍‍‍क‍:‍ 77ी 17‍×100‍= 83 पो‍् ा ाेंट 
‍‍‍ख‍:‍ 77ी 77‍×100‍= 100 पो‍् ा ाेंट 
‍‍‍ग‍:‍ 77ी  7‍×100‍= 91 पो‍् ा ाेंट 
 

सांयुत‍त‍मूल्‍याांर्कत‍पो‍् ा ाेंट ‍क ‍लिव‍्रचर्क्रया‍न म्‍ लिणखत‍हपगर‍:‍ 
‍‍‍नपिी‍क‍:‍75‍× 0.7+ 83 × 0.3  = 77.4 
‍‍‍नपिी‍ख‍:‍80‍× 0.7+ 100 × 0.3 = 86 
‍‍‍नपिी‍ग‍:‍90‍× 0.7+ 91 × 0.3 = 90.3 
 

नपिी‍ग‍कप‍ेस‍मामि ‍में‍H-1‍ी्र्धकतम‍कुि‍्ांक ‍मा ा‍िावगा। 
iii)   व्सांगनत‍हप  ‍आरो/‍मूल्‍याांक ‍सलमनत‍ग  ा‍की‍र्कू‍कप‍सही‍करो/ गर। 
 

र्यन त‍ विेंसर‍ नरडईवस‍ क ‍ साथ‍ वक‍ स ्ा‍ का ू र‍ दस्‍टता् ि‍ आरो/‍ हस्‍टता्षणरो/‍ करो/ गर।‍ कृआया‍
् ुिग् क‍3 द खें। 
 

 . 7‍्ाताच‍: 
सामा‍‍यत:‍ न व्दा‍क ‍कपई‍्ाताच‍ हीां‍ हप र‍र्ादहव।‍ऐसा‍क ्ि‍ व्श ष‍आररो/जस्‍टथनत‍में‍ड्श्‍यक‍
हप  ‍आरो/‍क ्ि‍पसर‍विेंसर‍क ‍साथ‍र्कया‍िावगा‍िप‍चआरो/‍पजल्िणखत‍क ‍् ुसारो/‍तक रकी‍व्ां‍
व्त्‍तरय‍नपिी‍क ‍सांयुत‍त‍मूल्‍याांक ‍क ‍नाद‍वर्- ‍नपिीदाता‍क ‍तौरो/‍आरो/‍रो/ख ‍गव‍ह ।‍र्कसर‍भर‍
आररो/जस्‍टथनत‍में‍व्त्‍तरय‍्ाताच‍क ‍आररो/ ामस्‍ट‍्प आ‍विेंसर‍द््ारो/ा‍मूि‍प आ‍स ‍पƨररो/त‍र्कव‍गव‍मूल्‍य‍में‍
्वृƨ‍ हीां‍की‍िावगर। 
 

1.11 सामान् य‍: 
क ‍वक‍नारो/‍िमा‍की‍गई‍नपलिय ‍में‍आररो/्तच ‍ हीां‍र्कया‍िा‍सकता। 
ख ‍ र्कसर‍ नपिी‍ में‍ सभर‍ मद ‍ क ‍ लिव‍ पƨररो/त‍  ‍ र्कव‍ िा  ‍ आरो/‍ पस ‍ ््रचनतर्क्रयात्‍मक‍ समझा‍
िावगा‍औरो/‍्ह‍न रो/स्‍ट‍त‍की‍िा‍सकतर‍है। 
ग) विेंसर‍ठ क ‍या‍पसक ‍र्कसर‍न/ र‍दहस्‍ट‍स ‍कप‍र्कसर‍्‍‍य‍विेंसर‍कप‍्थ्ा‍र्करो/ाव‍आरो/‍ हीां‍द गर। 



घ) तक रकी‍ नपिी‍ व्ां‍ व्त्‍तरय‍ नपिी‍ पवआस्‍टथत‍ रो/ह  ‍ क ‍ ेच्छुक‍ नपिीदाताओां‍ की‍ पआजस्‍टथनत‍ में‍
खपिी‍िावांगर।‍ 

 

1.12 स्म प्राथधकारी कȪ ठȯका दȯिȯ कȯ  समय मदों/गनतविथधयों में पररितभि का अथधकार  
 

नरडईवस‍क ‍महान द शक‍कप‍ठ का‍द   ‍क ‍समय‍मद ीस ्ाओां‍में‍आररो/्तच ,‍हटा  ,‍्थ्ा‍घटा  ‍
का‍्र्धकारो/‍हपगा।‍स्षणम‍्रचार्धकारो/ी‍सफि‍नपिीदाता‍कप‍ेसकी‍सूर् ा‍देंग ‍औरो/‍नपिीदाता‍द््ारो/ा‍
िमा‍की‍गई‍मूल्‍य‍् ुसूर्र‍क ‍डधारो/‍आरो/‍नपिी‍मूल्‍य‍में‍्नतररो/त‍त‍िागतीकटौतर‍नपिीदाता‍क ‍
साथ‍ न काि‍ िी‍ िावगर।‍ यदद‍ नपिीदाता‍ ऐस ‍ र्कसर‍ आररो/्तच ‍ क ‍ लिव‍ तैयारो/‍  हीां‍ हपता‍ है‍ तप‍
स्षणम‍्रचार्धकारो/ी‍ठ का‍्गि ‍यपग्‍य‍नपिीदाता‍कप‍द   ‍क ‍लिव‍स्‍ट‍्तांि‍हपगा। 
 

1.13 मध् यस् िता 
क ‍ेसस ‍आ्षण ‍्थ्ा‍सांनƨ‍्रचनतन र्धय ‍्थ्ा‍हस्‍ट‍ता्षणरो/कत्‍ताचओां‍क ‍नरर्‍ेसक ‍नाद‍ेस‍ठ क ‍स ‍
सांनांर्धत‍ ्थ्ा‍ ेसस ‍ पत्‍आ‍‍ ‍ र्कसर‍ व््ाद,‍ मतभ द,‍ ्रचश्‍ ‍ या‍ ्सहमनत‍ हप  ‍ आरो/‍ महान द शक,‍
नरडईवस‍वक‍म‍‍यस्‍ट‍थ‍न युत‍त‍करो/ेंग ‍िप‍विेंसर‍कप‍स्‍ट‍् रकायच‍हपगा।‍म‍‍यस्‍ट‍थ‍का‍न  चय‍दप  ‍
आ्षण ‍क ‍लिव‍्ांनतम‍तथा‍मा‍‍य‍हपगा। 
ख ‍ यह‍ भर‍ सांव्दा‍ की‍ शतच‍ हपगर‍ र्क‍ म‍यस्‍ट‍थता‍ डरो/ांभ‍  ‍ हप  ‍ आरो/‍ भर‍ ठ क दारो/‍ ेस‍ ठ क ‍ क ‍
्ांतगचत‍कायच‍रो/पक गा‍ हीां‍औरो/‍कायच‍्आ क्ष्षणत‍प आ‍स ‍िारो/ी‍रो/ह गा। 
ग ‍म‍‍यस्‍ट‍थता‍का‍स्‍ट‍था ‍ ई‍ददल्‍िी‍हपगा।‍पआरो/पत‍त‍् ुसारो/‍की‍जस्‍टथनत‍में‍ ाें /य ‍डरो/त्रनटरो/ श ‍
वत‍ट‍17 5‍औरो/‍पसक ‍र्कसर‍साांव्र्धक‍सांशपध ‍्थ्ा‍पसक ‍आु च् र्धन यम ‍औरो/‍पसक ‍्ांतगचत‍
न  ‍न यम ‍तथा‍समय‍क ‍लिव‍्रच्तृ्‍त‍्रचा्धा ‍ेस‍खां/‍क ‍्ांतगचत‍म‍‍यस्‍ट‍थता‍की‍कायच् ाही‍क ‍
लिव‍िागू‍ह ग ।‍ 
 

 . 4‍श्रम‍का ू ‍औरो/‍सुरो/्षणा‍पआाय‍ 
क ‍विेंसर‍सरो/कारो/‍द््ारो/ा‍समय-समय‍आरो/‍्रच्तृ्‍त‍व्धायर‍्र्धन यम‍स ‍सांनांर्धत‍श्रम‍का ू  ‍क ‍
सभर‍्रचा्धा  ‍का‍् ुआाि ‍करो/ गर‍औरो/‍र्कसर‍्लभयपि ीदां/‍क ‍मामि ‍में‍कां सोदटयम‍ेसक ‍लिव‍
पत्‍तरो/दायर‍हपगा। 
ख ‍विेंसर‍ड्यूटी‍्थाचत‍आरवफ‍ेत्‍यादद‍का‍भुगता ‍करो/ गर‍जिसमें‍्कच मै ‍कम्‍आ स श ‍ेत्‍यादद‍क ‍
्ांतगचत‍द य‍मुड्िा‍शालमि‍है।‍विेंसर‍द््ारो/ा‍न युत‍त‍व्‍या्सानयक ‍क ‍्रचनत‍नरडईवस‍‍र्कसर‍
्थ्ा‍व्त्‍तरय‍्थ्ा‍्‍‍य‍्रचकारो/‍स ‍पत्‍तरो/दायर‍ हीां‍हपगा।‍ 
ग ‍विेंसर‍कायच‍क ‍दौरो/ा ‍सभर‍सुरो/्षणा‍पआायीसा्धन याां‍रो/ख गर।‍िाआरो/्ाही‍क ‍कारो/ ी्‍‍य‍र्कसर‍
कारो/ ‍स ‍दघुचट ा‍क ‍लिव‍नरडईवस‍पत्‍तरो/दायर‍ हीां‍हपगा।‍ 



 

 . 5‍िागू‍का ू ‍औरो/‍्षण िार्धकारो/ 
ेस ‍ सांव्दा‍ औरो/‍ ेसस ‍ सांनांर्धत‍ सभर‍ मामि ‍ पस‍ समय‍ िागू‍ भारो/तरय‍ का ू ,‍ ्ास्‍टतव्क‍ व्ां‍
्रचर्क्रयात्‍मक,‍दप  ‍द््ारो/ा‍शालसत‍ह ग ‍औरो/‍व्श ष‍प आ‍स ‍ददल्‍िी‍‍‍यायािय,‍ड्श्‍यक‍हप  ‍आरो/,‍क ‍
‍‍याय‍्नघकारो/‍्षण ि‍में‍ह ग । 
 

 . 6‍नरमा‍व्ां‍म  /कि 

क ‍साेट‍आरो/‍्त्‍या्श्‍यक‍हप  ‍ आरो/‍स्‍ट‍टाफ‍औरो/‍्‍‍य‍पआस्‍ट‍करो/‍सुन जश्र्त‍करो/ा  ‍की‍ जिम्‍म दारो/ी‍
विेंसर‍की‍हपगर।‍श्रमशजतत,‍पआस्‍ट‍करो/‍ेत्‍यादद‍क ‍कारो/ ‍हप  ‍्ािी‍्षणनत‍क ‍लिव‍थ/च‍आाटद‍द यता‍
ह तु‍नरमा‍विेंसर‍कप‍करो/ा ा‍हपगा।‍ऐ सर‍र्कसर‍्षणनत‍क ‍लिव‍नरडईवस‍पत्‍तरो/दायर‍ हीां‍हपगा। 
ख ‍साेट‍व्‍या्सानयक ‍सदहत‍व्‍या्सानयक ‍क ‍लिव‍म  /कि‍सुव्धा‍ीका ू ‍क ‍् ुसारो/ ‍विेंसर‍
कप‍पआिब्‍ध‍करो/ा र‍हपगर। 
 

1.17 ्नतपूरण 

क ‍ेस‍कायच‍डद श‍क ‍्ांतगचत‍ेसर‍स ्ावां‍्रचदा ‍करो/त ‍समय‍ न युतत‍विेंसर‍ र्कसर‍नौवƨक‍
सम्आदा‍ ्र्धकारो/ीडईआरडरो/ ‍ क ‍ र्कसर‍ ्नतिांघ ‍ क ‍ लिव‍ सभर‍ दा् ी ुकसा  ‍ क ‍ व्रुƨ‍
नरडईवस‍कप‍सभर‍समय‍्षणनतआूनत च‍करो/ गर‍औरो/‍्षणनतआूनतच‍की‍भरो/आाई‍करो/ गर। 

ख ‍ विेंसर,‍ र्कसर‍ कायच्ाही,‍ िपआ‍ ्थ्ा‍ ्रचर्ाि ‍ िप‍ विेंसर‍ की‍ ओरो/‍ स ‍ सांर्ालित‍ है,‍ द््ारो/ा‍
ेसक ‍ ीविेंसर ‍ कमचर्ाररो/य ‍ ्थ्ा‍ ब्यूरो/प‍ कप‍ सभर‍ दा् ‍ औरो/‍  ुकसा ,‍ विेंसर‍ द््ारो/ा‍ पआि ‍ या‍
आररो/ ाम‍स्‍ट्प आ‍हप,‍सभर‍समय‍आरो/‍्षणनतआूनतच‍करो/ गर‍औऱ‍्षणनतआूनतच‍की‍भरो/आाई‍करो/ गर। 

ग ‍विेंसर‍हरो/‍समय‍नरडईवस‍कप‍्आ  ‍मिदरूो/ी,‍् त ,‍आाररो/श्रलमक,‍्षणनतआूनत च‍या‍्वृƨ‍क ‍सांनांध‍
में‍ विेंलसय ‍ क ‍ लिव‍ कायचरो/त‍ कमचर्ारो/ी,‍ कायचकताच,‍ डआूनतचकाताचओां,‍ विेंट ‍ र्कसर‍ भर‍ औरो/‍ सभर‍
दा् ‍क ‍णखिाफ‍्षणनतआूनत च‍करो/ गा। 

घ ‍्षणनतआूनत च‍क ‍सांनांध‍में‍सभर‍दा् ‍कप‍समापोत‍हप  ‍या‍कायच‍क ‍डद श‍की‍समाजपोत‍स ‍नर्‍
िावगा। 

1.18 मुख्य खडं लागू करिा 



क ‍ेस‍सांव्दा‍का‍्रचयपि ‍क ‍लिव,‍ ‘’मुख्य‍खां/‍िागू‍करो/  ’’‍का‍्थच‍ऐसर‍घट ा‍है‍िप‍आाटद‍
क ‍पर्र्त‍न यांि ‍स ‍आरो/ ‍है‍। 

ख ‍शब्द‍‘’मुख्य‍खां/‍िागू‍करो/  ’’‍क ‍प आ‍में‍पजल्िणखत‍है,‍ेसका‍्थच‍दैव्क,‍युƨ,‍लसव्ि‍दांग ‍
क ‍कायच,‍डग‍िप‍सांव्दा‍क ‍न ष्‍टआाद ‍कप‍्रचत्य्षण‍प आ‍स ‍्रचभा्नत‍करो/तर‍है,‍नाढ‍औरो/‍दप‍आ्षण ,‍
्थाचत  ‍सांगठ ‍औरो/‍सांव्दाकारो/,‍स ‍सांनांधर‍सरो/कारो/‍क ‍्र्धन यम‍औरो/‍व्न यम‍ह ग ।‍ेस‍तरो/ह‍
क ‍कारो/ ‍औरो/‍समाजपोत‍क ‍घट  ‍आरो/,‍आाटद‍डरो/पआ‍िगात ‍हुव‍र्क‍यह‍पआरो/पतत‍प आ‍स ‍्समथच‍
प आ‍स ‍्रचदा ‍ र्कया‍गया‍ है,‍कर्थत‍्रचारो/ांभ‍औरो/‍समापोत‍हप  ‍क ‍नहत्तरो/‍घांट ‍क ‍भरतरो/,‍्आ  ‍
व््रो/  ‍क ‍समथच ‍में‍आू च‍व््रो/ ‍औरो/‍सांतपषि क‍साक्ष्य‍्रचदा ‍करो/ गा।‍्गरो/‍सुआुदचगर‍ ीवक ‍
माह‍स ‍्र्धक‍समय‍तक‍र्ि  ‍्ािा‍मुख्य‍खां/‍क ‍कारो/ ‍न िांत्रनत‍हप‍िाता‍है‍तप‍सांगठ ‍क ‍
आास‍ेस‍सांव्दा‍कप‍आू च‍या‍भाग‍में‍्आ  ‍व्् क‍आरो/‍ेसक ‍त्रन ा‍र्कसर‍दानयत््‍क ‍रो/Ƨ‍करो/  ‍
का‍व्कल्आ‍हपगा।‍मुख्य‍खां/‍िागू‍करो/  ‍में‍न र्ध‍की‍्आयाचपोतता‍्थ्ा‍ेसक ‍्ांतगचत‍्आ क्ष्षणत‍
र्कसर‍भुगता ‍की‍््षणमता‍शालमि‍ हीां‍हपगर। 

1.19 विईलता एिं समाप्तत खडं 

1.19.1   /िी्रो/ी‍का‍समय‍व्ां‍नतर्थ‍तथा‍न ष्‍टआाद ‍््र्ध‍सांव्दा‍का‍सारो/‍हपगा।‍यदद‍विेंसर‍
ेस‍तरो/ह‍की‍सुआुदचगर‍क ‍ लिव‍न धाचररो/तसमय‍क ‍भरतरो/‍स ्ाओां‍कप‍द   ‍में‍ व्फि‍रो/हता‍है‍या‍
र्कसर‍भर‍समय‍ेस‍््र्ध‍की‍समाजपोत,‍आू्च‍सांव्दा‍कप‍्स्‍ट्रकारो/‍करो/‍द तर‍ है‍तप‍नरडईवस‍
र्कसर‍्र्धकारो/‍्थ्ा‍पसक ‍आास‍पआिब्ध‍पआाय‍क ‍आू्ाच्ह‍क ‍त्रन ा‍सांव्दा‍कप‍भांग‍करो/  ‍क ‍
लिव‍्षणनतआूनत च‍करो/‍सकता‍है: 

क ‍विेंसर‍स ‍आररो/न धाचररो/त‍ ुकसा र‍क ‍प आ‍में‍्सूि‍करो/ ा‍जिस ‍आ  ल्टी‍क ‍मा‍यम‍स ‍र्ािच‍
र्कया‍िावगा,‍िैसा‍र्क‍आ  ल्टी‍खां/‍में‍न ददचष्‍टट‍है। 

ख ‍विेंसर‍कप‍आू्च‍में‍सूर् ा‍द त ‍हुव‍सांव्दा‍या‍पसक ‍र्कसर‍भाग‍कप‍न रो/स्‍टत‍करो/ ा। 

ग ‍नरडईवस‍तत्‍काि‍्रचभा्‍स ‍सांव्दा‍कप‍ न रो/स्‍टत‍करो/  ‍का‍ न  चय‍ि ‍सकता‍ है‍औरो/ी्थ्ा‍
नपिीदाता‍ कप‍ नपिी‍ िग्ा  ‍ क ‍ लिव‍ 3‍ साि‍ की‍ ््र्ध‍ क ‍ लिव‍ ्थ्ा‍ िैसा‍ र्क‍ नरडईवस‍
द््ारो/ा‍ न  चय‍ लिया‍िावी /नारो/ीकािीसूर्र‍में‍ /ािा‍िा‍सकता‍ है‍्थ्ा‍ड्श्यकता ुसारो/‍कपई‍
्‍य‍कायच् ाही‍करो/‍सकता‍है। 



1.20‍एजेंसी आचार-संदहता एिं व्यिसाय िȰनतकता 

नरडईवस‍ ्आ  ‍ मूल्य ‍ व्ां‍ मा‍यताओां‍ व्ां‍ व्य्साय‍ ्रचथाओां‍ क ‍ लिव‍ ्रचनतनƨ‍ है‍ तार्क‍ यह‍
सुन जश्र्त‍ र्कया‍ िा‍ सक ‍ र्क‍ विेंसर,‍ िप‍ स ्ावां‍ ्रचदा ‍ करो/तर‍ है,‍ े ‍ लसƨाांत ‍ कप‍ ् ुआाि ‍
करो/ गर। 

क ‍घूसखȪरी एिं भ्रष्टाचार: 

विेंलसय ‍ कप‍ ्रचत्य्षण‍ या‍ ््रचत्य्षण‍ प आ‍ स ‍ ीम‍य्ती‍ या‍ सांस्‍टथा‍ क ‍ मा‍य‍ स ‍ औरो/ीया‍ र्कसर‍
व्य्साय‍या‍् ुनांध‍कप‍्रचापोत‍करो/  ‍या‍न ाव‍रो/ख  ‍क ‍लिव‍र्कसर‍भर‍भ्रष्‍टट‍व्य्हारो/‍में‍शालमि‍
हप  ‍स ‍सख्ताई‍स ‍न वषƨ‍है।  

ख ‍अखडंता, ्नतपूनत भ एिं सीमा: 

विेंलसयाां‍नरडईवस‍क ‍साथ‍व्याआारो//सांव्दा‍सांनांधर‍सांनांध क ‍ न ष्‍टआाद ‍क ‍दौरो/ा ‍पच्र्‍स्‍टतरो/‍की‍
सत्यन ष्‍टठा‍ ्रचनतमा ‍ न ाय ‍ रो/ख गर।‍ ्गरो/‍ र्कसर‍ भर‍ र्रो/ ‍ में‍ यह‍ न ष्‍टआाददत‍ हप‍ िाता‍ है‍ र्क‍
र्कसर‍भर‍व्य्सायीसांव्दा‍कप‍धपखाधडर‍या‍लमसररो/व्रचांिेंट श ‍या‍साम्र‍तथ्य ‍क ‍दम ‍द््ारो/ा‍
सुरो/क्ष्षणत‍र्कया‍गया‍था,‍तप‍ऐसर‍सांव्दा‍नरडईवस‍क ‍स्षणम‍्रचार्धकारो/ी‍क ‍वकमाि‍व्कल्आ‍आरो/‍
्यपग्य‍हप‍सकतर‍है।‍सांद ह‍स ‍नर्ा्‍क ‍लिव,‍ेस‍तरो/ह‍क ‍व्य्सायीसांव्दा‍क ‍सांनांध‍में‍विेंसर‍
कप‍कपई‍्र्धकारो/‍्रचपद्भतू‍ हीां‍हप‍औरो/‍नरडईवस‍या‍पसकी‍र्कसर‍भर‍ेकाई‍क ‍सांनांध‍में‍कपई‍
दानयत््‍हपगा‍।‍विेंसर‍ेस‍तरो/ह‍की‍धपखाधडर,‍गित‍कथ ‍या‍भौनतक‍तथ्य ‍क ‍न िांन ‍क ‍
कारो/ ‍ नरडईवस‍ क ‍ र्कसर‍ भर‍  ुकसा ‍ या‍ ्षणनत‍ क ‍ सांनांध‍ में‍ ्षणनतआूनतच‍ करो/ गर।‍ विेंसर‍ प क ‍
द््ारो/ा‍न युतत‍कमचर्ाररो/य ‍क ‍ओलमश ‍औरो/‍कमरश ‍क ‍लिव‍आू च‍प आ‍स ‍जिम्म दारो/‍हपगा। 

 

 

खडं ग : कायभ का ्ȯत्र/ डडललिरȯबलस 

2.1 शीषभक 

ी  ‍ब्ाां/‍ेम ि‍स्वेक्षण  



ी1 ‍सांर्ारो/ ‍रो/  रनत‍का‍व्कास 

2.2 टाइमलाइि‍:‍कायच-डद श‍की‍स्‍ट्रकायचता‍की‍नतर्थ‍स ‍्र्धकतम‍3‍माह 

2.3 ब्ांड इमȯज सिे्ण/अध् ययि उ ȯ््य 

2.3.1 उ ȯ््य 

i.‍न म् लिणखत‍क ‍सांनांध‍में‍नरडईवस‍की‍्तचमा ‍ब्ाां/‍आपजिशन ांग‍का‍न धाचरो/ : 

ीक ‍मा क‍औरो/‍मा कीकरो/  

ीख ‍मा क‍मुहरो/ 

ii. नाडईवस‍क ‍स्‍टट कधारो/क ‍का‍्रचत्य्षण‍नपध 

iii.‍पआरो/पतत‍आरो/‍डधाररो/त‍नरडईवस‍छव्‍का‍न ाव‍रो/ख  ‍क ‍लिव‍रो/  रनत‍का‍व्कास 

iv. सामथ्ययों ‍क ‍्षण ि‍जि‍हें‍पत्तपिक‍न ाव‍िा‍सकत ‍हैं‍औरो/‍सुधारो/‍क ‍्षण ि ‍कप‍भर‍समझ ा। 

 

2.3.2 र्ȫगȪललक किरȯज: 

-‍स्वेक्षण ‍ ई‍ददल्िी‍में‍नरडईवस मुख्यािय औरो/‍कें रीय‍्षण ि‍भर‍ ई‍ददल्िी‍में‍जस्‍टथत‍है‍ 

‍औरो/‍4‍्षण िरय‍कायाचिय ‍्थाचत‍मुम्‍नई‍में‍आजश्र्मर‍्षण िरय‍कायाचिय, कपिकाता‍में‍आू्ी‍्षण िरय‍
कायाचिय, र्ां/रगढ‍में‍पत्तरो/ी‍्षण िरय‍कायाचिय‍औरो/‍र् ‍ ई‍में‍दक्ष्षण र‍्षण िरय‍कायाचिय‍ीकुि‍5‍
स्‍टथा   ‍में‍हपगा‍। 

2.3.3 सुपुदभगी यȪग्य (ररपȪटभ और वि्लȯषण) 

-‍1.3. ‍में‍ददव‍गव‍पƧ श्य ‍क ‍लिव‍्षण ि्ारो/‍न ष्‍ट‍कषचीप झा ‍क ‍साथ‍सम र्कत‍ररो/आपटच‍ 

-‍नरडईवस‍की‍छव्‍कप‍नढा  ‍क ‍लिव‍सांर्ारो/‍कायच रनत‍का‍व्कास 

 



2.3.4 कायभप्रणाली 

विेंसर‍द््ारो/ा‍सा्षणात्कारो/ी /जिटि‍क ‍मा‍‍यम‍स ‍व्लभ‍ ‍स्‍टट कहपल्/रो/ ‍स ‍ऑ ांकड ‍्रचापो‍त‍र्कव‍िा  ‍
हैं‍औरो/‍नरडईवस‍द््ारो/ा‍् ुमपददत‍र्कव‍िा  ‍हैं‍।‍मर /याीफपकस‍समूह‍र्र्ाच‍डदद‍। 

2.3.5. सिे्ण डडजाइि 

कायच‍का‍स्वेक्षण ‍ /िाे ‍विेंसर‍द््ारो/ा‍न ाया‍िावगा। 

2.3.6. िमूिȯ का साइज 

 मू  ‍न म् लिणखत‍ि सांख्या‍स ‍लिव‍िा‍सकत ‍हैं‍: 

 

 

 

 

 

 

सिे्ण कȯ  ललए डाटा संरह ह कȯ  वििरण  

क्.सं. स्टȯकहȪलडर िमूिा आकार प्रनत स्िाि /प्रनत 
स्कीम 

1 व्न माचता‍व्ां‍नरडईवस‍
िाेसेंसर 

न व्दा‍में‍दशाचव‍गव‍सभर‍स्‍टथा  ‍
स ‍्रचत्य क‍स्‍टकीम‍क ‍लिव‍डहररो/त‍
र्कव‍िा  ‍्ाि ‍ मू  ‍का‍डकारो/‍
ीखां/‍4.  ‍डहररो/त‍र्कव‍िा  ‍
्ाि ‍ मू  ‍क ‍व््रो/ ‍ रर् ‍
तालिका‍ . ‍में‍दशाचव‍गव‍हैं।  

 



 

ताललका 1.1 - विनिमाभता / बीआईएस लाइसेंलसयों कȯ  ललए िमूिȯ का आकार (क्.सं. 1)   

क्र.
֚.ं 

क्षत्֧र֑֠ 
का֑ााल
֑ 

իत्पाֈ प्र֐ाօ֊ 
(էन֊वा֑ा एव ं
स्वन֨छिक) क֧ नलए 
लाթ֚े֚ं ों की क֡ल 
֚खं्֑ा 

֛֩ल֐ार्किं ग 
स्की֐ 
(֚ो֊ा ֆևा 
चाֈं֠) क֧ 
नलए 
लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

प्रब։ं पद्धनֆ 
प्र֐ाօ֊ स्की֐ क֧ 
नलए लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

पजं֠क֒օ 
स्की֐ क֧ नलए 
लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

1 ի.क्ष֧.
का. 

էन֊वा֑ा- 299 

स्व֨नछिक- 356 

325 140 िागू‍ हीां 

2 प֢.क्ष֧.
का. 

էन֊वा֑ा - 326 

स्व֨नछिक - 320 

360 152 िागू‍ हीां 

3 ֈ. 
क्ष֧.का. 

էन֊वा֑ा - 350 

स्व֨नछिक - 341 

362 188 िागू‍ हीां 

4  
प.क्ष֧.
का. 

էन֊वा֑ा - 338 

स्व֨नछिक - 357 

363 145 िागू‍ हीां 

.क्ष֧.֐ 5
का. 

էन֊वा֑ा - 337 

स्व֨नछिक - 361 

335 142 िागू‍ हीां 

6 ब֠ըժ
ए֚ 
 ख्֑ा֡֐

- - -  

369 

 

 

 



सिे्ण कȯ  ललए डाटा संरह ह कȯ  वििरण – क्.सं. 2  सȯ 8 

क्.सं. स्टȯकहȪलडर िमूिा आकार प्रनत स्िाि 

/प्रनत स्कीम 

2 ्रचत्य क‍स्‍टथा ‍आरो/‍स ्ा‍्रचदाता‍/‍
डआूनत चकताच  

1‍्रचनत‍स्‍टथा                                

(कपई‍दपहरो/ा्‍ हीां) 

 

3 तक रकी‍व्श षज्ञ 15‍व्श षज्ञ 

4 पआभपतता 577‍्रचनत‍स्‍टथा  

5 पआभपतता‍सांगठ  1‍्रचनत‍स्‍टथा  

6 पद्यपग‍सांघ 3‍्रचनत‍स्‍टथा  

7 सरो/कारो/ी‍व्भाग /व्न यामक 3‍व्भाग / विेंलसया  ्रचनत‍
स्‍टथा  (नरडईवस‍द््ारो/ा‍
सांसूर्क‍सूर्र‍पआिब्ध‍करो/ाई‍
िाव) 

8 शैक्ष्षणक/् ुसांधा ‍सांस्‍टथा  4‍्रचनत‍स्‍टथा  

9 नरडईवस‍क ‍कमचर्ारो/ी मुख्यािय‍क ‍कमचर्ाररो/य ‍का‍
 7%‍औरो/‍्रचत्य क‍्षण िरय‍
कायाचिय‍ीनरडईस‍क ‍् त ‍
सूर्र‍आरो/ ‍का‍17%  

नरडईवस‍कमचर्ाररो/य ‍की‍
कुि‍सां.‍:‍ 455‍ीडि‍की‍



 

 

 

                      

 

 

 

                   

 

 

 

 

 

*(क्.सं. 1 सȯ 9 तक में दशाभए गए सर्ी स्टȯकहȪलडरों कȯ  ललए डाटा संरह ह करिा हȪगा) 

िमूिȯ कȯ  आकार की गणिा 95% वि्िास स्तर और 5% वि्िास अतंराल कȯ  आधार पर की जा 
सकती हȰ। 

 

 

 

 

 

 

 

 

 

तारो/ीख‍में  



अिुलग्िक-1 
विर्ततीय बȪली दस्तािȯज 

ीनरओतयू‍क ‍प आ‍में‍्रचस्‍टतुत‍र्कया‍िा ा‍है।  
न व्दा‍दस्‍टता् ि‍क ‍् ुसारो/‍न म् लिणखत‍विर्ततीय बȪली क ‍प आ‍में‍सांव्दाकारो/‍द््ारो/ा‍भरो/ा‍िा ा‍
है: 
बीओ्‍यू ए्‍स एल एस कȯ  Ǿप में कीमत बȪली की अिुसूची  
बीओ्‍यू टȯमतलȯट कȯ  Ǿप में कीमत बȪली, बीओ्‍यू. ए्‍स एल एस सीपीपीपी िȯबसाइट पर इस 
निविदा दस्तािȯज कȯ  साि उपलब्ध हȰ। बȪली दस्तािȯजों सȯ इस बीओ्‍यू. ए्‍स एल एस कȯ  इसकȯ  
Ǿप में डाउिलȪड करिȯ कȯ  ललए और संबंधी क लम उिकȯ  ऑईर/दरें उिषत करिȯ  तिा इसी कȪ 
व्यापाररक बȪली में अपलȪड करिȯ कȯ  ललए सलाह दी जाती हȰ। बीओ्‍यू टȯम्तलȯट का प्राǾप कȯ िल 
संदर्भ कȯ  ललए निम्िललिखत ददया गया हȰ:  
 

क्म. 
सं. 

िस्तु वििरण ǽ. में बȪलीदाता 
द्िारा अकंों में 
रालश प्रविष्ट की 
जािी हȰ 

ǽ. में 
जीएसटी 
रालश 

ǽ. में कȪई 
अन्य कर 

ǽ. में करȪ 
सदहत कुल 
रालश 

शब्दों में 
कुल रालश 

1 2 3 4 5 6 7 

 .7  कायचीसुआुदचगर‍
यपग्य‍्षण ि‍क ‍
लिव‍सम र्कत‍
रो/ालश‍क ‍रुआ‍
में 

   7.77 भारो/तरय‍
रुआया‍क ्ि‍
शू‍य 

 

 

 

 



क्म. संख्या कसȫटी बल 

्ांक ‍में‍कुि 7.77 भारो/तरय‍रुआया‍क ्ि‍शू‍य 

 

1. दरो/ ‍कप‍क ्ि‍भारो/तरय‍प आय ‍में‍पƨृत‍र्कया‍िावगा। 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



् ुिग्‍ क-1 
मूल यांकि कसȫटी (तकिीकी) 

 

तक रकी‍नपिी‍क ‍मूल्‍याांक ‍क ‍लिव‍त्रनांद‍ुआƨनत‍न म्‍ ा ुसारो/‍हपगर‍: 
 

माकवेक ट‍् ुसांधा ‍विेंसर‍‍द््ारो/ा‍तक रकी‍्रचस्‍ट‍ता्‍में‍्रचस्‍ट‍तुत‍र्कव‍गव‍व््रो/ ‍औरो/‍प क ‍द््ारो/ा‍
नरडईवस‍की‍र्य ‍सलमनत‍क ‍सम्षण‍र्कव‍गव‍तक रकी‍्रचदशच ‍क ‍डधारो/‍आरो/‍आाि‍विेंसर‍का‍
तक रकी‍मूल्‍याांक ‍न म्‍ लिणखत‍व््रो/ ‍स ‍र्कया‍िावगा‍: 
 

 

  

क्.सं. मािदंड र्ाररता 

1.  
स्वेक्षण ‍दृजष्‍टटकप ‍आƨनत,‍्रचस्‍टताव्त‍्‍यय / स्वेक्षण ‍क ‍लिव‍फ्र म्कच ‍तथा‍् ुसांधा ‍ /िाे  
 

30% 

2.  ्रचस्‍टताव्त‍‍सुआुदचगर‍यपग्‍य‍ररो/आपटच‍प झा  

 
25 % 

 
 
 

3.  

न ष्‍टआाद ‍्षणमताव  (र्कव‍गव‍वआछि ‍क स‍्‍यय  ‍क ‍व््रो/ ,‍सुआूदचगर‍््र्ध,‍मूल्य‍सां्धच ,‍यदद‍कपई‍हप,‍ेत्यादद  
25 % 

4.  

े‍फ्रास्‍टट तर्रो/‍व्ां‍कालमचक (5‍स्‍टथा  ‍आरो/) 
 

- ्रचत्य क‍स्‍टथा ‍आरो/ 4 % 
 

20% 
 

      कुि 100 % 



अिुबंध-3 

 77‍रु‍का‍स्‍टटाम्आ‍आ आरो/ 

सȯिा का कािूिी करार-प्राǾप 

यह सȯिा का कािूिी करार ददिांक ............................. र्ारतीय मािक ब्यूरȪ, मा क‍भ् ,‍9‍
नहादशुाह‍िफरो/‍मागच,‍ ई‍ददल्िी‍–‍  7‍771‍जिस ‍ेसक ‍नाद‍˶नरडईवस˷‍क ‍प आ‍में‍सांदलभचत‍
र्कया‍गया‍है‍ 

और 

प्जसȯ इसकȯ  बाद एजȯन्सी कȯ  Ǿप में संदलर्भत ककया गया हȰ 

नरडईवस‍भारो/त‍का‍रो/ाष्‍टरीय‍मा क‍न काय‍है‍औरो/‍मा कीकरो/ ,‍मुहरो/ाांक ,‍औरो/‍्स्‍टतुओां‍क ‍
गु ता‍्रचमा  ‍की‍गनतव्र्धय ‍क ‍सामांिस्‍टयआू च‍व्कास‍में‍कायचरो/त‍है‍औरो/‍नरडईवस‍ब्ाां/‍छव्‍
का‍्‍यय ‍ी‍स्वेक्षण ‍करो/  ‍औरो/‍सांर्ारो/‍रो/  रनत‍व्कलसत‍करो/  ‍क ‍लिव‍नािारो/‍् ुसांधा ‍
विेंसर‍कप‍शालमि‍करो/ ा‍र्ाहता‍है 

 

मैससच‍.................................‍.............................................‍क ‍व्य्साय‍में‍कायचरो/त‍है‍औरो/‍
नरडईवस‍कप‍्आ र‍स ्ाव ‍पआिब्ध‍करो/ा  ‍का‍ेच्छुक‍है। 

र्ू र्क‍नरडईवस‍की‍ब्ाां/‍आाजिशन ांग‍का‍्‍‍यय ीस्वेक्षण ‍करो/ा  ‍व्ां‍्रचर्ारो/‍यपि ा‍न ा  ‍औरो/‍
सां्रच ष ‍कायच रनत‍न ा  ‍क ‍लिव‍माकवेक ट‍ररो/सर्च‍विेंसर‍की‍न युजतत‍ह तु‍न व्दा‍सां.‍............‍
दद ाांक‍...........‍क ‍् सुरो/ ‍में,‍मैससच‍  ‍्आ र‍नपिी‍्रचस्‍टतुत‍की।‍व्र्ारो/‍व्ां‍र्य ‍की‍
व्र्ध्त  ‍्रचर्क्रया‍क ‍नाद,‍नरडईवस‍वतद्द््ारो/ा‍मैससच‍.............................‍कप‍पआरो/पतत‍
गनतव्र्धया ‍करो/ा  ‍क ‍लिव‍न युतत‍करो/ता‍है‍औरो/‍आररो/यपि ा‍क ‍सम्‍पƧ श्य‍आूरो/ा‍करो/  ‍ह तु,‍
दप  ‍आ्षण‍करो/ारो/‍करो/त ‍हैं‍िप‍ रर् ‍ददया‍गया‍है। 

 

 

 



लागू उपबंध 

 

1. व् याख् या 
1.1 ेस‍समझौत ‍में,‍्गरो/‍्रचसांग‍्‍‍यय‍्आ क्ष्षणत‍ हीां‍है‍: 

‘’मुख् य खडं लागू करिȯ’’ का‍्थच‍र्कसर‍भर‍आाटद‍क ‍सांनांध‍में,‍र्कसर‍भर‍आररो/जस्‍टथनत‍
में‍पस‍आाटद‍क ‍पर्र्त‍ न यांि ‍स ‍आरो/ ‍ ीत्रन ा‍ र्कसर‍सरमा‍क ,‍ र्कसर‍भर‍हडताि,‍
तािानांदी‍या‍औद्यपर्गक‍कारो/च्ाई‍क ‍्‍‍य‍प आ ‍या‍ र्कसर‍भर‍आाटद‍कप,‍रो/ाज्‍य‍क ‍
र्कसर‍व्न यम ,‍का ू ,‍ /क्री,‍्र्धन यम‍्थ्ा‍सरो/कारो/‍क ‍्‍‍य‍कायचक ‍्ांतगचत,‍
ेसक ‍दानयत्‍्‍का‍आाि ‍करो/   स ‍रो/पक ा‍्थ्ा‍नाधा‍/ाि ा‍है‍। 
 

‘’बȫविक संपदा’’ का‍्थच‍आू्च् ती‍क ‍सांनांध‍में‍भारो/त‍में‍मौिूद‍कपई‍आ टेंट,‍क आररो/ाेट,‍
आांिरकृत‍  /िाे ‍ साम्र,‍ स ्ा‍ र्र्ह् ‍ या‍ ्‍‍य‍ औद्यपर्गक‍ या‍ नौवƨक‍ सांआदा‍
्र्धकारो/‍है‍। 
‘’माह’’ का‍्थच‍्ांनतम‍दद ‍समापो‍त‍हप  ‍्ाि ‍्रचत्‍य क‍कैि ण्‍/रो/‍माह‍की‍््र्ध‍है‍।‍ 

‘इलȯ्‍ रानिक ईामभ’ सूर् ा‍कप‍ऐस ‍तरो/ीक ‍स ‍दिच‍र्कया‍िाता‍है‍र्क‍जिसक ‍लिव‍कां पो‍यूटरो/‍
या‍्‍‍य‍ेि त‍रान क‍युजतत‍कप‍्रचदलशचत‍करो/  ,‍व्‍याख्‍या‍करो/  ‍औरो/‍पस ‍सांसार्धत‍करो/  ‍
की‍ड्श्‍यकता‍हपतर‍ है‍ ।‍ ेसमें‍वक‍स फ्ट् यरो/‍क ‍साथ-साथ‍ेि त‍रान क‍म ि‍द््ारो/ा‍
पत्‍आ‍‍ ‍दस्‍ट‍ता् ि‍ीर्ाह ‍आाठ,‍छव्,‍्ार्फक,‍स्‍ट‍्रच /शरट‍डदद ‍शालमि‍है‍। 
 .1 ‘लिणखत’ या‍ सांज्ञात्‍मक‍ ्लभव्‍यजतत‍ क ‍ ेस‍ समझौत ‍ क ‍ र्कसर‍ भर‍ सांदभच‍ में‍
ट ि त‍स,‍क नि,‍्रचनतकृनत‍सांरो/र् ,‍आांिरकृत‍/ाक‍या‍सांर्ारो/‍क ‍तुि रय‍साध ‍शालमि‍हैं। 

 

2. एजेंसी की नियुप््‍त   
1.1 विेंसर‍नरडईवस‍द््ारो/ा‍्रचदा ‍की‍गई‍साम्र‍क ‍क आररो/ाेट‍की‍रो/्षणा‍करो/  ‍का‍
जिम्‍मा‍ि तर‍है‍।‍ 
1.2 ेस‍समझौत ‍क ‍मा‍‍यम‍स ‍डनांदटत‍कायच‍विेंसर‍क ‍लिव‍व्‍यजततगत‍हपगा‍।‍् ‍
र्कसर‍ ्‍‍य‍ व्‍यजतत‍ कप‍ पसर‍ का‍ पआयपग‍ करो/  ‍ क ‍ लिव‍ ्रचार्धकृत‍ करो/  ‍ का‍ ्र्धकारो/‍
हकदारो/‍ हीां‍हपगा।‍‍ 

 



3. एजेंसी कȯ  अथधकार एिं कतभव् य  
3.1  ेस‍समझौत ‍में‍्रचदा ‍र्कव‍गव‍व्षय‍क ‍् सुारो/,‍विेंसर‍कप‍ेस‍तरो/ह‍स ‍कतचव्‍य ‍
का‍न ष्‍ट‍आाद ‍करो/  ‍क ‍ लिव‍्र्धकारो/‍्रचापो‍त‍हपगा,‍िैसा‍र्क विेंसर‍कप‍पआयुत‍त‍िगता‍
है। 
3.2 विेंसर‍समय-समय‍आरो/‍सभर‍िागू‍का ू  ,‍व्न मय ‍औरो/‍शतयों ‍का‍् ुआाि ‍करो/ गा,‍
िप‍ र्कसर‍भर‍तरो/ह‍स ‍ ेस‍समझौत ‍क ‍मा‍‍यम‍स ‍सहमनत‍व्‍य‍त‍त‍ र्कव‍गव‍कायच‍स ‍
सांनांर्धत‍है‍।‍  

4.‍कायच‍्षण ि 

i. न म्‍ लिणखत‍क ‍सांदभच‍में‍नरडईवस‍की‍्तचमा ‍ब्ाां/‍आ जिशन ांग‍ज्ञात‍करो/ ा  

‍‍‍‍‍‍‍‍‍‍ग ‍मा कीकरो/  

‍‍‍‍‍‍‍‍‍‍घ ‍मा क‍मुहरो/ 
ii. नरडईवस‍की‍स्‍ट‍ट कहपल्‍/रो/‍््धारो/ ा 

iii. वक‍सम्‍्रच ष -तांि‍व्कलसत‍करो/ ा‍ीपआरो/पत‍त‍क ‍डधारो/‍आरो/  
iv. मिनूतर‍क ‍तािम ि‍्ाि ‍्षण ि,‍िप‍्रचभाव्त‍करो/‍सकत ‍हैं‍औरो/‍प‍‍ नत‍्ाि ‍्षण ि ‍कप‍भर‍ 

4.1‍भूगपि‍सांनांधर‍क्रो/ ि‍ 

-स्वेक्षण ‍नरडईवस‍मुख्‍यािय,‍ ई‍ददल्‍िी‍औरो/‍कें रीय‍्षण ि‍भर‍ ई‍ददल्िी‍में‍जस्‍टथत‍है‍ 

तथा‍4‍्षण िरय‍कायाचिय ‍्थाचत  ‍मुम्‍नई‍में‍आजश्र्म‍्षण िरय‍कायाचिय,‍कपिकाता‍में‍ आू्ी‍्षण िरय‍
कायाचिय,‍ र्ां/रगढ‍ में‍ पत्‍तरो/ी‍ ्षण िरय‍ कायाचिय‍ व्ां‍ र् ‍‍ ई‍ में‍ दक्ष्षण ‍ ्षण िरय‍ कायाचिय‍ ीकुि‍ 5‍
स्‍ट‍था  ‍तक‍व्स्‍ट‍ताररो/त‍र्कया‍िाय गा‍ 

5.‍्रचनतद य‍ीररो/आपटतें ‍व्ां‍व्श्‍ि ष  ‍ 

क ‍1.3. ‍आरो/‍ददय ‍गय ‍पƧ श्‍य ‍ह तु‍्षण ि्ारो/‍न ष्‍ट‍कषच ‍व्र्ारो/धारो/ा‍सदहत‍वक‍सम र्कत‍आै ‍ ाें /या‍
ररो/आपटच‍ 

ख ‍सम्‍्रच ष ‍तांि‍का‍व्कास‍ 

6.‍्रच ािी‍व्ज्ञा  



सा्षणात्‍कारो/ी /जिटि‍मर /याीफपकस‍्ूआ‍र्र्ाचयें‍ ेत्‍यादद‍क ‍मा‍‍यम‍स ‍ व्लभ‍‍ ‍स्‍ट‍ट कहपल्‍/रो/ ‍स ‍
डांकड ‍सां्ह , 

 .‍स्वेक्षण ‍ /िाे  

स ्ा‍क ‍स्वेक्षण ‍ /िाे ‍विेंसर‍द््ारो/ा‍न ाय ‍िाय गें 

8.‍ मू ा‍डकारो/‍ 

न म्‍ लिणखत‍ि सांख्‍या‍स ‍ मू  ‍लिय ‍िा‍सकत ‍है ‍ 

सिे्ण कȯ  ललए डाटा संरह ह कȯ  वििरण – क्.सं.1 

क्.सं. स्टȯकहȪलडर िमूिा आकार प्रनत स्िाि /प्रनत 
स्कीम 

1 व्न माचता‍व्ां‍नरडईवस‍
िाेसेंसर 

न व्दा‍में‍दशाचव‍गव‍सभर‍स्‍टथा  ‍
स ‍्रचत्य क‍स्‍टकीम‍क ‍लिव‍डहररो/त‍
र्कव‍िा  ‍्ाि ‍ मू  ‍का‍डकारो/‍
ीखां/‍4.  ‍डहररो/त‍र्कव‍िा  ‍
्ाि ‍ मू  ‍क ‍व््रो/ ‍ रर् ‍
तालिका‍ . ‍में‍दशाचव‍गव‍हैं।  

 

 

 

 

 

 

 

 



 

 

ताललका 1.1 - विनिमाभता / बीआईएस लाइसेंलसयों कȯ  ललए िमूिȯ का आकार  

क्र.
֚.ं 

क्षत्֧र֑֠ 
का֑ााल
֑ 

իत्पाֈ प्र֐ाօ֊ 
(էन֊वा֑ा एव ं
स्वन֨छिक) क֧ नलए 
लाթ֚े֚ं ों की क֡ल 
֚खं्֑ा 

֛֩ल֐ार्किं ग 
स्की֐ 
(֚ो֊ा ֆևा 
चाֈं֠) क֧ 
नलए 
लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

प्रब։ं पद्धनֆ 
प्र֐ाօ֊ स्की֐ क֧ 
नलए लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

पजं֠क֒օ 
स्की֐ क֧ नलए 
लाթ֚े֚ं ों की 
क֡ल ֚खं्֑ा 

1 ի.क्ष֧.
का. 

էन֊वा֑ा- 299 

स्व֨नछिक- 356 

325 140 NA 

2 प֢.क्ष֧.
का. 

էन֊वा֑ा - 326 

स्व֨नछिक - 320 

360 152 NA 

3 ֈ. 
क्ष֧.का. 

էन֊वा֑ा - 350 

स्व֨नछिक - 341 

362 188 NA 

4  
प.क्ष֧.
का. 

էन֊वा֑ा - 338 

स्व֨नछिक - 357 

363 145 NA 

.क्ष֧.֐ 5
का. 

էन֊वा֑ा - 337 

स्व֨नछिक - 361 

335 142 NA 

6 ब֠ըժ
ए֚ 
 ख्֑ा֡֐

- - -  

369 

 

 



 

 

सिे्ण कȯ  ललए डाटा संरह ह कȯ  वििरण – क्.सं. 2  सȯ 8 

 

 

 

                      

 

 

 

                   

 

 

 

 

 

 

 

 

 

 

 

 

क्.सं. स्टȯकहȪलडर िमूिा आकार प्रनत स्िाि 

/प्रनत स्कीम 

2 ्रचत्य क‍स्‍टथा ‍आरो/‍स ्ा‍्रचदाता‍/‍
डआूनत चकताच  

1‍्रचनत‍स्‍टथा                                

(कपई‍दपहरो/ा्‍ हीां) 

 

3 तक रकी‍व्श षज्ञ 15‍व्श षज्ञ 

4 पआभपतता 577‍्रचनत‍स्‍टथा  

5 पआभपतता‍सांगठ  1‍्रचनत‍स्‍टथा  

6 पद्यपग‍सांघ 3‍्रचनत‍स्‍टथा  

7 सरो/कारो/ी‍व्भाग /व्न यामक 3‍व्भाग / विेंलसया  ्रचनत‍
स्‍टथा  (नरडईवस‍द््ारो/ा‍
सांसूर्क‍सूर्र‍पआिब्ध‍करो/ाई‍
िाव) 

8 शैक्ष्षणक/् ुसांधा ‍सांस्‍टथा  4‍्रचनत‍स्‍टथा  

9 नरडईवस‍क ‍कमचर्ारो/ी मुख्यािय‍क ‍कमचर्ाररो/य ‍का‍
 7%‍औरो/‍्रचत्य क‍्षण िरय‍
कायाचिय‍ीनरडईस‍क ‍् त ‍
सूर्र‍आरो/ ‍का‍17%  



 

*(क्.सं. 1 सȯ 9 तक में दशाभए गए सर्ी स्टȯकहȪलडरों कȯ  ललए डाटा संरह ह करिा हȪगा) 

 

9‍नुदद्धआरो/क‍सम्‍आदा‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍ 

9. ‍िन‍भर‍विेंसर‍की‍सूर् ा‍में‍डता‍है‍तप‍्ह‍नरडईवस‍क ‍र्कसर‍भर‍नुदद्धआरो/क‍सम्‍आदा‍क ‍
र्कसर‍भर‍्रचकारो/‍क ‍्ास्‍ट‍तव्क‍या‍डशाांर्कत‍या‍सांद हास्‍ट‍आद‍पल्‍िघां ‍क ‍नारो/ ‍में‍नरडईवस‍कप‍
शरघ्र‍व्ां‍आू चत ‍सूर्र्त‍करो/ गर‍ 

9.1‍ नरडईवस‍ द््ारो/ा‍ ्रचयुत‍त‍ र्कसर‍ भर‍ र /माकच ‍ या‍ स ्ा‍ र्र्‍‍ह ‍ क ‍ मामि ‍ में‍ ‍ कपई‍ ‍ भर‍
्र्धकारो/‍ेस‍करो/ारो/‍स ‍िुड ‍काययों ‍क ‍लिव‍विेंसर‍क ‍आास‍ेस‍करो/ारो/‍में‍कुछ‍भर‍ हीां‍है‍ 

9.3‍विेंसर‍नरडईवस‍कप‍र्कसर‍्रचकारो/‍की‍नौदद्धक‍सम्‍आदा‍या‍नरडईवस‍की‍नौदद्धक‍सम्‍आदा‍
क ‍ सn`श‍ र्कसर‍ ्रचकारो/‍ की‍ नौदद्धक‍ सम्‍आदा‍ कप‍ विेंसर‍ क ‍ तहत‍ ेसक ‍ न यांि ाधर ‍ र्कसर‍
व्‍यजतत‍द््ारो/ा‍्रचयपग‍करो/  ‍की‍् ुमनत‍त्रन ा‍आू्च‍लिणखत‍सहमनत‍क ‍ हीां‍हपगर‍ 

9.4‍विेंसर‍ेस‍करो/ारो/‍की‍ न रो/ांतरो/ता‍क ‍दौरो/ा ‍नरडईवस‍की‍नौदद्धक‍सम्‍आदा‍की‍नैधता‍तथा‍
्रचभा्पत्‍आादकता‍क ‍् ुरो/्षण ‍में‍नरडईवस‍कप‍सहायता‍करो/  ‍क ‍लिव‍समुर्र्त‍प आ‍स ‍्आ क्ष्षणत‍
हप  ‍आरो/‍सभर‍्रचकारो/‍क ‍ऐस ‍कदम‍पठाय गा‍ 

 7.‍गु ता‍्आ ्षणायें‍ 

 7. ‍विेंसर‍सभर‍घटक ‍कप‍शुप ‍करो/  ‍स ‍आू्च‍लिणखत‍‍में‍् ुमपद ‍ि   ‍क ‍लिव‍सहमत‍है‍
नरडईवस‍्गि ‍कायच‍दद्स‍स ‍आू्च‍्आ ा‍् ुमपद ‍या‍् ुमपद ‍ ‍द   ‍क ‍लिव‍सहमत‍है 

  .‍््रचत्‍यालशत‍घट ा 

  . ‍‍यदद‍कपई‍आ्षण‍््रचत्‍यालशत‍घट ा‍स ‍्रचभाव्त‍हपता‍है‍तप‍्‍‍य‍आ्षण‍कप‍पसकी‍्रच़्रतनत‍
व्ां‍सरमा‍कप‍तुरो/ांत‍सूर्र्त‍करो/ गर‍ 

  .1‍र्कसर‍भर‍कारो/ ‍स ‍ेसक ‍कायचन ष्‍ट‍आाद ‍में‍द रो/ी,‍या‍गैरो/-कायचन ष्‍ट‍आाद ,‍या‍र्कसर‍्रचकारो/‍की‍
््रचत्‍यालशत‍घट ा‍क ‍कारो/ ‍र्कसर‍सरमा‍तक‍ेसक ‍तहत‍ेसकी‍र्कसर‍भर‍जिम्‍म ्ाररो/य ‍में‍ऐसर‍



द रो/ी‍ या‍ गैरो/-न ष्‍ट‍आादकता‍ हपतर‍ है‍ िप‍ र्क‍ ्‍‍य‍ आ्षण‍ कप‍ सूर्र्त‍ की‍ गई‍ हप‍ तप‍ व्ां‍ तद ुप आ‍
जिम्‍म ् ाररो/य ाां‍की‍कायचन ष्‍ट‍आादकता‍का‍समय‍नढाया‍िाय गा‍ 

  .3 यदद‍््रचत्यालशत‍घट ा‍नारो/ह‍मही  ‍की‍््र्ध‍स ‍्र्धक‍तक‍न रो/ांतरो/‍र्ितर‍रो/हतर‍है,‍
तप‍आ्षण ‍कप‍्ास्‍टतव्क‍र्र्ाचओां‍में‍शालमि‍हप ा‍हपगा,‍तार्क‍ेसक ‍्रचभा् ‍कप‍समापोत‍र्कया‍िा‍
सक ‍या‍र्फरो/‍न ष्‍टआ्षण‍औरो/‍यथपर्र्त‍्ैकजल्आक‍करो/ारो/‍आरो/‍सहमनत‍हप‍सक । 

 1.‍करो/ारो/,‍व्स्‍ट‍तारो/,‍िुमाच ा‍व्ां‍न िम्‍न ‍की‍शुप डत 

 1. ‍करो/ारो/‍न   ‍की‍ नतर्थ‍स ‍यह‍शुप ‍हपगा‍औरो/‍97‍दद  ‍तक‍की‍््र्ध‍ह तु‍िारो/ी‍रो/ह गा‍
सांव्दा‍97‍दद  ‍्थाचत  ‍3‍मही  ‍की‍््र्ध‍क ‍लिव‍्ैध‍रो/ह गर 

 1.1‍ब्‍यूरो/प‍द््ारो/ा‍सांव्दा‍का‍न िम्‍न ‍ 

ब्‍यूरो/प‍क ‍लिव‍र्कसर‍भर‍कारो/ ‍नताय ‍त्रन ा‍तथा‍ ुकसा ‍या‍हान ‍की‍द यता‍क ‍त्रन ा,‍िप‍र्क‍
ऐ स ‍न िम्न ‍क ‍कारो/ ‍विेंसर‍कप‍हप‍सकत ‍है,‍ऐस ‍न िम्‍न ‍क ‍लिव‍ब्‍यूरो/प‍द््ारो/ा‍लिणखत‍में‍
विेंसर‍कप‍37‍दद  ‍का‍लिणखत‍ पदटस‍द करो/‍करो/ारो/‍कप‍समापो‍त‍करो/ ा‍भर‍्ैधान क‍हपगा‍ऐस ‍
र्कसर‍भर‍्रचकारो/‍क ‍ न िम्‍न ‍सांव्दा‍क ‍तहत‍ब्‍यूरो/प‍क ‍्‍‍य‍र्कसर‍्र्धकारो/‍आरो/‍कपई‍्रचभा्‍
/ाि ‍त्रन ा‍हपगा‍ 

 1.1.1‍यथा‍िागू‍िुमाच  ‍न व्दा‍दस्‍ट‍ता् ि‍क ‍खां/‍ .4‍क ‍् ुसारो/‍िगाय ‍िायेंग  

 1.3‍ऐिेंसर‍द््ारो/ा‍सांव्दा‍का‍समाआ  ‍ 

यदद‍सांव्दा‍््र्ध‍की‍समाजपोत‍स ‍आू्च‍विेंसर‍सांव्दा‍खत्‍म‍करो/  ‍का‍न  चय‍ि तर‍है‍तप‍विेंसर‍
कम‍स ‍कम‍37‍दद  ‍की‍्र््म‍सूर् ा‍द गर‍ 

यदद‍विेंसर‍37‍दद  ‍की‍आू्च‍सूर् ा‍क ‍त्रन ा‍सांव्दाीकरो/ारो/‍समापो‍त‍करो/तर‍है‍तप‍कमच‍न ष्‍ट‍आाद ‍
्रचनतभूनत‍की‍आूरो/ी‍रो/ालश‍या‍कायचन ष्‍ट‍आाद ‍नैंक‍गाांरो/टी‍िब्‍त‍करो/‍िी‍िाय गर 

 1.4‍ब्‍यूरो/प‍द््ारो/ा‍र्कसर‍भर‍समय‍ेस‍करो/ारो/‍कप‍तुरो/ांत‍समापो‍त‍र्कया‍िा‍सकता‍है 

12.4.1 यदद‍करो/ारो/‍का‍कपई‍भाग ‍््ैध‍या‍््रच्तच रय‍है,‍तप‍श ष‍्रचा्धा ‍िहाां‍तक‍न ष्‍टआाददत‍
औरो/‍्रच क्ष्षणत‍र्कव‍िा  ‍में‍स्षणम‍हप‍्हाां‍तक‍आूरो/ ‍्रचभा्‍स ‍िागू‍रो/हेंग । 



 1.4.1‍ेस‍करो/ारो/‍में‍कपई‍शतच‍व्ां‍न नांध ‍का‍कपई‍मामिा‍यदद‍न ददचष्‍ट‍ट‍ ‍हप‍तप‍नरडईवस‍
व्ां‍‘विेंसर’‍की‍आरो/स्‍ट‍आरो/‍सहमनत‍द््ारो/ा‍पस‍आरो/‍न  चय‍लिया‍िाय गा‍ 

 1.5‍्षणनतआूनत च 

 1.5. ‍ विेंसर‍कामगारो/ ‍औरो/‍व्यजततय ‍या‍र्रि ‍तथा‍ढाांर्ागत‍औरो/‍ीया‍सांआजत्त‍क ‍सिा्टी‍
भाग‍कप‍हप  ‍्ािी‍्षणनत‍क ‍लिव‍जिम्म दारो/‍हपगर‍िप‍र्क‍्रचर्ाि ‍स ‍या‍स्‍ट्ांय‍स ‍्थ्ा‍पसक ‍
र्कसर‍कमचर्ारो/ी‍की‍िाआरो/्ाही‍स ‍आैदा‍हपतर‍है,‍र्ाह ‍ऐसर‍हान ‍या‍्षणनत‍िाआरो/्ाही,‍दघुचट ा‍या‍
र्कसर‍्‍य‍कारो/ ‍स ‍हप,‍िप‍कुछ‍भर‍र्कसर‍भर‍तरो/ह‍ेस‍सांव्दा‍क ‍्ह ‍स ‍सांनांर्धत‍हप‍। 

 1.5.1‍विेंसर‍र्कसर‍व्‍यजतत‍या‍र्कसर‍सम्‍आदा‍क ‍ ुकसा ‍क ‍लिव‍सभर‍ ुकसा  ‍व्ां‍दा् ‍क ‍
लिव‍ब्‍यरूो/प‍की‍्षणनतआूनत च‍करो/ गा‍तथा‍करो/ता‍रो/ह गा‍र्ाह ‍्ह‍सांव्दा‍स ‍नाहरो/‍या‍आररो/ ामस्‍ट‍्प आ‍
आैदा‍हुय ‍हप‍सभर‍दा े्ं,‍माांगें,‍कायच् ादहय ां,‍ ुकसा ,‍िागत,‍्रचभारो/‍व्ां‍खर्वेक‍ेसस ‍सांनांर्धत‍िप‍भर‍
हप‍ या‍ समय-समय‍ आरो/‍ यथा‍ सांशपर्धत‍ व्लभ‍‍ ‍  

श्रम‍का ू ‍क ‍्रचा्धा  ‍क ‍तहत‍्षणनतआूनतच‍ 

 1.5.3‍ विेंसर‍ सभर‍ दा् ,‍  ुकसा  ,‍ िागत ,‍  ुकसा  ,‍ खर्यों ,‍ कायच् ाही‍ श्‍यूट‍ व्ां‍ ्‍‍य‍
कायच् ादहय ां,‍र्कसर‍आ टेंट,‍र /माकच ,‍काआररो/ाेट‍ेत्‍यादद‍या‍ऐस ‍्‍‍य‍्ैधान क‍पल्‍िांघ  ‍स ‍ब्‍यूरो/प‍
की‍्षणनतआूनत च‍करो/ गा‍तथा‍सुरो/क्ष्षणत‍रो/ह गा‍तथा‍नर्ाय गा‍ 

 1.5.4‍नरडईवस‍स्‍ट‍्तांि‍हपगा‍व्ां‍र्कसर‍द य‍रो/ालश‍स ‍या‍विेंसरीवि लसय ‍क ‍कारो/ ‍न  ‍र्कसर‍
दा् ‍या‍ ुकसा ‍क ‍सांनांध‍में‍पआि ीहुय ‍ र्कसर‍्रचकारो/‍क ‍ ुकसा  ,‍्षणनतआूनतचय ,‍िागत ,‍्रचभारो/ ‍
व्ां‍खर्यों ‍की‍रो/ालशय ‍की‍कटौतर‍करो/  ‍की‍शजतत‍भर‍ब्‍यूरो/प‍क ‍आास‍है‍ 

12.6. गȪपिीयता 

विेंसर‍ब्यूरो/प‍की‍लिणखत‍् ुमनत‍क ‍त्रन ा‍मालिका ा‍िा कारो/ी‍का‍खिुासा‍ ा‍करो/ें‍िप‍ र्क‍पस ‍
ेस‍सांव्दा‍क ‍्ांतगचत‍र्कसर‍व्यजतत‍कप‍सामा ‍औरो/‍स ्ाऐां‍व्तररो/त‍करो/त ‍समय‍्रचापोत‍हपतर‍है‍
। 

12.7 प्रचार-प्रसार 



विेंसर‍द््ारो/ा‍कपई‍भर‍्रचर्ारो/‍्रचसारो/‍जिसमें‍ब्यूरो/प‍क ‍ ाम‍का‍्रचयपग‍र्कया‍िा ा‍हपगा,‍्ह‍ब्यूरो/प‍
की‍स्‍टआष्‍टट‍लिणखत‍् ुमनत‍स ‍ही‍हप ा‍र्ादहव।‍ 

12.8. वििाद और मध्यस्िता 

 1.8.  ‍ब्यूरो/प‍औरो/‍विेंसर‍कप‍हरो/ क‍्रचयास‍करो/ ा‍र्ादहव‍र्क‍्ह‍सरध ‍् ौआर्ाररो/क‍नातर्रत‍क ‍
मा‍यम‍स ‍र्कसर‍भर‍्सहमनत‍या‍सांव्दा‍क ‍सांनांध‍में‍प क ‍नरर्‍पत्आ‍ ‍हप  ‍्ाि ‍व््ाद‍कप‍
सौहारो/चआू च‍तरो/ीक ‍स ‍सुिझा‍िेंग । 

 1.8.1 ‍्गरो/‍र्कसर‍भर‍्रचकारो/‍क ‍व््ादीव््ाद ‍कप‍सुिझाया‍ ा‍िा‍सक ‍तप‍पस ‍म‍यस्‍टथ‍कप‍
सांदलभचत‍करो/ें,‍जिस ‍महान द शक‍नरडईवस‍न युतत‍करो/त ‍हैं।‍भारो/तरय‍म‍यस्‍टथता‍औरो/‍समझौता‍
्र्धन यम‍ 996‍क ‍्रचा्धा ‍िागू‍ह ग ‍। 

12.9. िȪदटस र्ȯजिȯ का तरीका 

 1.9.  ‍सांव्दा‍में‍सांदलभचत‍आ्षण ‍क ‍नरर्‍सां्रच ष ‍तभर‍्रचभा्र‍मा ा‍िावगा‍िन‍्ह‍लिणखत‍में‍
हपगा।  पदटस‍ तभर‍ ्रचभा्र‍ हपगा‍ िन‍ यह‍ सुआुदच‍ हप‍ िावगा‍ ीभारो/तरय‍ सांव्दा‍ ्र्धन यम‍ क ‍
् ुसारो/ । 

 1.9.1 ‍सभर‍ पदटस‍नरडईवस‍का‍्रचार्धकृत‍्र्धकारो/ी‍िारो/ी‍करो/ गा‍िन‍तक‍र्क‍सांव्दा‍में‍कुछ‍
औरो/‍पजल्िणखत‍ हीां‍र्कया‍गया‍है।‍यदद‍ पदटस‍आांिरकृत‍/ाक‍स ‍्ांनतम‍ज्ञात‍स्‍टथा ‍या‍घरो/‍या‍
सांव्दाकताच‍क ‍व्य्सानयक‍आत ‍आरो/‍भ िा‍िावगा,‍तप‍ेस ‍पस‍तारो/ीख‍आरो/‍भ िा‍गया‍मा ा‍िावगा‍
िन‍/ाक‍सामा‍य आथ‍स ‍आहुांर्‍िावगर‍या‍व्तररो/त‍हप‍िावगर।‍ 

12.10 शासी र्ाषा 

सांआू च‍सांव्दा‍क ‍लिव‍शासर‍भाषा‍्ा्ं  िर‍हपगर‍औरो/‍ेसलिव‍सां्रच ष ‍क ्ि‍्ा्ं  िर‍में‍ही‍हपगा।‍ 

12.11 विथध 

सांव्दा‍का‍शास ‍औरो/‍व्याख्या‍भारो/तरय‍का ू   क ‍्ांतगचत‍हपगर। 

12.12 विथधक न्याय्ȯत्र 



कपई‍ मुकदमा‍ या‍ न ष्‍टआाददता‍ स ‍ सांनांर्धत‍ दसूरो/ी‍ कायच् ाही‍ या‍ सांव्दा‍ क ‍ पल्िांघ ‍ कप‍ विेंसर‍
‍यायािय‍में‍दिच‍ हीां‍करो/ा‍सकतर,‍लस्ाय‍ऐस ‍स्षणम‍‍यायािय ‍क ‍जि का‍्र्धकारो/‍्षण ि‍ ई‍
ददल्िी‍की‍स्‍टथा रय‍सरमाऐां‍हैं।‍ 

 3.‍करो/ारो/‍व्ां‍्ारो/ांटी 

 3. ‍ ेस‍ करो/ारो/‍ में‍ कुछ‍ भर‍ स़जित‍  हीां‍ र्कया‍ िाय गा,‍ या‍ l`जित‍ र्कया‍ हुड‍ समझ ा,‍
भागरदारो/ी‍या‍न यपत‍ता‍व्ां‍कमचर्ारो/ी‍क ‍नरर्‍सांनांध‍स़जित‍ हीां‍र्कया‍िाय गा‍ 

 3.1‍्रचत्‍य क‍आ्षण‍स्‍ट‍्रकारो/‍करो/ता‍ है‍ र्क‍ेस‍करो/ारो/‍में‍्रचव्ष्‍ट‍ट‍करो/  ‍आरो/‍सांव्र्ध‍व्ां‍सामा‍‍य‍
का ू ‍ द््ारो/ा‍ िागू‍ ेसमें‍ पआनांध ‍ व्ां‍ सभर‍ शतयों ,‍ ्ारो/ांदटय ‍ या‍ ्‍‍य‍ शतयों ‍ कप‍ यथा‍ स्‍ट‍आष्‍ट‍टत ‍
छपडकरो/‍र्कसर‍्रचनत् द प,‍्ारो/ांटी‍या‍्‍‍य‍्रचा्धा  ‍कप‍छपडकरो/‍यह‍क ‍डधारो/‍आरो/‍ऐसा‍करो/ता‍है‍
व्ां‍ व्श्‍् ास‍ हीां‍करो/ता‍ है,‍का ू ‍द््ारो/ा‍् ुमत‍ आू चत ‍सराामा‍तक‍वतद‍द््ारो/ा‍्आ्ाददत‍
र्कया‍िाता‍है‍‍ 

 3.3‍न व्दा‍सूर् ा,‍न व्दा‍दस्‍ट‍ता् ि,‍कायच्षण ि,‍यपग्‍यता‍मा दां/,‍्‍‍य‍शततें ‍व्ां‍न नांध ‍िैस ‍
दशाचय ‍र्क‍ेस‍न व्दा‍क्रय‍क ‍सभर‍दस्‍ट‍ता् ि‍ेस‍सांव्दा‍करो/ारो/‍क ‍भाग‍ह ग  

 न व्दा‍दस्‍ट‍ता् ि‍में‍यथा‍दशाचय ‍गय ‍सभर‍शतयों ‍व्ां‍न नांध  ‍का‍द  प‍आ्षण ‍द््ारो/ा‍आाि ‍
करो/  ‍आरो/‍सहमत‍है‍ 

दप  ‍आादटचयाां‍ेसक ‍साथ-साथ‍न व्दा‍दस्‍टता् ा में‍पजल्िणखत‍न यम ‍औरो/‍शतयों ‍का‍आाि ‍करो/  ‍
क ‍लिव‍सहमत‍हैं। 
विेंसर‍क ‍्रचार्धकृत‍्रचनतन र्ध‍क ‍हस्‍टता्षणरो/ 

 

 ाम : 

 

आद ाम: 

ब्यूरो/प‍क ‍्रचार्धकृत‍डर्धकारो/ी‍क ‍हस्‍टता्षणरो/ 

 

 ाम: 

 

आद ाम: 



 

आता: 

फमच/कां आ र‍की‍मुहरो/ 

 

आता: 

ब्यूरो/प‍की‍मुहरो/ 

सा्षणर: 

हस्‍टता्षणरो/: 

सा्षणर‍का‍ ाम: 

आता: 

सा्षणर: 

हस्‍टता्षणरो/: 

सा्षणर‍का‍ ाम: 

आता: 

सा्षणर: 

 

हस्‍टता्षणरो/: 

 

सा्षणर‍का‍ ाम: 

आता 

सा्षणर: 

 

हस्‍टता्षणरो/: 

 

सा्षणर‍का‍ ाम: 

आता: 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

् ुिग्‍ क ‍4 
‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍दद ाांक‍ 

न व्दा‍स्‍ट‍् रकायचता‍आि 
ीकम्‍आ र‍क ‍िैटरो/‍है/‍आरो/‍दें ‍ 

 

स ्ा‍में,‍ 

 न द शक,‍ि सम्‍आकच  

 भारो/तरय‍मा क‍ब्‍यूरो/प 

  ई‍ददल्‍िी-‍  7771 

व्षय-‍न व्दा‍की‍शतवेक‍व्ां‍न नांध ‍की‍स्‍ट‍् रकायचता‍ 

 न व्दा‍सांदभच‍सां7‍%-‍ 

 न व्दाीकायच‍का‍ ाम -‍ 

महपदय, 

1. मैं  ीहम  ‍् ्साई/‍स ‍पत‍त‍दशाचय ‍ न व्दाीकायच‍क ‍ लिव‍ न व्दाीदस्‍ट‍ता् िीदस्‍ट‍ता् ि ‍
स ‍ /ाप िप/‍ करो/‍ लिया‍ हैी्रचापो‍त‍ करो/‍ लिया‍ है‍
 ामत ………………………………………………………………………………………………………………. 
………………………………………………………………………………………………………………………………………………………… 



2. पत‍त‍ दशाचई‍ गई‍ ् नसाई/‍ में‍ ददय ‍ गय ‍ व्ज्ञाआ ‍ क ‍ ् ुसारो/‍ मैंीहम‍ वतद‍ द््ारो/ा‍
्रचमाण त‍ करो/ता‍ हूांीकरो/त ‍ हैं‍ र्क‍ मैंीहम‍ i`ष्‍ट‍ठ‍ स7‍ -–‍ स ‍ -–‍ ीसभर‍ दस्‍ट‍ता् ि‍ िैस ‍
् ुिग्‍ क,‍् ुसूर्र्य ां‍ेत्‍यादद‍सदहत‍ ‍न व्दा‍दस्‍ट‍ता् ि‍क ‍आू्च‍शतयों ‍व्ां‍न नांध  ‍
कप‍आढ‍लिया‍है‍िप‍सांव्दा‍करो/ारो/‍क ‍भाग‍न ात ‍है‍व्ां‍मैंीहम‍शतयों ीन नांध  ी‍ेसमें‍
ददय ‍खांड ‍का‍आाि ‍करो/ेंग  

3. डआक ‍ व्भागी‍ सांगठ ‍ द््ारो/ा‍ समय-समय‍ आरो/‍ िारो/ी‍ शुf)आिीआिें‍ कप‍ स्‍ट‍् रकायचता-आि‍
िमा‍करो/त ‍समय‍भर‍‍‍या ‍में‍रो/खा‍गया‍है। 

4. मैंीहम‍वतद्द््ारो/ा‍्र् ‍द त ‍ है‍ र्क‍हमारो/ी‍विेंसर‍ न म् लिणखत‍ व्षय्स्‍टतु‍की‍ र्कसर‍
साम्र‍का‍ /जिटि/र्फजिकि‍र्कसर‍भर‍्रचाप आ‍में‍समथच /नढा्ा‍ हीां‍द गर:‍ 

 क ‍रो/ाष्‍ट‍ररपही‍घटक 

 ख ‍्श्‍िीि‍व्ां‍तस्‍ट‍करो/ी 
 ग ‍रो/ाि ैनतक‍िुडा् 
 घ ‍व्द्् षआू च‍घटक 

 ड ‍धालमचक‍भा् ाओां‍कप‍्षणनत‍आहु र्ा  ‍्ाि ‍घटक 

 र् ‍र्कसर‍भर‍्रचकारो/‍की‍आायरैो/सर‍कप‍नढा्ा 
हम‍सहमत‍है‍र्क‍ेस‍सांनांध‍में‍कपई‍व्रो/पधाभाष‍व्य्साय‍क ‍लिव‍ कारो/ात्मक‍मा ा‍
िावगा‍ओरो/‍आररो/ ामस्‍ट्प आ‍नपिी‍रो/Ƨ‍की‍िावगर।‍ 

4. ‍ पत‍त‍ दशाचय ‍ गय ‍ न व्दा‍ दस्‍ट‍ता् ि‍ (िप ‍ शुf)आि ीआि  ‍ कप‍ सम्‍आू चताी‍ आू चत ‍ की‍
न व्दा‍शतयों ‍कप‍वतद‍द््ारो/ा‍त्रन ा‍र्कसर‍शतच‍क ‍स्‍ट‍् रकारो/‍करो/ता‍हूांीकरो/त हैं। 

5. मैंीहम‍वतद‍द््ारो/ा‍घपवषत‍करो/ता‍हूांीकरो/त ‍हैं‍र्क‍र्कसर‍सरो/कारो/ी‍व्भागीसा्चिन क‍्षण ि‍
क ‍पआक्रम‍द््ारो/ा‍हमारो/ी‍फमच‍कप‍कािीसूर्र‍में‍ हीां‍/ािा‍गया‍हैीरो/पक‍ हीां‍िगाई‍गई‍
है। 

6. मैंीहम‍ ्रचमाण त‍ करो/ता‍ हूांीकरो/त ‍ हैं‍ र्क‍ हमारो/ी‍ फमच‍ द््ारो/ा‍ भ िर‍ गई‍ सभर‍ िा कारो/ी‍
सच्‍र्र‍ व्ां‍ सही‍ है‍ औरो/‍ यदद‍ सूर् ा‍ गितीझूठय‍ या‍ पल्‍िघां आू च‍ आाई‍ िातर‍ है‍ तप‍
डआका‍ व्भागीसांगठ ‍ त्रन ा‍ कपई‍ कारो/ ‍ नताय ‍ नपिी‍ कप‍ रो/Ƨ‍ करो/‍ दें‍ या‍ सांव्दा‍
समापो‍त‍करो/‍दें‍ेसमें‍पत‍त‍धरो/पहरो/‍िमा‍रो/ालश‍स ‍आू चत ‍्ांर्र्त‍करो/  ‍सदहत‍्‍‍य‍
र्कसर‍्र्धकारो/‍या‍पआर्ारो/‍आरो/‍कपई‍्रचभा्‍ हीां‍/ािा‍िाय गा 

 

भ्दीय 



ीनपिीदाता‍की‍सरो/कारो/ी‍मुहरो/‍सदहत‍हस्‍ट‍ता्षणरो/ ‍ 
 

 

 

 

् ुनांध-5 

ऑ िाे ‍नपिी‍िमा‍करो/  ‍क ‍लिव‍् ुद श 

नपिीदाता‍ कप‍ ्ैध‍  /जिटि‍ हस्‍टता्षणरो/‍ ्रचमा आि‍ का‍ ्रचयपग‍ करो/त ‍ हुव‍ सरआरआर‍ आपटचि‍ में‍
ेिैतरपन किी‍्आ र‍नपिी‍की‍स फ्ट‍क आर‍िमा‍करो/ ा‍्आ क्ष्षणत‍ है।‍सरआरआर‍आपटचि‍में‍्आ र‍
ऑ िाे ‍ नपिी‍ िमा‍ करो/  ‍ तथा‍ ्आ ्षणा ुसारो/‍ ्आ र‍ नपिी‍ कप‍ तैयारो/‍ करो/  ,सरआरआर‍ आपटचि‍ में‍
आांिरकरो/ ‍करो/  ‍क ‍लिव‍नपिीदाता‍की‍सहायता‍करो/  ‍क ‍पƧ श्य‍स ‍् ुद श‍ रर् ‍ददव‍गव‍है। 

सरआरआर‍ आपटचि‍ में‍ ऑ िाे ‍ नपिी‍ िमा‍ करो/  ‍ स ‍ सांनांर्धत‍ ्र्धक‍ पआयपगर‍ िा कारो/ी‍
न म् लिणखत‍स ‍्रचापोत‍की‍िा‍सकतर‍है: 

http://eprocure.gov.in/eprocure/app.  

‍पंजीकरण 

1. नपिीदाता‍ क ‍रीय‍ सा्चिन क‍ खरो/ीद‍ आपटचि‍ क ‍ ीURL: 

http://eprocure.gov.in/eprocure/app ‍ सरआरआर‍ आपटचि‍ में‍ ‍ ˶ऑिलाइि बȪलीदाता 
िामांकि˷ आरो/‍ जतिक‍ करो/क ‍ ई-खरो/ीद‍ म ड्यूि‍ में‍  ामाांक ‍ करो/ा‍ सकता‍ है,‍ िपर्क‍
न :शुल्क‍है। 

2.  ामाांक ‍्रचर्क्रया‍क ‍समय,‍नपिीदाता‍कप‍्आ  ‍्कापांट‍क ‍लिव‍्िग‍‍स ‍यूिरो/  म‍
औरो/‍आास्/च‍न धाचररो/त‍करो/ ा‍हपगा। 

http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app


3. नपिीदाता‍कप‍सिाह‍दी‍िातर‍है‍र्क‍आांिरकरो/ ‍्रचर्क्रया‍क ‍समय‍नपिीदाता‍्आ र‍्ैध‍
ई-म ि‍आता‍औरो/‍मपनाईि‍ ांनरो/‍आांिरकृत‍करो/ें।‍ेसका‍्रचयपग‍सरआरआर‍आपटचि‍द््ारो/ा‍आि‍
-‍व्य्हारो/‍क ‍लिव‍र्कया‍िा‍सकता‍है। 

4.  ामाांक ‍ आरो/,‍ नपिीदाता‍ कप‍ ्आ र‍ ्रचपफाेि‍ क ‍ साथ,‍ सरसरव‍ ाें /या‍ ी्थाचत  ‍
वसडईवफ्ाई/व ‍कप//‍ई‍मुरा‍ेत्यादद‍ ‍द््ारो/ा‍र्कसर‍स्‍ट्रकृत‍्रचमाण त‍्रचार्धकारो/ी‍
द््ारो/ा‍िारो/ी‍्आ ा‍्ैध‍ /िरटि‍हस्‍टता्षणरो/‍्रचमा ‍आि‍ीश्र  र‍II या‍श्र  र‍III‍्रचमा ‍आि‍
कुां िर‍पआयपग‍आरो/‍हस्‍टता्षणरो/‍करो/  ‍क ‍साथ ‍आांिरकृत‍करो/ ा‍हपगा। 

5. नपिीदाता‍द््ारो/ा‍लसफच ‍वक‍्ैध‍/रवससर‍आांिरकृत‍हप र‍र्ादहव।‍कृआया‍‍या ‍दें‍र्क‍
नपिीदाता‍यह‍ सुन जश्र्त‍करो/  ‍क ‍ लिव‍पत्तरो/दायर‍हपगा‍ र्क‍्ह‍्आ र‍/रवससरसर‍
र्कसर‍्‍य‍कप‍ ‍द ,‍ेसका‍दरुुआयपग‍र्कया‍िा‍सकता‍है।‍ 

6. नपिीदाता‍साईट‍क ‍मा‍यम‍स ‍्आ  ‍यूिरो/डई/र/आास्/च‍औरो/‍/रवससर/ई-टपक ‍का‍
आास्/च‍/ािकरो/‍सुरो/क्ष्षणत‍ि ग-े ‍करो/‍सकता‍है। 

 

निविदा दस्तािȯजों की खȪज 

1. सरआरआर‍ आपटचि‍ में‍ व्लभ‍ ‍ खपि‍ व्कल्आ‍ पआिब्ध‍ है,‍ व्लभ‍ ‍ माआदां/ ‍ द््ारो/ा‍
सर्क्रय‍ न व्दावां‍ खपि  ‍ क ‍ लिव‍ नपिीदाताओां‍ कप‍ सुव्धा‍ ्रचदा ‍ की‍ गई‍ है।‍ े ‍
माआदां/ ‍में‍न व्दा‍डई/र,‍सांगठ ‍का‍ ाम,‍स्‍टथा ,‍दद ाांक,‍मूल्य‍डदद‍शालमि‍है।‍
ेसमें‍न व्दा‍क ‍व/्ाांस‍खपि‍का‍भर‍व्कल्आ‍हपगा,‍िनर्क‍नपिीदाता‍सरआरआर‍आपटचि‍
में‍ ्रचकालशत‍ न व्दा‍ की‍ खपि,‍ खपि‍ माआदां/ ‍ की‍ सांख्या‍ िैस ‍ सांगठ ‍ का‍  ाम,‍
सांव्दा‍क ‍्रचआि,‍स्‍टथा ,‍दद ाांक,‍्‍य‍मुख्य‍शब्द‍ेत्यादद‍लमर्श्रत‍करो/‍सकता‍है। 
2. िैस ‍ही‍नपिीदाता‍न व्दा‍का‍र्य ‍करो/त ‍है‍औरो/‍पसमें‍रुर्र्‍ददखाता‍है, तप‍् ‍
ड्श्यक‍दस्‍टता् ि‍ ी‍ न व्दा‍कायचक्रम‍/ाप िप/‍करो/‍सकत ‍हैं।‍े ‍ न व्दाओां‍कप 
सनांर्धत‍ ‘माई‍टें/रो/‍फपल्/रो/’‍में‍भ िा‍िा‍सकता‍ है।‍यह‍सरआरआर‍आपटचि‍कप‍े  नि‍
करो/ गा,‍यदद‍िारो/ी‍र्कव‍गव‍न व्दा‍दस्‍टता् ि‍में‍कपई‍शुवƨ‍हप,‍तप‍नपिीदाताओां‍कप‍
वसवमवस‍ी‍ई-म ि‍क ‍मा‍यम‍स ‍सूर्र्त‍करो/ गा। 
3. नपिीदाता‍ कप‍ ह ल्आ/ तस‍ स ‍ र्कसर‍ ्रचकारो/‍ क ‍ स्‍टआष्‍टटीकरो/ /मदद‍ क ‍ लिव‍ ्रचत्य क‍
न व्दा‍में‍दी‍गई‍यून क‍न व्दा‍डई/र‍ पट‍करो/‍िें। 



 बȪली की तȰयारी 

1. नपिीदाता‍कप‍्आ र‍नपलियाां‍िमा‍करो/  ‍स ‍आहि ‍न व्दा‍दस्‍टता् ि‍में‍्रचकालशत‍
र्कसर‍भर‍शुवƨ‍कप‍‍या ‍में‍रो/ख ा‍र्ादहव। 
2. नपिी‍क ‍भाग‍क ‍प आ‍में‍िमा‍र्कव‍िा  ‍्ाि ‍्आ क्ष्षणत‍दस्‍टता् ि ‍कप‍समझ  ‍क ‍
लिव‍कृआया‍न व्दा‍व्ज्ञाआ ‍औरो/‍न व्दा‍दस्‍टता् ि‍सा्धा र‍स ‍द खें।‍जि ‍लिफाफ ‍
में‍न व्दा‍िमा‍की‍िा र‍प ‍्ांक ‍की‍सांख्या‍आरो/‍‍या ‍दें,‍दस्‍टता् ि ‍की‍सांख्या‍–‍
जिसमें‍िमा‍की‍िा  ‍ ्ाि ‍्रचत्य क‍दस्‍टता् ि‍की‍ व्षय‍सूर्र‍औरो/‍ ाम‍शालमि‍ है।‍
े में‍र्कसर‍भर‍्रचकारो/‍का‍व्यनतक्रम‍नपिी‍्स्‍ट्रकारो/‍करो/‍सकता‍है।‍ 
3. नपिीदाता‍कप, न व्दा‍दस्‍टता् ि‍ी‍् ुसूर्र‍में‍सूर्र्त‍नपिी‍दस्‍टता् ि‍कप‍्र््म‍
प आ‍स  तैयारो/‍रो/ख ा‍र्ादहव‍औरो/‍डम‍तौरो/‍आरो/, ् ‍आर/रवफ‍ी‍वतसविवस‍ी‍डरो/वडरो/‍
ी‍/र/ब्ल्यूवफ‍ी‍ि आरिर‍्रचाप आ‍में‍हप‍सकत ‍हैं।‍नपिी‍दस्‍टता् ि ‍कप‍ 77‍/रआरडई‍में‍
ब्िैक‍वां/‍्ाेट‍में‍स्‍टकै ‍र्कया‍िा‍सकता‍है‍िप‍र्क‍स्‍टकै ‍दस्‍टता् ा‍क ‍डकारो/‍कप‍
कम‍करो/  ‍में‍मदद‍करो/ गा। 
4. ्आिप / ांग‍में‍समय‍औरो/‍्रचयास‍स ‍नर्  ‍क ‍लिव‍मा क‍दस्‍टता् ि ‍का‍स ट‍जिस ‍
्रचत्य क‍ नपिी‍ क ‍ भाग‍ क ‍ प आ‍ में‍ िमा‍ र्कया‍ िा ा‍ है, ऐस ‍ मा क‍ दस्‍टता् ि ‍ ‍ क ‍
्आिप / ांग‍का‍्रचा्धा ‍ीिैस ‍आै ‍का/च‍क आर, ्ावषचक‍ररो/आपटच, ि खा‍आरो/ी्षणक‍्रचमा ‍आि‍
डदद ‍नपिीदाताओां‍कप‍्रचदा ‍र्कया‍गया‍है।‍नपिीदाता‍"माई‍स्‍टआ स"‍या‍"्दरो/‍ ाेंआपटतें ट‍
/पतयूमेंट"‍ का‍ ्रचयपग‍ प ‍ दस्‍टता् ि ‍ कप‍ ्आिप/‍ करो/  ‍ क ‍ लिव‍ करो/‍ सकता‍ है।‍ े ‍
दस्‍टता् ि ‍कप‍नपिी‍िमा‍करो/त ‍समय‍˶‍माई‍स्‍टआ स˷‍वररो/या‍में‍सरध ‍िमा‍र्कया‍िा‍
सकता‍है‍औरो/‍े‍हें‍नारो/-नारो/‍्आिप/‍करो/  ‍की‍ड्श्यकता‍ हीां‍है।‍ेसस ‍नपिी‍िमा‍
करो/  ‍की‍्रचर्क्रया‍क ‍्आ क्ष्षणत‍समय‍में‍कमर‍डवगर। 

 बȪली कȪ जमा करिा 
1. नपिीदाता‍कप‍नपिी‍िमा‍करो/  ‍क ‍लिव‍साेट‍आरो/‍आहि ‍स ‍ही‍ि ग‍े ‍हप ा‍र्ादहव‍‍

तार्क‍् ‍समय‍आरो/‍नपिी‍्आिप/‍करो/‍सकें ‍या‍र्फरो/‍नपिी‍्रचस्‍टतुत‍करो/  ‍क ‍समय‍स ‍
आहि ।‍्‍य‍मुƧ ‍क ‍कारो/ ‍र्कसर‍भर‍द रो/ी‍क ‍लिव‍नपिीदाता‍जिम्म दारो/‍हपगा। 

2. नपिीदाता‍  /जिटि‍ हस्‍टता्षणरो/‍ औरो/‍ न व्दा‍ दस्‍टता् ि‍ में‍ सूर्र्त‍ ड्श्यक‍ नपिी‍
दस्‍टता् ि‍वक-वक‍करो/‍्आिप/‍करो/ें। 



3. नपिीदाता‍ कप‍ िागू‍ न व्दा‍ शुल्कीईवम/र‍ का‍ भुगता ‍ करो/  ‍ क ‍ लिव‍ "ऑफ़िाे "‍
भुगता ‍व्कल्आ‍र् ु ा‍हपगा‍औरो/‍पआकरो/ ‍का‍व््रो/ ‍दिच‍करो/ ा‍हपगा। 

4.  नपिीदाता‍कप‍न व्दा‍दस्‍टता् ि‍में‍ न ददचष्‍टट‍न दवेकशा ुसारो/‍ईवम/र‍तैयारो/‍करो/ र‍हपगर।‍
मूि‍ ्रचनत‍ कप‍ सांनांर्धत‍ ्र्धकारो/ी‍ कप‍ व्यजततगत‍ प आ‍ स /आपस्‍टटीकपररो/यरो/‍ करो/ें।‍  /माां/‍
ड्राफ्टीया‍कपई‍औरो/ स्‍ट्रकृत‍मा‍यम का‍ व््रो/ ,‍भौनतक‍प आ‍स ‍भ ि ‍गया‍ व््रो/ ,‍
स्‍टकै /‍्रचनत‍क ‍ व््रो/ ‍औरो/‍नपिी‍क ‍दौरो/ा ‍िमा‍र्कव‍गव‍/ाटा‍स ‍ लमि ा‍र्ादहव‍
्‍यथा‍्आिप/ /‍नपिी‍कप‍्स्‍ट्रकारो/‍करो/‍ददया‍िावगा। 

5. नपिीदाताओां‍स ‍् ुरो/पध‍ है‍ र्क‍् ‍्आ र‍ व्त्तरय‍नपिी‍पआिब्ध‍्रचाप आ‍में‍ड्श्यक‍
प आ‍स ‍्रचस्‍टतुत‍करो/ें‍औरो/‍र्कसर‍्‍य‍्रचाप आ‍में‍स्‍ट्रकृत‍ ही‍ह गर‍।‍्गरो/‍मूल्य‍नपिी‍
न व्दा‍ दस्‍टता् ि‍ सदहत‍ मा क‍ नरओतयू‍ ्रचाप आ‍ में‍ दी‍ गई‍ है‍ तप‍ सभर‍ नपिीकताचओां‍
द््ारो/ा‍पस ‍/ाप िप/‍करो/क ‍भरो/ा‍िा ा‍र्ादहव।‍नपिीदाताओां‍स ‍्आ ्षणा‍है‍र्क‍नरओतय‍ू
/ाप िप/‍करो/ें‍,‍सफ द‍रो/ांग‍्ाि ‍ी्सांरो/क्ष्षणत ‍्रचकपष्‍टठ कप‍सांनांर्धत‍व्त्तरय‍पƨरो/ ‍औरो/‍
्‍य‍व््रो/  ‍स ‍भरो/ें‍ीिैस ‍र्क‍नपिीदाता‍का‍ ाम ‍। ्‍य‍्रचकपष्‍टठ‍में‍नदिा्‍ हीां‍
ड ा‍र्ादहव।‍‍वक‍नारो/‍व््रो/ ‍भरो/‍द   ‍क ‍नाद‍नपिीकताच‍‍ेस ‍स ्‍करो/ ‍औरो/‍ेसकप‍
त्रन ा‍ फाेि‍ का‍  ाम‍ नदि ‍ ऑ िाे ‍ िमा‍ करो/ाव‍ ।‍ यदद‍ नरओतय‍ू फाेि‍ कप‍
नपिीदाता‍सांशपर्धत‍करो/ता‍है‍तप‍नपिी‍्स्‍ट्रकृत‍करो/‍दी‍िावगर। 

6. स्चरो/‍टाेमीिप‍र्क‍नपिीदाता‍क ‍/शैनप/च‍आरो/‍ िरो/‍ड‍रो/हा‍है ‍कप‍नपिीकताचओां‍द््ारो/ा‍
नपिी‍ िमा‍ करो/  ‍ क ‍ लिव,‍ नपिी‍ खपि  ‍ की‍ ्ांनतम‍ सरमा‍ क ‍ सांदभच‍ समय‍ क ‍ लिव‍
स्‍टटैं//च‍ टाेम‍ समझा‍ िावगा।‍ नपिीकताच‍ नपिी‍ िमा‍ करो/  ‍ स ‍ आहि ‍ ेस‍ समय‍ का‍
आाि ‍करो/ । 

7. /ाटा‍की‍गपआ रयता‍सुन जश्र्त‍करो/  ‍क ‍लिव‍नपिीदाता‍द््ारो/ा‍िमा‍करो/ाव‍गव‍सभर‍
दस्‍टता् ि ‍कप‍आरक डई‍ऐ र्क्रआश ‍तक रक‍क ‍मा‍यम‍स ‍व र्क्रपोट‍र्कया‍गया‍ है।‍
/ाि ‍गव‍/ाटा‍कप‍््रचार्धकृत‍व्यजतत‍नपिी‍खिु  ‍क ‍समय‍स ‍आहि ‍ ही‍द ख‍सकत ‍
है‍ ।‍ लसतयपरो//‍ स क ट‍ ि यरो/‍  18‍ त्रनट‍ वांर्क्रआश ‍ तक रक‍ क ‍ मा‍यम‍ स ‍ /ाटा‍ की‍
गपआ रयता‍न ाई‍रो/खर‍िातर‍ है‍।सां् द शरि‍्षण ि ‍का‍/ाटा‍स्‍टटपरो/ ि‍व र्क्रआट /‍ र्कया‍
िाता‍ है।‍ कपई‍ भर‍ नपिी‍ दस्‍टता् ि‍ िप‍ र्क‍ स्चरो/‍ आरो/‍ ्आिप/‍ र्कया‍ िाता‍ है‍ पस ‍
लसम टररो/क‍व र्क्रपोट‍र्कया‍िाता‍है‍,ऐसा‍लसस्‍टटम‍ि रो/ ट /‍लसम टररो/क‍कुां िर‍क ‍मा‍यम‍
स ‍ र्कया‍िाता‍ है‍।ेसक ‍नाद‍ेस‍कुां िर‍का‍्लसम टररो/क‍व क्रीआश ‍र्कया‍िाता‍है‍



ऐसा‍ क्र ताीनपिी‍ खपि  ‍ ्ािी‍ सा्चिन क‍ कुां िर‍ क ‍ मा‍यम‍ स ‍ करो/ता‍ है‍ ।‍ सांआू चत ‍
क ्ि‍ ्रचार्धकृत‍ नपिी‍ खपि  ‍ ्ािप‍ क ‍ नपिी‍ खपि  ‍ क ‍ नाद‍ ही‍ ्आिप/ /‍ न व्दा‍
दस्‍टता् ि‍आठ ‍यपग्य‍न ता‍है‍। 

8. क ्ि‍ ्रचार्धकृत‍ नपिी‍ खपि  ‍ ्ािप‍ क ‍ नपिी‍ खपि  ‍ क ‍ नाद‍ ही‍ ्आिप/ /‍ न व्दा‍
दस्‍टता् ि‍आठ ‍यपग्य‍न ता‍है। 

9. नपिी‍क ‍समय‍स ‍सफिता‍आू्चक‍िमा‍हप  ‍आरो/‍ीयान ‍आपटचि‍में‍र्फ्रि‍त्रन/‍सनलमश ‍
जतिक‍करो/  ‍आरो/ ‍आपटचि‍वक‍सफि‍नपिी‍खिु  ‍का‍सांद श‍द गा‍औरो/‍वक‍नपिी‍सारो/ाांश‍
दशाचवगा‍जिस‍आरो/‍सभर‍सांनांर्धत‍व््रो/  ‍क ‍साथ‍नपिी‍सांख्या,‍नपिी‍िमा‍करो/  ‍का‍
समय‍औरो/‍ताऱीख‍हपगर। 

10. नपिी‍ क ‍ सारो/ाांश‍ कप‍ व्रचांट‍ करो/क ‍ नपिी‍ िमा‍ हप  ‍ की‍ आा्तर‍ क ‍ प आ‍ में‍ रो/ख ा‍
र्ादहव। आा्तर‍कप‍र्कसर‍भर‍नपिी‍खिु  ‍्ािी‍नैठक‍में‍्रच् श‍आास‍क ‍प आ‍में‍्रचयपग‍
र्कया‍िा‍सकता‍है। 

 बȪलीदाताओं कȪ सहायता 

1. न व्दा‍ दस्‍टता् ि‍ औरो/‍ पसमें‍ न दहत‍ न नांध ‍ व्ां‍ शतयों ‍ स ‍ सांनांर्धत‍ िा कारो/ी‍ न व्दा‍
डमांि ‍्रचार्धकारो/ी‍कप‍सांनपर्धत‍करो/ें‍या‍न व्दा‍में‍ ाेंर्गत‍सांनांर्धत‍व्यजतत‍स ‍सांआकच ‍करो/ें। 

2. ऑ िाे ‍नपिी‍िमा‍करो/  ‍की‍्रचर्क्रया‍स ‍सांनांर्धत‍्रचश्  ‍या‍सरआरआर‍आपटचि‍स ‍सांनांर्धत‍
्रचश्  ‍की‍िा कारो/ी‍14X7‍सरआरआर‍आपटचि‍ह ल्आ/ स्‍टक‍स ‍िी‍िा‍सकतर‍है। 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

अिुलग्किक – 6 
बȪली दस्तािȯज जमा करिȯ हȯतु जााँचसूची 

क्.सं. विलशष् ट अपȯ्ां ं यदद मािदंड पूरा करतȯ 
हैं 

(हां/िहीं ललखें) 

 . नपिीदाता‍भारो/त‍में‍आांिरकृत‍हप‍  

1. व सरडरो/‍ ्षण ि‍ में‍ स्‍ट‍था रय‍ कायाचिय‍ हप‍ औरो/‍ ्‍य‍
स्‍टथा  ‍आरो/‍फील्/‍  ट्कच  

 

3. विेंसर‍ भारो/तरयी्ांतरो/ाचष्‍ट‍रीयव्न यामक‍ न कायी/रव्रआर‍
आै िीकृत‍मार्कच ट‍ररो/सर्च‍सपसायटी‍स ‍्रचत्‍यानयत‍हप‍ 

 

4. र्कसर‍भर‍‍‍यायािय‍द््ारो/ा‍र्कसर‍्रचकारो/‍क ‍डआरो/ार्धक‍
मामि ‍में‍दपषर‍ ‍आाई‍गई‍हप‍ 

 

5. नपिी‍ दस्‍ट‍ता् ि‍ में‍ यथान ददचष्‍ट‍ट‍ कायच‍ क ‍ दहत‍ में‍
नपिीदाता‍का‍व्रो/पध‍ ‍हप 

 



6. न ष्‍ट‍ठा‍सांदहता‍का‍आाि ‍ीखां/‍सां.‍ .17   

 . वआछि ‍3‍्षयों ‍ीमार्च‍17 8‍की‍समाजपोत‍कप ‍में‍्रचत्‍य क‍
्षच‍ मार्कच ट‍ ररो/सर्च‍ क ‍ ्षण ि‍ में‍ नपिीदाता‍ का‍ संचयी‍
ट चओ्रो/‍37‍िाख‍स ‍्र्धक‍हप। 

 

8. वआछि ‍ तर ‍ ्षयों ‍ ीमार्च‍ 17 8‍ की‍ समाजपोत‍ कप ‍ क ‍
दौरो/ा ‍ डयपजित‍ सभर‍ ्षण ि ‍ क ‍ लिव‍ व्लशष्‍टट‍ प आ‍ स ‍
न लमचत‍्‍यय ‍ीमा दां/‍–‍‍यू तम‍वक‍्‍यय  ‍ 

 

9. विेंसर‍  ‍वआछि ‍3‍्षयों ‍में‍सरो/कारो/ी‍सांगठ /आरवसयू‍क ‍
लिव‍ 7‍िाख‍रुआय ‍की‍कम‍स ‍कम‍वक‍आररो/यपि ा‍
आूरो/ी‍््श्य‍की‍हप‍‍‍ 

 

 7. विेंसर‍क ‍रो/पि‍आरो/‍कुि‍कमचर्ाररो/य ‍की‍सांख्या‍ ीक ्ि‍
िा कारो/ी‍ह तु‍्रचस्‍टतुत‍र्कया‍िावां  

 

  . ्स्‍टतु‍व्ां‍स ्ाकरो/‍आांिरकरो/ ‍सांख्या‍ीिरवटी ‍  

 1. आरवव ‍सां.‍आांिरकरो/ ‍  

 3.  /िरटिीर्फजिकि‍ फामवेकट‍ में‍ न म्‍ लिणखत‍ र्कसर‍ भर‍
घटक ‍ में‍ स ‍ विेंसर‍ सहायकीनढा्ा‍ व्‍य्साय‍ ह त‍ु
सकारो/ात्‍मक‍मा ा‍िावगा 

क) रो/ाष्‍ट‍ररपही‍घटक 

ख) ्श्‍िीि‍व्ां‍तस्‍ट‍करो/ी 
ग) रो/ाि ैनतक‍िुडा् 
घ) व्द्् षआू च‍घटक 

ङ) धालमचक‍भा् ाओां‍कप‍्षणनत‍आहु र्ा  ‍्ाि ‍घटक 

र्) र्कसर‍भर‍्रचकारो/‍की‍आायरैो/सर‍कप‍नढा्ा 

 

 4. सरो/कारो/ी‍आ्षण‍द््ारो/ा‍नपिीदाता‍कप‍कािीसूर्र‍में‍ ‍/ािा‍  



गया‍हप‍ 

 5. वआछि ‍3‍्षयों ‍में,‍आुरो/स्‍ट‍कारो/‍व्ां‍मा‍‍यता,‍यदद‍कपई‍हप, 

ीमार्कच ट‍ररो/सर्च‍क ‍्षण ि‍में‍भारो/त‍या‍्‍‍य‍र्कसर‍रो/ाष्‍ट‍री 

्ांतरो/ाचष्‍ट‍रीय‍ व्न यामक‍ न /र‍ की‍ मार्कच ट‍ ररो/सर्च‍
सपसायटी‍ द््ारो/ा ‍ ीक ्ि‍ िा कारो/ी‍ ह तु‍ ्रचस्‍टतुत‍ र्कया‍
िावां  

 

 6. न व्दा‍स्‍ट‍् रकायचता‍आि‍की‍हस्‍ट‍ता्षणररो/त‍व्ां‍स्‍ट‍कैण्‍/‍्रचनत  

 

‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍‍

‍‍‍‍‍‍‍‍‍‍‍ 
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